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As KELPING with the resolution to maintain its leadership in the 















field of plastic display fixtures, SCHIIEUER ts happy to announce two 
outstanding creations to make this type of fixture more practical and 
desirable. Of first importance is the Flexo Base which can be bent 
into any desired form, It is constructed of small, tubular shaped units, 
hinged together. The cadmium plated finish blends perteectly with 
transparent plastic. © The other creation is the molded, plastic top, 
hghter in weight and more durable than glass. It replaces glass and 
eliminates the metal cap which was necessary to hold the glass in post 
tion. But these are only stepping stones to new and modern develop 


ments which we will announce from time to time. 


New and increasing opportunities tor the application of visual mer 
chandise for retailers become available as modernizing of store fronts 
and store interiors become possible in this postwar period. = You can 
look for many new innovations in plastic fixtures from Scheuer crafts 
men that will enhance the value and importance of display as an essen 


selling instrument. 






* ST.. AT EIGHTH AVE., NEW YORK CITY 18 
“ACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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“Sew and Save’ Week 


FEBRUARY 23 — MARCH 2 


Plan Your Prize Winning Windows with These Props 


= 

















Giant Shears ... Strawberry Pin Cushion... Measuring Tape . . . They 
will dramatize your “Sew” windows. Use them year round in the window 
and departments to feature fabrics, patterns, notions, with draperies, 
slip-covers, upholstering, etc. Compete, with them, for one of the many 
generous cash awards for best “Sew and Save” windows in contest 
sponsored by National Needlecraft Bureau. ORDER Now to assure early 


delivery. 





Giant Shears 


7 FEET LONG 

G-557—A beautifully wrought design, finely 
sculptured and hand laid in quality 4" deep 
papier mache. Top blade is part of sculptur- 
ing, lower blade is dimensional wood cut-out- 


i 
4 
4 


: 
‘ Handles finished in gold color, blades of silver, 
q rubbed with blue, gives unusual antique 

5 metallic effect. Size 7 feet long, 3 feet wide, 


4 inches deep relief. Each $39.75 
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Strawberry Pin Cushion 


G-558— Giant size strawberry is sculptured in °4 round quality 
as papier mache and finished in bright red flock. Leaves of berry are 
«2 interestingly cut of stiffened green velveteen, with twisted rope 
stem, lacquer finished. Comes with seven pins, 36” long, that dowel 
into cushion at adjustable heights, made of '4”" bright colored 
wood dowels topped with vari-colored 2” solid wood turnings. 
Comes equipped with hanger. Size 26” long, 22” wide, 19" deep. 


ee $32.73 








"y W. L. STENSGAARD & ASSOCIATES, INC. 346 NW. sustine St., CHICAGO 7, IRL. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


The unfolding panorama 


extensively in this issue, 


0 
5 eens -- o° cover design for this month. 
Oj 


of display 
fashions and trends for 1946, discussed 


suggested the 


OUR NEXT ISSUE 


The February issue of DISPLAY WORLD will bring 


you a fine feature article on the display operation 


THE COVER 


of one of Washington's leading stores. . . . More 
photographs and an article on European display, by 
Georges Loewy. . . . And many other splendid fea- 


tures in addition to the regular agenda. In the 





mail February 15. 
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Everything that happens, 
in factories, theatres, 
laboratories, art galleries. 


Women's clothes reflect the 





activities and thoughts of over 
140,000,000 people. Consider 
the eccentric costume of the frantic 
flapper, the playclothes boom of the 
1930's, and the streamlined too-busy-to-fuss 
wardrobes of war-working women. 
Now see what's shaping feminine fashions. 
Ballet-inspired lines, pretty rhythmic 
curves, all the sunshine and colorful gaiety 
of our own folklore. This, and every 
new expression of clothes is interpreted 
dramatically by the knowing men and 
women in display. For their imaginative 






awareness catches the spirit of the times 
>, ...and develops it into a trend. 


Art work inspired by an old engraving of “La 


nouvelle coiffure’’ worn by Marie Antoinette. 


Wires due 


498 Seventh Avenue, New York 18, N. Y. 












CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW ¢ MARY BROSNAN STUDIO MANNEQUINS ¢ CYRILLE STEINER FIXTURES 
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RICHLE E.--- The New Wonder Clip 


The Greatest Improvement In Years 








The new, practical design of the RICHLEE Garmen t Clip easily makes it 
the most outstanding improvement of the century in this field. Modernize 
your garment hanging by using the new RICHLEE Wonder Clip. 


Five Exclusive Features 


1. Non-Slip Thumb Grips 
2. Brightly Nickel Plated 
3. Can’t Snag or Tear Garments 
4. Can’t Crease or Mark Garments 
5. Can’t Pinch or Cut Fingers 


Now Standard Equipment on the following items 


SKIRT RACKS--SKIRT HANGERS--COMBINATION HANGERS 


Protect your stock—Protect your hands—Save time—Use 


RICHLEE CLIPS 


See your nearest authorized jobber or write us for full information 


SUN DISPLAY MANUFACTURING CO. 


322 BROOME ST. CANAL 6-8072-3 NEW YORK CITY 2 
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We Cover 


FLORIDA 


With the State’s Most Complete 
Stock of 


DISPLAY MATERIALS 
AND EQUIPMENT... 


© MANNEQUINS @ ARTIFICIAL 
e VELOURS FLOWERS 
@ FIXTURES @ FLOORINGS 


We have everything for display. 
Prompt shipment right from stock. 
Consult us on your display problems. 


Wayne Services 


340 WEST FLAGLER ST. MIAMI 36, FLA. 
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W. M. ZEPPEN-FIELD STUDIOS 


Designers and Creators of 


HOLLYWOOD MANNEQUINS 


923 North Cole Avenue, HOLLYWOOD 38 


CHICAO SHOWROOM CANADA SHOWROOM FRED BANTELMANN 
27 East Monroe Street, next to Palmer House 2027 Peel Street, Montreal, Canada 1317 So. 26th Street, Milwaukee, Wis. 
Werner Lewy, Representative Landry & Perry, Representatives Representatvie 
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THE 


ADLER 


$21 SOUTH WABASH AVENUE ¢* CHICAGO 5, ILLINOIS 


»>OMPAN-Y 
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SPRING 
PAPIER MACHE 


combined with 


PLASTICS 


at 


LYNN DISPLAY | 


17 WEST 45TH STREET 
NEW YORK CITY 19 
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i Vor” 
uw 
Awe” TODAY «: YESTERDAY 


TESTIMONIAL 
TO THE 
FINENESS OF 


NIGER 


Timbertone's use 
achieved this substantial- 
looking Colonial exterior. 


"The House of Years’ was 
erected in 1937 by W. & J. 
Sloane as an INTERIOR DIS- 
PLAY to house the fine home 
furnishings merchandised by 
the store. 


TIMBERTONE .. . IN RELIEF 
. originally fabricated to 
meet the specifications of Ar- 
chitecture and Interior Deco- 
ration is today furnished for 
the DISPLAY FIELD in a varie- 
ty of color combinations and 
treatments, all possessing the 
matchless beauty, depth of 
color, and authenticity so 
characteristic of TIMBER- 
TONE realistic products. 
TIMBERTONE finishes are fur- 
nished in rolls which can be 
hung temporarily by stapling 
or permanently by pasting. 








NOW READY: Your jobber 

has the NEW 1946 Spring oe DISPLAY — W. & J. SLOANE, 5TH AVE., N.Y. C. 
Sample Book showing the rected 1937 Photographed 1945 
many new TIMBERTONE This house exterior was constructed of building board faced with 
PRODUCTS. TIMBERTONE TWO-TONE RED BRICK nailed directly to the studding. 





Stone Wall Stone-Grass Decatone Brick Tree Barks Pecky Cypress Flagstone Oak Vine Brick 


eae 


MOEN 


15 WEST 24th ST., N. Y. 10, N. Y. 
WHEN FINER FINISHES ARE MADE TIMBERTONE WILL MAKE THEM 
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 Aots and GlowerAs 
Sweeping the Country | 


With Smart Spring Flowers, Foliages and Botanicals 


















FORSYTHIA 
DOGWOOD OR ON NATURAL BRANCHES 


BLOSSOMS > to O Ft. tall. 
GRASS MATS = Natural, Green, or Pastel shades 





. . xpi ance 
oa eT ONTO ee mrt 3 ae NTS ie oe . 
iti e ore i Vey 


Bamboo Poles and Stalks, Preserved Ferns, Phoenix, Cicus, 
PALM TREES Cocoa Nut Leaves and Palmetto Leaves Flameproof. Sea 
Shells, Seafans, Sponges, Coral, Star Fish. Colored Sands, 


Crystals, Wood Shavings. 


BRANCHES Redwood, Birch, Natural, Colored, Grape Vines, Cherry 
TREES Trees, Apple Trees, Birch Poles and Bark. 


MOSSES Sheet Moss, Spanish, Liche. 


For Spring and Easter— 


PAPIER MACHE Animals, Trees and Birds in Smart Effects 


Special Designs to Your Specifications. 


Visit New York's Smartest Show Rooms 


ARTS and FLOWERS 


Manufacturers and Creators 








43 WEST 56TH ST., NEAR 5TH AVE. NEW YORK 19, N. Y. 
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Here’s New Creations for 1946 


TO GIVE YOUR STORE OUTSTANDING DISPLAYS 

















4 Giant base metal palm tree 
4 8' high with 12 36'xI0" 
: se metal stars—colors, sil- leaves, wood base covered 
; gold, copper, bronze, It. with angel hair, trunk cov- 
; i, It. blue, It. green, bur- ered with gold metal, leaves 
: dy, K. orange, opal, rose, in pastel green. Price $25.75 
: d orchid. each. Leaves separate $15.00 
4 star $25.00 per 100 dozen. Choice of all colors. 
: star 18.00 per 100 Small base metal palm tree 
: star 12.00 per 100 24" high, same as above 
434" star 35.00 per 1000 $3.75 each. 
314"' star 30.00 per 1000 Bose moto! in rolls 25° wide 
234'' star 25.00 per 1000 25' rolls $6.25 roll, all colors. 
2% star 20.00 per 1000 Puffing foil, 25'' wide, not 
See your local distributor or just 20". All colors one side 
write us for particulars. platinum finish on back side. 
50’ rolls, silver $2.25 roll; 
pastel colors $2.75 roll. 
SUPPLY CO. 
262 Devonshire St. 
BOSTON 10, 
; 
40 ni h j 
re é an d Pla 
d wood grill ve S, gnished " height fe} on eart bh ~— — Ade ° 
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NEW PRICE LIST! 


1946 


SYLKGLASS Fiber Floss 


Improved Quality...SOF TER and FINER Than Ever Before! 
In a Wider Range of Luscious Colors and Sparkling White! 


WHITE COLORS 
2 Ib. Pkg. .. 71.98 per lb. 2 Ib. Pkg... *3.48 per lb. 
5 Ib. Pkg... $1.59 per Ib. 5 Ib. Pkg... °2.99 per lb. 

10 Ib. Pkg. .. $1.50 per lb. 10 Ib. Pkg...*2.65 per lb. 


Sold Only in the Above Mentioned 3 Standard Size Packages 


BUY THE LARGER SIZE PACKAGES for REAL SAVINGS 
Colors: ORCHID, CHARTREUSE, PASTEL PINK, BLUE, YELLOW, JADE GREEN and SHOCKING 


j\ANUARY, 








Effective January 21, 












































SYLKGLASS FIBER FLOSS ... America’s most beautiful 
display material . . . is the choice of leading Display Di- 


rectors from Coast to Coast. It is unsurpassed for creating 


displays of luxury and sumptuousness. You can achieve 
effects with Sylkglass that are not attainable with any other 
display material; and dollar for dollar it gives you greater 


Moreover, Sylkglass is 100% FIREPROOF. It 


enhances and glamorizes all sorts of merchandise from the 


coverage. 


daintiest feminine things to the heaviest industrial prod- 
ucts; use it for jewelry, furniture, electric appliances, mil- 
linery, corsets, shoes, automobiles and a hundred and one 
other lines. Sylkglass is a basic, all year round display 
material ideal for creating snow, cloud, smoke, suds, wave, 
waterfall, dream and ethereal effects. Plan now to use 
Sylkglass in Valentine, Spring and Easter displays of 
breath-taking beauty. 


Be Sure to Specify SYLKGLASS if You Want The FINEST Spun Glass 





Abraham & Straus, Brooklyn 


R. H. Macy & Co., New York 


Bonwit Teller, New York 


RADIANT GLASS FIBERS CO. 


208 EAST 27th ST. 


NEW YORK 16, N. Y. 


Tel. LExington 2-1932 


Pioneers and Largest Distributors of Decorative Glass Fibers 
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It’s good showmanship 
to star 


[oronel WPAN SATIN 


in your show windows 








Famous as hit performers, Coronet Manne- 
quins are always “sure fire” and good “box 


office.” They have the happy faculty of ae ! 

stirring to action the buying emotions of your 

shopping audience. Each Coronet is an orig- Che D ; 5 a L ¥ Y 

inal creation, personifying the ideal modern * 0 il k 2 de - fk T [ i e pe 
e@ 


American figure. For successful long runs 


—the best yet is Coronet! Write for catalog. 147 WEST 37th ST., NEW YORK CITY, Nl. V. 








MADINONVTAS 


Erelusine Sewices 











Each manikin receives a thorough overhauling when brought in. Locks are 
adjusted, parts numbered and needed work noted. The manikin then goes 
to the Repair Department where MADISONIA’S experts have developed new 
techniques and materials for repairing breaks and cracks of all types. Missing 
features, fingers etc. are re-sculpted and made to look like new. 


After the manikin is overhauled, repaired and sanded, the Spraying 
Department provides it with a coat of flexible lacquer, in a choice of flesh 
colors. After the base coat is sprayed, a final check on repairs is followed 
by the finish coat, with MADISONIA’S special stipple-finish for the face. 








Before the bust goes to the Repair Department, a wig is made on it 
by one of MADISONIA’S skilled hair-stylists. The latest hair styles are adapted 


SPRAYING 
to horsehair and an illustrated folder is sent out at regular intervals. 
KW) _ | 
{Sf After the bust is refinished it goes to the Makeup Department where | 
és J / one of MADISONIA’S artists provides the makeup you have selected. A ee 
(Lie | of makeups for sport, street and evening wear is available. | 
Pe SAWS" bie 5 | 
: ot \ = ) Ready for delivery, the completely refinished manikin is then carefully | 
Ge packed and shipped to you, ready once more to display clothes to their 
- A 7 best advantage. 
WIGS 
f= REFINISHING ALSO DONE ON YOUR PREMISES 
I>>3 WRITE FOR COMPLETE DETAILS 
, ae 
a Bese 
afxe S 
ae Ty 
“ 7 6) FLORENCE and GILBERT LAURENCE! 
MAKEUP 164 WEST 25'™4 STREET «- NEW YORK CITY 1) 





America’s Largest Manikin Refinishers| 


AY 
BLISS DISPLAY CORP! 


DIVISION OF VISUAL MERCHANDISING 
460 WEST 34TH S$T., N. Y. C., BRYANT 99-8848 
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FACIL-FAB for SPRING & Summer 


17 





Reg. U. S. Pat. Off. 


| : Sg FSP Kes 


Spring 








Wine 
x 100 in. 


Six inch “Facil-Fab’ Streamer, 
applique pastel flowers. 6 in. 


$2.00 Each 
3 


WRITE FOR 
FREE CATALOG 
TODAY 


Get our new Spring 
and Summer Cata- 
log showing com- 
plete line of Novel- 
ties, Flowers, Patri- 
otic Numbers and 
Staples which can 
be purchased 
through your Local 
Display Supplier. 





APPLE BLOSSOM SPOT 
No. 315 


One 6 inch Flower head and three 


SMALL DOG. 
WOOD VINE 


No. 305 
Seven 3 inch Dog- 


wood heads and 
nine 6 inch Spring 
Green leaves. Ap- 
prox. overall size 
38 inches. 

1.75 Each 
ore oe APPLE BLOSSOM CIRCLE No. 301 
Seven 6 inch and one 8 inch natural 
looking Flower heads arranged with 
twenty-two 5 inch Spring Green leaves 
into smart looking circle. Approx. 
overall size 56 inches. 


$10.50 Each 
oO 


When in New York 
Visit Our Showroom 


FACIL 
FABRICS 


COMPANY 


111 West 24th St., 


CONSTRUCTION BOARD CHICK No. 201 New York City 
Spring Yellow Chick, Orange beak in Blue shaded r) 
White eggshell reading Happy Easter. Stands on 
Green base decorated with applique pastel flowers. 
Approx. overall size 11 inches. All Items on These Pages Are Made 


$1.50 Each of “Facil-Fab.” 





| eso 


“IT’S SPRING” STREAMER No. 203 


tlocking, 





One 6 inch Flower head and three 5 inch 


6 inch Spring Green leaves. Ap- Spring Green leaves. Approx. overall 
prox. overall size 10 inches. size 10 inches. 
$0.90 Each e $0.80 Each 








DOGWOOD SPOT No. 314 





IVY VINE 
No. 308 


Ten 3 inch Spring 
Green Ivy leaves. 
Approx. overall 
size 36 inches. 


$1.00 Each 








E. 


“CONSTRUCTION BOARD COTTONTAIL No. 202 


Winsome Cottontail, White body, Red and White 
checked trousers, holding Cerise and Green Tulip. 
Approx. overall size 17 inches. 
$3.00 Each 
DETROIT Mmrimreinm - IR RARY 
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CORPORATION 


YOU’LL BE AMAZED BY 
OUR VERSATILITY IN DISPLAYS 


Here you will see twelve arts. crafts and 


service departments planning. designing, 


producing store and advertising displays 


and decoratives in the largest and most 
diversified plant of its kind in the West. 


Plan to visit us on your next trip. 


3443 SOUTH HILL STREET - LOS ANGELES 7, CALIF. 
Phone PRospect 6126 


ow" Afeas 
*. Prog ts 


“MORE THAN HALF A CITY BLOCK 


devoted exclusively to the creation of finer and 








more effective merchandising display s 


© Designing and Art Production 
© Window and Store Displays 

* Cabinet, Woodworking. Mechan 
® Artificial Flowers, Leaves anc 

© Flags. Banners and Draperies 


@ Silk Screen Process and Papier Mache 





® Street Decorations, Floats and Pageants 


eal 
® Sales Meeting Presentations. Exhibits and Shows 


TWELVE SKILLS COORDINATED FOR BETTER MERCHANDISING SERVICE 


\ ak a 





One of a Series of Stunning New ‘Teen Ages (No. 78) | 







Write for descriptive literature 





satel ein on 
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© MANNEQUINS 

@ MILLINERY HEADS 

@ DECORATIVE MATERIALS 

@ FABRICS & FLOWERS 

@ RACKS & DISPLAY FIXTURES 
@ CONTRACT FURNITURE 


COMPANY @ CHAIRS ... SHOWCASES ——— 
PENN AVE. PITTSBURGH, PA. @ WALL FIXTURES 











+ 


* 
> 


4 


SAMSON J11-Sizc 


Garment Forms 





Samson built and designed Tru-Size Garment Forms 
continue to gain recognition from America’s finest 


stores. Perfectly proportioned, sturdy, lightweight, 







hand-molded paper mache. French Nude finish. Sold 


only by mail or Fren-Zee associates. 





944 





















1079. ALL-PURPOSE FORM ._. . detachable shoulders, cut 
waist, paper mache. Ideal for slacks, bathing suits. Designed to 
eliminate slitting seams or stretching trouser legs. Metal base 


and rod $46.50 
1039. SWEATER AND BLOUSE FORM ... ful! round should- 
ers and bust adds glamor. Open back. Tilt flange $6.50 
944. PANTIE AND GIRDLE FORM ._. . full round paper 
mache. High waist line. For windows and interiors $11.50 
1031. *WOMEN’S SUIT FORM... full round paper mache, 
cape shoulders. For fitted suits and coots. Sizes 12, 14, 
16 $11.75 
1019. *ACTION DRESS FORM... full round paper mache 


Enameled uplift bust, white jersey waist, softly rounded hips 
Molded to latest fashions, Misses’ sizes 12, 14, 16, 18, 20; 
$10.75. Junior Sizes 9, 11, 13; $10.75. Children's sizes 4, 6, 
8, 10, 12; $9.75. Detachable shoulders if desired, $4.75. 





*Samson Brite-Krome or Satin-Krome Bases $8.50 


*Samson Mellow-Limed Oak Bases $9.50 


*To fit above forms. 





mi) at — WRITE ON YOUR BUSINESS LET 
= i TERF.EAD FOR FREN ZEE CATA 


LOGUE NOW IN PRODUCTION 





STORE EQUIPMENT AND FIXTURE COMPANY 
MAIN OFFICES 223 ORANGE STREET, NEW HAVEN, CONN 
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FOR WINDOWS OR (CASES 


Flocked pastel Asparagus Fern is an easily handled 
foliage and gives a Spring feeling. Also perfect in 
green for brides windows. 


Prices — 14" $20.00 per 100 
20" 30.00 per 100 


EVERGLADES PALM COMPANY 


HAINES CITY, FLORIDA 


tative—Anthony Displays, King William Street, Hamilton, Ont., Canada 
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BY 
GRANT & SILVERS sxc 


921 SO.LOS ANGELES STREET 
LOS ANGELES, CALIFORNIA 


VICTOR A. GRANT 
AL. SMITH 


3 C. E. BURT 
bf 
| TOM PHILLIPS the wy 
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FELT...tne weat, versatite 


DISPLAY 
FABRIC 


IMMEDIATE 
DELIVERY 


Yard Felt 
For All Purposes 


Pastels or 
Dark Colors 


5h" or 72” 
Wide 


Nearly 


60 


Colors 


To meet every 


OUR NAME IS FELT 


Write at once for sample color cards and prices 


ADAR COMPANY 


The House of Felt--The House of Large Stocks 
and Many Colors The House of Friendly Service 


EST 22n0D sT. NEW YORK CITY 











Display Need 
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And Oh! What a Line of 


SPRING --- EASTER and SUMMER DISPLAYS! 
Wait Jor Them---They'U Be Seeing You 


Gchack’s 


=— SINCE 1888'—— 
319 W. Van Buren St. 
CHICAGO 7, ILL. 
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p MOL 
~NEW LIFE ..NEW genurA? 











From California...superbly sculptured 
figures for today’s garments... Static 
windows spring to life...the Western 
look lends charm to fine clothes. 






Painstaking craftsmanship 
combined with the latest 
mechanical devices... all 
models are completely in- 
terchangeable at the waist, 
shoulder and wrist. Avail- 
able for immediate delivery. 
_ Write for photographs, 






No. 216 









DECTER MANN 2617 WEST PICO BOULEVARD 
@ LOS ANGELES 6, CALIFORNIA 





JANUARY, 
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Do you BLINDFOLD 


your customers? 

































Are you the merchant who ‘‘blindfolds”’ his 
customers with awnings, canvases or blinds? 














Or are you the man who foots the bill 


O (a big bill) in sun-burned merchandise? 
% are you the man who refuses to lose money 


on window displays and uses Transparent Shades? 
The man who uses Transparent Shades is smart! 
He knows that no matter how delicate a fabric 
he shows, no matter how easily the colors fade, 











' chants are boosting their profits with Transparent 
Transparent Sun Absorption Shades shield them Shades. From the Atlantic to the Pacific and from 


from the damaging sun rays. And, because Maine to the Gulf they tell us how Transparent 


obstructing awnings and blinds are eliminated, Shades pull in the business and keep out the sun. 
shoppers see the merchandise they want. Why not investigate? Write today for more 


All over the country, thousands of smart mer- information. 


TRANSPARENT SHADE COMPANY 


DEPARTMENT DW 
501 North Figueroa Street Los Angeles 12, California 
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— “OVER 
THE 
UMP” 


AND WHAT 
DOES THE NEW 
YEAR OFFER 

YOU? ' 
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OU are offered your greatest opportunity in the coming year providing, and that’s a big word, 


PROVIDING you fight for your share of the store promotional dollar... . Forward thinking 
store executives recognize the selling power of display. Old-fashioned ideas have been abandoned, 
and profound consideration is being given to displaying both the windows and interiors. If your 


store is investing less than 13 of its promotional dollar in display, it is probably an oversight, or the 
result of habit 1946 is the dawn of a new era. Fortify yourself with the facts on display. Make 
vour needs known. ‘Take full advantage of the new trends in display materials to increase sales at 
the “point-of-purchase.” What could be more logical? .. . Best wishes for your biggest display vear 
ind for the vears to come 
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Members of the National Association of Display Industries 


Adler-Jones Company 

Advertisers Display & 
Exhibits, Inc 

Aladdin Fabrics 


Allied Display Materials, Inc. 


American Fixt. & Mfg. Co. 
Ankerum Mtg. Co 
Arrow Dec. & Fixt. Co 
Austen Displays 

( Barrango Co 

Bliss Display Corp. 

Eve Brueser Studios, Inc 
Bulkley, Dunton & Co. 
The Carrata Co 

L.. J. Charrot Co., Inc 
Tames A. Cole Co 


Colonial Decorative Display Co. 


Cook & Meier 
Emil Corsillo, Inc 
Coy, Disbrow & Co 


NATIONAL ASSOCIATION 


Crystal Fixture Co. 

L. A. Darling Co. 
Dazian’s, Inc 

Decorative Novelty Co 
Decorative Plant Co 
Dingleman-Woltf Co 
Display Corporation 
Display Equipment Corp. 
Display Products Co 
Display Sign Center, Inc. 
Durable Displays, Inc 
Facil Fabrics Co. 

Gardner Displays Co 
Garrison-Wagner Co 

Earl W. Gasthoff Co 
General Display Corp 
General Display Studios 
Grant & Silvers, Inc. 

The Greneker Corp. 
Victor Haida Displays, Inc. 


Al Halverson, Inc. 

B. A. Jacobs Co. 

The Kawneer Co 
London Displays 

A. Lutz 

Lynn Display 
Maharam Fabric Corp. 
Mechanical Man, Inc. 
Mileo Mannequins 
Modern Art Studios 
Modern Displays 
Mutual Disp. Mfg. Co. 
Natural Creations 

Old King Cole, Inc. 
R-Tex Co. 
Reflector-Hardware Corp. 


The Reyburn Mfg. Co., Inc. 


Rip Studio 
Royal Paper Corp 
Gustav Rubner 


PROGRESSIVE 








MERCHANDISE 


PRESENTATION 


Schack’s, Inc. 

Scheuer Mfg. Co. 

Sherman Paper Products Corp. 
Frederic Shipman 

Shoe Form Co., Inc. 

Silvestri Studios 

Nat Siegel Fixture Co. 

Silvestri Art Mfg. Co. 
Standard Fixture Co., Inc. 
Staples-Smith Co. 

Starkman Display Center 

W. L. Stensgaard & Associates 
Tabery Corp 

Taffel Bros., Inc. 

Timbertone Decorative Co., Inc 
Timely Service Co., Inc. 

Jas. B. Williams, Inc. 

Sue Williams Studios 

W. M. Zeppen-Field Studios 
Display World, Asso. Member 


of DISPLAY INDUSTRIES 
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SPRING 


and 


EASTER 


An Unusually Interesting Line 

of Artificial Flowers and Display 

Decorations for These Important 
Merchandising Seasons 








“OUR TWENTY-FIFTH YEAR OF SERVICE IN DISPLAY" 





fe°| tre L.J. CHARROT COMPANY, INC. 
a Petree > Morfactinene eu 


ART DISPLAY STUDIOS 
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Natural Cruzations 


are nature's creations 


THE NEW YEAR BRINGS 
NEW IDEAS 











COME AND LET US HELP WITH YOUR DISPLAY PROBLEMS 


Our redecorated showrooms feature 
cruise and spring displays. Consult 
us about any of your problems. 


This unit is lovely for cruise windows 


or ledges—suitable for draping mer- 
chandise. 


NATURAL CREATIONS 


Member N.A.D.I 


Display Materials and Showrooms 





241 East 36th St.. New York City 16 
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AT-15 8" x 
sturdy %4"’ 


18’ glass shelves, 15’ high, ATR-15 Top 


height 15”, 


Plexiglas legs. 
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AT-25 8" 


sturdy 4" 


x 18" glass shelves, 2 


Plexiglas legs 


bottom 20 




















ATR-25 Top shelves 8”, 
, height 25”. Plexig 






center 


shelf 14”, 


las legs. $28.95 
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Now Available! 


Grass Mats — Briarsheen Leatherette — Metal Display Fix- 








tures — Chrome Metal Furniture — New Flowers — New Set 
Pieces—New Floor Coverings—New Displayers—New Man- 


nequins—New Display Papers. 


A host of new ideas—many of them exclusive—to please an 
ever-widening legion of friends and to more firmly establish 


our leadership in the display field of America. 


Our representatives are now on the road. Make the most 
of your budget by discussing your needs with the man in 


your territory. 


Spring Leaves Velour-Tex. Very rich for ready-to- Illustrated here are three beautifully embossed designs in our exclusive 


wear backgrounds. Colors: Yellow, Light Blue, ; 
wee" Light Green. Velour-Tex. Rolls 40 in. by 25 ft. Per Roll 


Ni Hi { IK Yh Wahi | iM ‘ HN 4 ce 2 Mn) ; . 
7 \ i Why {i ii! VS Sa > 
I Reon gtey 
Woodgrain Velour-Tex. A perfect background material for Oriental Brocade Velour-Tex. To create an atmosphere of ele- 
men's wear display. Sand color only. gance. Colors: Yellow, Light Blue, Pink, Light Green. 


GARRISON-WAGNER COMPANY 


DISPLAY DESIGNERS—MANUFACTURERS—IMPORTERS—DISTRIBUTORS 


1627 Locust Street Chicago Showroom: 
St. Louis 3, Missouri 20 East Congress 


Address All Correspondence to Home Office at St. Louis 
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*Reg. U. S. Pat. Off. 


IMMEDIATE SHIP.- 
MENT from stock. 
Allow five days ex- 
tra for orders in- 
volving a_ special 
color scheme. Per 


sheet, 36x31” $1.50 


225 FIFTH AVE.., 


NEW YORK 10, 


NW. 2. 


THE CREATIVE TOUCH THAT GIVES 
LIFE TO YOUR MOST IMPORTANT 
DISPLAYS. 


Marbalia is not a photographic imitation of 
a marble finish, but is a Decorative Display 
Paper in a class by itself. 


For your selection we carry 150 beautiful color 
schemes constantly in stock—and your own spe- 
cial colorings can be made to your order if you 
wish, and at no extra charge: (the minimum 
order for special colorings is 25 sheets). 


MARBALIA papers are hand-made 
abe .. 


. . . Wash: 
. Adaptable for every display need. 
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LAY WORLD 


WERE READY! ... ARE YOU? 


We're ready with a new and beautiful line of fabries 
for Spring ... the kind of merchandise that says... 
“Happy days are here again.” You can be ready for 
Spring selling too... if youll make Frankel your dis- 


play fabrics and accessories headquarters. 


Inquiries Welcomed 


Diiplay Fabhrtes antl Cthecessortes 


218 WEST 47% STREET, NEW YORK 


19, N.Y. 





‘appeal will digglas lianas 


PLEATGLAS 


© Sparkling PLexicias makes a flattering setting for merchandise. When 
your goods are displayed on fixtures of PLexicias they'll have added 


“buy” appeal through added eye appeal. 


There are many advantages in using display fixtures of PLexicias. In 

addition to the unusual effects possible through this war-famed trans- 
parent plastic, there are the advantages of fixtures that are strong and 
tough... light in weight ... easy to clean. © Lee Plastics of Philadel- 
phia have formed these 
attractively designed display 


fixtures to take full advan- 
counters and windows. tage of lustrous PLEXIGLAs, 


PLexicLas is now plentiful. Your supplier can show you display fixtures 
in many interesting and unusual designs that will add glamour to your 


PLEXIGLAS is a trade-mark, Reg. U. S. Pat Off. 


ROHM & HAAS COMPANY 


WASHINCTON SQUARE, PHILADELPHIA 5. PA. 


Manufacturers of Chemicals including Plastics. . . Synthetic Insecticides... Fungicides... Enzymes... Chemicals for the Leather, Textile, Enamelware, Rubber and other industries 
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Eye Appeal 
for 
Buy Appeal 


The happy abandon of children at play... thrilling sports pictorials 
of a peacetime America... the quiet loveliness of a lakeside spot, 
every one illustrated in vibrant colors to catch even the most jaded 


eye. And eye appeal is the first step to buy appeal. 


The scenes illustrated here are just a preview of the many exciting 
pictorials in the new Sherman Display Guide. Then, to supplement 
these pictorials, you'll find many backgrounds and accessories all 
keyed for crisp, colorful, sales-provoking displays. Welcome aids to 
every displayman are Giant-Curve and Style-Curve smart, stream- 
lined and easy-to-change window backgrounds in snowy white and 
dramatic colors. Towering to 8 feet, they are strong and self-support- 
ing... can be quickly arranged in curving wings, sets, or over-all 


backgrounds that lend themselves well to any type of display. 


All this and many other materials and ideas to make your customers 
Stop, Look and Buy, can be found in the Sherman Display Guide 
for Spring and Summer. Its full color pictorial-sampling section will 


be your greatest help in display planning. 


It’s yours for the asking! Send 


for your Guide today. It’s free! 


Sherman 


™ PAPER PRODUCTS CORPORATION 
NEWTON UPPER FALLS 64, MASS. 
LOS ANGELES NEW YORK CHICAGO ATLANTA 
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THE VERY IMAGE 


OF 


HIGH FASHION 


CREATED 
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The essence of smartness — hard 


to define, easy to recognize — is 


caught and held captive in 


Greneker Manikins...always av- 


thentic in silhouette, in coiffure, 


in aspect...mirror of contempor- 


ary fashion...svelte and elegant 


as the American woman pictures 


herself. The GRENEKER Corp., 250 


W. 54th St., New York 19, N.Y. 
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DISPLAY FASHIONS AND TRENDS” 
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a NCE more it is DISPLAY WORLD’s 
privilege to present in the following pages a pre-view of important dis- 

5 play fashions and trends for the months ahead. This is an annual 
feature rendered as a service to the field. 

$ au- 
Shown and described here are many of the various display materials and 

fue equipment which make up the major requirements of displaymen in their 
daily work. Naturally not all manufacturers nor all products can be 
represented, both because of space limitations and because some firms did 

ies not have their new lines far enough along to meet the deadline for this 
issue—a deadline which had to be early because of the great amount of 

oa work involved in compiling such an issue. 

rurds It is entirely due to the splendid cooperation of the display industry that 
such an issue is possible. The manufacturers of the many types of items 

250 shown in these pages realize that this service helps the entire field—and 
they continue to point out that the earliest possible anticipation of dis- 

NLY play needs is still vitally important. While labor and materials are 


gradually becoming more plentiful, there is no abundance of either just 


now, and this situation probably will continue for some time to come. 


The publishers of DISPLAY WORLD wish to thank all who participated 


in making this presentation possible. 
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“We 
and naturally have designed our manne 
quins to bring out the styles of Californi 
but we 
all the 
» the fact that they are selling 


primarily are a California hous: 


we 
enjoy a larg 


merchandise ; since 


business) from over country, it 14 
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lot of Calitornia merchandise throughout th: 
United States or else the mannequins proper! 
display merchandise no matter where it 1 
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times t 
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make mannequins and 


of our clients and for sol 


—At the extreme lower left, by James B. Wil- 
liams, Inc. . . . Upper left, by The Greneker 
Corporation. ... Upper right, Display Manne- 
quin, Inc. .. . Lower left, by P. C. Mileo. ... 
Lower right, by Mayorga Mannequins. .. . 
All firms mentioned are of New York City— 
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... AND FORMS 


rpose of displaying merchandise to the 


v best advantage. In other words, we 


lieve that a mannequin must be so styled 
that it 


merchandise to 


d constructed will show the de 


ils and lines of look as 


as possible, as the 
hrst 


ise to human display 
nefits derived from display are our 
nsideration.” 

Describing the 
is article, the first is by 
New York City, 


shown) with 


Mary 


whose 


mannequins 
Brosnan 


1d10S, 


products 


—Immediately below, two figures by National 
Mannequin Manufacturing Company, Chicago. 
. . « Center, right, by Durable Displays, Inc., 
Chicago. . . . Below, a group of figures by 
W. M. Zeppenfield Studio, Hollywood— 


B. Williams, Ince., 


city. This alert, lively-looking 


are distributed by Jas. 
of the 
mannequin is one of a 


same 
group illustrating 
definite personalities and created especially 
for Lord & vlor for that store’s interpre- 
tation of “The Look; the 
includes various ages, from the 


\merican group 


college girl 
to a gracious dowager. 

In the panel of four photographs on the 
same page, at the upper left 1s seen a dis- 
play at Saks-Fiith New York City, 
with the mannequin a product of The 


\venue, 
Gren- 
eker Corporation, of that city, whose Edgar 
Rosenthal reports that the well-known com- 
into better 
war is over, 


is gradually getting 
that the 
looking forward to more reasonable delivery 


pany pro- 


duction now and is 














—At the top, by Naegele-Horner, Inc. . . . 


Immediately above, by Magnani Statuary 
Company. . . . Both firms are of New York 


City— 


rebuilt 
line on 


periods in the future. Greneker has 
and has an extensive 
display. Rosenthal - still 
spite of better production, that 
mannequins be placed just as early as possi- 
ble since a great number of stores are en 


its showroom 
recommends, in 
orders tor 


larging or remodeling and there is an ever- 
increasing demand for figures 

At the upper 
mannequins being 


right on page 40 are two 
featured this spring by 
Display Inc., New York City. 
A new and animated line of juniors is like- 
available from this firm, new, 
smart group of children’s figures in an age 
group ranging from 6 months to 12 years. 
At the lower left is one of the junior line 
of P. C. Mileo, New York City, with a 
piquant expression, interesting hair-do and 
considerable attention to anatomical detail. 
The photograph at the lower right is of 


Mannequin, 


wise and a 
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“ROM W. L. Stensgaard, head of W. L. 
Stensgaard & Associates, Chicago and 


y New York City: 


lisplay has advanced during the last few 


e years, but not in full relationship to distri- 
bution and retail sales increases. The 
reason is war, and all the manpower and 
material and building restrictions imposed 
hy the necessities of war. Retail sales in 


1945 approximated 74 billion compared with 
sales of 42 billion in 1939—an increase of 
about 40 per cent in six years. 

lisplay has not advanced 40 per cent in 
effectiveness or in allocation of budgets. 
Phere has perhaps not been the need for im- 
proved display since full employment buying 
automatically sought out the 
and selling were not 
needed and were much neglected. 


mcreases 


goods. Promotions 


“Store net profits soared to an average of 
10.2 per cent in 1943 13 cent in 
1944 and perhaps even higher in 1945—the 
highest in all history, for in the past aver- 
ige profits of 3 to 5 per cent were considered 
good. Many departments made 15 to 20 
per cent net profit. Only two departments 
showed a small loss because goods were not 
manufactured for them. Also profes- 
sional displaymen were at a premium; a 
high percentage were in the service. Then, 
too, display, like other forms of selling, got 
i bit soft during the war. 


and per 


“No, display did not advance with retail 
distribution in the past few years. Or let’s 
say: retail sales increased too rapidly be- 
cause of abnormal conditions. 

“Question No. 2—what displaymen 
and the display industry do to maintain the 
rightful progress of display during the next 
five years—is of course a very broad one, 


can 


but I will endeavor to answer it so as to set 


iorth my opinion of a formula that may 


help. 

‘A. First display manager 
set down on paper a display policy agreeable 
management and it should be 
intialed and a copy given to all department 
eads and others concerned. This should be 
policy (five years at 
least) as to character and type of displays, 


each should 


+ las 
Oo his 


store 


long-range basic 


vindow and interior. 

“This should include seasonal and promo- 
tional annual forecast of budgets 
improvements and = major 
It should include mer- 
chandise departments, with a 
by types and price lines. For ex- 
ample, in the clothing department the top 
ice line—say $65 to $100—suits and coats 
should be shown with headless forms, or on 
hall hangers and smartly 
lraped to show lining and tailoring, with 
fabric and emphasis on tailoring, 
nd with English typography. The keynote 
the old tailor and needle, with all props 
ludor furniture or with an English set- 
Such should never 


events, 
and 


changes to be made. 


wanted, 


display by 
policy 


price 
le luxe 


trees or 


bolts of 


and color schemes. 


















ised on lower price lines. 
“Now for the $40 to $60 suits and coats 
ve use a bolder character of display—per- 
aps larger style pictures of men, showing 
more suits on forms or mannequins, using 
ern typography and equipment — 
Mass appeal. For still lower price suits 
ind coats ($21 to $35) a popular appeal is 
Cessary; use none of the character, typ- 
phy and approach suggested for the two 
top brackets mentioned 


more 


12 


above. 
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What's Ahead 
For Display? 


DISPLAY WORLD asked several well-known display factors 


these questions: what are the reasons for display's advance- 


ment during the past few years, and what can displaymen 
and the display industry do to add to this progress during 


the next five years? Their well-reasoned replies are here. 


the same character re- 
Get la- 


“Now use ads of 
lated to the price lines featured. 
and interior departmental identifica- 
tion designed to fit a Establish 
policies, put them in a book for each de- 
partment as the display and promotion bi- 
ble; 
for 


bels 
policy. 


use only color schemes that are best 
each. Now all people—even the sales 
people—will understand such policies. 

“Do not the 
higher priced goods as on lower price lines. 
A display manager who establishes his poli- 
cies for each department so all management 
agrees will go far in simplifying his work. 
Keep revising the policy book as improve- 
ments are learned by experience and ap- 
proved. Such is a quick brief of what I 
mean by display policy. 

“B. Do not let your budgets for display 
slip back. Experience proves that when sales 
fall off, controllers think of 
and display seems so easy to cut. 
has never yet had a rightful appropriation as 
an average. It has only been a lowest pos- 
sible figure, often 
who wants more money 


use same techniques on 


cutting costs 


Display 


too established by one 
for some other ad- 
vertising media. Get more facts on results 
i investments. 

not sell 
management on a required budget needs t 
study accounting at night 
Without the right amount of money, any dis- 
play section’s curtailed. Man- 
agement will the display manager 
who knows how to manage, who knows what 


in your store from display 


“The display manager who can 


) 
some school 
activity is 


respect 


money it takes and knows how to prove his 
case and get it. 

“C. Display management must know how 
to be helpful in the remodeling of a store. 
Millions will be spent in the next five years 
and if windows and departments are not the 
proper facility or right type for the practical, 
dramatic and economical showing of goods, 
display as a profession must suffer. Don't 
wait until the job is done; do your job so 
management will respect your ability and 
counsel and ask you to sit in on planning 
meetings with the architect and others. Now 
is the time. 


“D. Make sure display does a selling job 
at your store. We will soon again be re- 
quired to  sell—sell—sell. America’s war 
production is over and the buying power 
built up because of an all-time high in em- 
ployment is going down daily. If retailing 
expects to hold volume at the 1945 level of 
74 billion, every sales resource possible must 
be employed. To slip to 42 billion, the 
1939 level, would seem like a depression in 
retailing. 

“Now is the time to plan, to budget, to 
organize as never before with display. Yes, 
no less than 30 to 35 per cent of the store’s 
total advertising dollar should go _ into 
promotion and display—no less. Display 
management should know how to use it best, 
make plans, keep records, know the facts— 
and tell management the results by event, 
by month, by season, by the year. 

“EK. Merchandise presentation is the most 
forceful medium in the sale of per 
dollar of Pay more attention to re- 
lated selling and to demonstrations. Sell 
more of the hidden values of goods so peo- 
ple see, know, understand. Buy! Do better 
spot displays; improve the showing of the 
best sellers in department. Do not 
neglect goods people know and want; feature 
known name of quality. Stores are in the 
business of distribution. Plan in advance, 
and get the plans on paper. 

“The display and all in it 
have the opportunity of growing and ad- 
vancing as far in the next five years as in the 


goods, 


cost. 


every 


profession 


past 25. The bigger the figures and respon- 
sibity become, the more display manage- 
ment must know about retail arithmetic. 


Display must contribute to sales and profits.” 

Edgar Rosenthal, The Greneker Corpora- 
tion, New York City: “I believe display has 
advanced during the past few years for two 
reasons: (a) general boom conditions, and 
—more important—because of (b) a funda- 
mental change in the point of view of store 
executives generally. Display is coming into 
its own since its importance is appreciated 
more fully every year by store management. 

[Continued on page 120] 





OUTHWARD 


provocative 


BOUND?” was the 


used by 


{ t 
query Display 
Manager John Stewart in a series o 
windows at The Tailored Woman, teaturine 
that are 


Birds were 


a “collection of Southern Prints 


ready and waiting for vou.” 


shown en passage betore background panels 


finished in seamless 


Sculptured of colorful painted papers, 


which were skybluc 
paper 
each bird with assurance carried a piece of 
dark brown paper and 


“South.” White 
“planted” 


luggage tashioned o 
labeled nh 


rock-lilies 


white to read 


shaded in blue were 


with foliage in beach sand. 


\ bird's CVE 


village 


view of a typical American 


jovs and activities of Christ 


occupied, tol the 


with the 


mas eve holiday season 
Bloomingdale's. In 
Dultz 
included a church, “Wilken’s General Store 
and Post Office,” fire 


barn and, as shown in the accompanying 11 


the corner window. of 


this setting Display Director Joseph 


house, town hall, a red 
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snow-covered hills with winter brown trees 
and bits of green pine and the sky painted a 


lustration depicting in close-up, a home with 
Mother in red dress and pink apron and the 
children running over the snow to meet the 
grandparents laden with gifts. 

was done in exact 


The entire community 


scale and there was an extraordinary real- 
ism about the appealing scene with the mes- 
sage in the foreground, “Peace on Earth, 


Will Men.” All the little 


buildings in the village were individually il- 


(Good Toward 


luminated and the groupings in miniature 
and of all ages around each building further 
interpreted its) particular function in the 


community The backwalls showed the 


—The first photograph is of a display by John 
Stewart, The Tailored Woman. . . . Upper 
right, by Joseph Dultz, Bloomingdale's. . . . 
Lower left, by Henry Callahan, Lord & Taylor. 
. . . Lower right, by Leslie Dorsey, Oppenheim 
Collins. . . . (All photographs by courtesy of 
Virginia Roehl Studio, New York City)— 


lowering gray. 
beloved fairy tales 
a dream-like quality 


For these 


Familiar and long 
were interpreted with 
in the Lord & windows. 
imaginative settings, Display Director Hen- 
floor of the 
lowered and here could be seen Father read- 
ing Mother Goose to the little children while 
the reproductions of the stories appeared on 
level. 


Taylor 


ry Callahan had the windows 


the customary window 

In the accompanying scene, Mother Goose 
floats above the clouds of white spun glass 
—these clouds spaced with Cinderella and 
Hansel and Gretel at 
their gingerbread house, and Jack climbing 
his beanstalk which extends from the very 
floor of the window to the very top. A 
charming delicacy was maintained through- 
out the series, which included Sleeping Beau- 
Ly, Little Red Riding Hood, Peter Pumpkin- 


her Prince Charming; 
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By VIRGINIA ROFHL 
Virginia Roehl Studio 
New York City 


Rock-a-bye-Baby, etc.; all were done 
iniature. The baby's-breath, which was 
extensively, was dyed in pastel shades 
the drifts of white spun glass were 
ed with butterflies and tiny 


se. 


birds ot 


Make it an Old Fashioned Christmas” 
the theme for the holiday 
Oppenheim Collins 


windows at 
Negligees were the 
Display Director 
lie Dorsey for this charming little old 


en merchandise by 


ioned shop front which was done in 
with gold trim and decorated with 
ess pine roping. 
e side panels ot the 
finished with silver brocaded wall 
the lower half of the open backwall 
ng green velvet hung on a brass rod. 
ust the recessed, black painted backwall 
ry Christmas” was spelt out in red let- 
The old-fashioned gas 


“shop” window 


lights were 


with red fluted Christmas bells and the 


were first covered in red velvet. Her put 
chases made, the papier mache figure con 
tinues in her costume of red, the prevailing 
stvles of that period. The door is festive 
with a large wreath and the discarded pack- 
ing boxes, painted a cocoa color, also beat 
evidence of the falling snow. 

“Sun Muses” made the headline in Saks- 
Fitth Display Di- 
rector Sidney Ring presented patio lounging 


\venue windows when 


The effective 
decoupage technique was carried out against 


fashions in pearl gray tones. 


a very fine white fish net panel using a 
Appropriate to the 
featured fashions, the decoupage motifs in- 


natural bamboo frame. 


cluded in the series a patio lunch, beach 
bazaar, aquarium, etc., and in addition to the 
colorful papers included such minutiae as 
painted bamboo 


sea shells, green 


and bamboo blinds. 


strips 
The raised semi-circu- 
lar platform on which the figure was posed 


forms, on which the negligees were shown, 
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—The beach scene is by Sidney Ring, Saks- 
Fifth Avenue. . At the immediate left, by 
Winston Jones, Franklin Simon's. . . . Left, 
below, by Leslie Dorsey, Oppenheim Collins. 

Lower right, by Joseph Dultz, Blooming- 


dale's— 


was painted a sea-blue-green and scattered 
with fine wood shavings in a slightly deeper 
shade. The backwall and floor of the win- 
dow were also painted in the sea-blue-green, 
with the floor covered in the wood shavings 

Great gold clocks supported by two Ren- 
aissance angels and showing below the clock 
face a shadow-box scene of the Nativity 
Director Winston 
windows for the 


were chosen by Display 


Jones as background 
“Children of Foreign Lands” theme. 

The second-hand of the clock kept revolv- 
ing to denote the passing of time, and simul 
taneously at the base of the clock a proces- 
sion of little children passed in review. The 
children, sculptured of papier mache, were 
particularly their individual 
poses—each so characteristic of the repre 


appealing in 
sentative nation or creed. These displays, 
which so impressively caught the spirit of 
Christmas, were framed with deep Gothic 
arches of Princess pine and the backwalls 
were finished with a wine-red paper with 
gold star pattern. 

The old-fashioned Christmas theme at 
Oppenheim Collins was descriptively con 
tinued with the front of a gay little hosiery 
shop. Green with gold trim was chosen for 
the framework—the floor of the little win- 
dow covered in gold 
paper filled the top of the foot forms and 
the white plaster Victorian shoes with thei 
red buttons and gold trim held sprays of red 
berries. 

“For All the Gifts You Need \ll You 


Need is Bloomingdale's” was_ the 


paper. Red tissue 


window 
copy in a series of displays similarly show- 
ing gifts for women and for men. 
circular table placed on a slight slant used a 
chartreuse felt skirt with white fringe. A 
jolly red and white papier mache Santa 
Claus made a lamp base, completed with a 
large shade in emerald green. The back- 
walls were paper in white with silver pat- 
terned snow crystals, and cutouts of crystals 
were applied to the sides of the window 


The semi- 


glass. 
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Television... And The 


HERE is no need to sell 
on the value of visual presentation in 
the selling of 
with the 
probably he 


displaymen 


merchandise. However, 


advent of television, there will 


a need for displaymen to con 


vince management that they are thoroughly 


competent to handle the complete visual sell 


ing program of television and display 


The development of visual aids for uss 


in the high-pressure training programs em 
\ 


’ 
ploved by branches of the armed. services 


proved conclusively that one picture is in 


cde ( d 


educators throughout the United 


Progressive 


States had 


worth a thousand words 


been experimenting with and advocating the 
use of visual aids in school long before in 
tensive military programs were instituted 
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By W. L. WARDRIP 
Ernst Kern & Co., Detroit 


\t the present time, there are 100,000 pro- 


jectors in use by schools throughout the 


United States as compared with 25,000 in 
use in 1940. In addition to movie projectors, 
three dimensional charts, sectional models 


and other related forms are being employed. 
These facts, coupled with the tremendously 
successful armed forces visual aids training 
programs, indicate the unquestionable efh 
ciency of visual presentation in educational 
work. 
While 
Marine, | 
advanced 
First, | 


for the 


trained for the Merchant 
an opportupnity in basic and 


being 
had 
training to aids 


work on visual 


worked on engine training devices 
Maritime later, in of- 


ficers training, | aids for 


Service; and 


wi irked on vy isual 





eer* | 


he gener 


Vc 


bd 
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the Marine Division ot the Transportation 
While at sea in and 
normal areas I had an opportunity to com- 
pare engine room personnel who had_ been 
trained with visual aids, with other engine 
room personnel who had been trained in the 
old method without motion pictures, cut- 
away charts, ete. Invariably, the men who 
had been educated with visual aids grasped 
the entire operation of an engine room much 
more rapidly than the men of the old school. 
I have learned members of other 
branches of the service that this was true in all 


Corps. combat zones 


from 
cases. Unquestionably, if these methods are 
employed to exploit merchandise or an insti- 
tution, the will be 
tory. 

Recently Gimbel’s, of Philalephia, working 
with RCA-Victor, carried out an experiment 
with intra-store television. (Reported in the 
December issue of DISPLAY WORLD 
Ed.) Although the conclusion drawn by the 
Gimbel 
me to be 


results just as satisfac- 


sales promotion division seems. to 


and incomplete, a 
The most 


rather sketchy 
tew definite facts were recorded. 


—Above, typical pickup in a store studio, with 
control room at the right. In most cases, two 
cameras would probably be used instead of 
one. Heavy clusters of spotlights probably 
would not be needed in great numbers as in 
the past, due to improved cameras. .. . Left, 
a simple tropical setting for cruise and resort 
wear. Tele-screen is incorporated into the 
design of the modified Aztec setting. A regu- 
lar showcard would be used as indicated, and 
a mannequin or mannequins posed as required. 
A live story of the merchandise featured would 
be shown on the tele-screen at regular 
intervals— 
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—Top, a sketch showing a spot display set-up, 
box-type tele-screen with decorative frame 
used in showing ski and resort fashions. The 
tele-screen provides a live showing of the uses 
of the merchandise (or ski instruction) at fre- 
quent intervals. . . . Center, a non-merchandise 
type of window for a charity drive. The em- 
blem of the group is featured and is used as 
a proscenium frame for the television screen, 
surrounded by activity posters. Posed in the 
set-up would be mannequins as required. . . 

At right, a suggestion for a two-scene stage for 
a limited studio area. Instead of shifting a 
camera from one stage to another, it would 
merely be focused on Wing A or Panel B, 
which serves as a background in this case for 
ballet-inspired fashions. While the camera is 
focused on A, Panel B could be replaced quick- 
ly, thereby securing a change of scene without 

a change of pace— 


that traffic was di- 
rected immediately to the department show- 
ing merchandise and that sales were good. 


nportant probably is 


\nother conclusion drawn was that intra- 
store television is practically of no value 
except as an improved substitute for spot 


displays. 
Qn the basis of pure logic the latter would 
seem to be faulty assumption. Obviously, 
tele-screens should supplement spot display 
in the present department store plan, but in 
such instances spot displays should be 
include their broadest 
sell merchandise in 
department, identify the 


¢en- 

function— 
the imme- 
department, 


larged to 
that is, to 


diate 


direct traffic to off-the-beaten-path areas, di- 
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At the same time, the year 1946 should be a 
year tor all of us engaged in display actively 
to prepare ourselves to handle television. 
Any displayman who is an able designer 
and administrator should prepare himself 
so that he will be able to supervise the en- 
tire television production. Ii displaymen 
delay until installations made in their 
stores, it will be too late and someone else 
will take over the supervision of one of the 
most important sales devices in the history 
of retailing. For a displayman who quali- 
television director, the 
benefits accruing to him will be in keeping 


are 


fies as a capable 


with his knowledge, skill, intelligence and 
general ability. At the same time, his re- 
sponsibility will of course increase, and 


management has the right to expect a per- 
person who has carefully prepared 
himself for the job. 

In the case of displaymen who 
competent or ambitious, the 
bility for stage props and settings will in- 
evitably become their duty whether they are 
prepared for it or not. 

Preparation to handle television will prob- 
ably 


son a 
are in- 


less responsi- 


be no great problem for the average 
displayman. There 
things which should be studied and analyzed 
so that he may be prepared properly to 
present an intelligent grasp of any of the 
problems. Such preparation will also cut to 
a minimum the inevitable errors during the 


are, however, several 








t trathe from heavy trafhe areas to other 
s completely unrelated to the 
ere shown. In addition to spot display, 
film or live shows will be used in 
departments. For example, timely 
rt events, sports techniques etc. should 
and institutional 
tter in the sporting goods and sportswear 


area 


cific 


shown as educational 


irtments. Also intra-store television 
have its use in window display. In 
e cases no merchandise will be shown 
in other cases merchandise will be 


vn in a tele-screen tied into the design 
etting of the window and will give live 
m showings at regular intervals. 


DuMont 


is generally agreed by and 


\-Victor that the year 1946 will be a 
of preparation as far as_ physical 
pment, relay stations and getting re- 


ng sets into the home concerned 


are 


trial and error period in television for re- 
tailing. 
First let us look at television from the 
} 
j 
' 
; 
j 








— | 
standpoint of a retailer. Television broad- 
casting will fall into two major groups. 


One type will be into-home broadcasts which 
will probably follow somewhat the same plan 
as present radio broadcasting. This type of 
production will 
concern to a retail displayman because pro- 
grams will originate in 
and be picked up and re-televised by stations 
throughout the country. The other type of 
telecast will be intra-store productions and 
this should be the job of the retail display- 
man. 

In assuming television production 
sponsibility, the display director will need a 
good working knowledge of the fundamentals 
of theatrical production as well as the me- 


probably be of secondary 


centralized studios 


re- 


chanical and the artistic part of stage de- 
sign. (Knowledge of color lighting will 
not be necessary in the beginning, because 
it is generally agreed that color television 
will not be in for at least three or four 
years.) In addition to this, he should know 
good selling technique, which means a 
knowledge of the fundamentals of human 
psychology and proven sales techniques. 


Above all, displaymen should know merchan- 
[Continued on page 131] 
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Noa field which abounds in versatile plastics, for example—which opens up still Next comes a papier mache fish, 36 inches 
materials, papier mache seems most wider applications. long, available in all colors and with a 
versatile of all. If there is any bird, The first photograph on this page shows ceramic finish developed by K. G. Kurtis 
animal, flower or inanimate object which can a development in mache by W. L. Stens- Studio, New York City. 
not be reproduced in papier mache, the dis gaard & Associates, Inc., Chicago. Repre- London Displays, Pittsburgh, created the 
play firms specializing in its use have not senting a segment of old, classic architec- “dark horse” shown third, dappled with 


found it out ture, this unit is sculptured in effective patches of white and with relief ornamenta- 
It is papier mache'’s wide range ot ré rough technique with a deep stipple finish in — tion. 


production possibilities which has made terra cotta, rubbed with warm gray and The use of plastic with papier mache 1s 
one of display’s most valuable tools light green. It is 48 inches long, 65 inches well illustrated in the next photograph of a 
simple object, such as a mushroom, or thi high and 16 inches deep. unit by Lynn Display, New York City—the 
most elaborate display property imaginabl heart and Cupid. Here the heart 1s_ ot 
—At the upper left, by W. L. Stensgaard & mache, while the small Cupid seen at the 
Associates, Inc., Chicago. Gus Upper center, upper right is of plastic in color. 
by K. G. Kurtis Studio, New York City. 
Upper right, by London Displays, Pittsburgh. 
: : Lower row, left, by Lynn Display, New 
during the past few years, and, as if its York City. . . . Center, by Tally-Ho Display long ago; ; ‘ 
own versatility’ were not enough, display Studio, New York City... . Right, by Timely play Studio, New York City. 
studios are combining it with other materials Service, New York City— For Easter display, Timely Service, New 


can be supplied with taithtul adherence to 
natural detail, in stylized form, and in any 

This is followed by a life-size figure of a 
woman, dressed in the billowing costume of 
it is the work of Tally-Ho Dis- 


of a variety ot finishes 


he use of this medium has grown steadi 
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VERSATILE 


tv, has worked up a “Bunny in the 
unit which is animated. It features 
papier mache rabbit's head and hands con 
nected by a wire spiral body and arms. The 
id and hands extend trom a mache ege 
li 


ctions, the action coming trom a= small 


jiggle back and forth and in all « 


motor concealed within the egg. The unit 
s full round, painted in gay colors, and is 
ulable in heights of 48 inches, 30 inches, 
16 inches 
rhe god Pan is credited by mythology with 
inventing the musical pipes with which he is 
ually seen. Otherwise there is no way of 
distinguishing between Pan himself and a 
faun, as their bodies are the same. Appar 
tly the rule is, if the figure carries pipes, 
Pan; if not, it's a faun Che little figure 
een at the upper leit on page 49 can be 
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MEDIUM 


either one, for Zaria Displays, New York 
City, has designed him either way. Thre 
different sizes are available, 10-, 16-, and 36 
inches high, in greens, yellows and _ flesh 
tones. 

The papier mache boy on the merry-go 
round horse ot the same material is_ the 
work of Rip Studio, New York City; it is 57 
inches in height and is ornately finished in 
natural colors. 

Also by Rip Studio is the figure of Pan 
plaving his pipes from the top of a “Keep 


—At the upper left on this page, by Zaria 
Displays, New York City. . Upper center 
and right, by Rip Studio, New York City. ... 
Lower row, left, by Tally-Ho Display Studio. 
. .. Center and right, by Zaria Displays. Ad- 
ditional illustrations will be found on page 84— 


Off the Grass” sign The unit is 47 inches 
trom the base to the top 

\t the lower left on page 49 is a stylized 
iris plant and flower, done in natural colors 
by Tally-Ho Display Studio. 

At the lower center on the same page is 
a stylized fawn for spring displays, full 
round, and standing 40 inches high. It can 
be had with a flock finish in pink, pale blue 
or yellow, according to Zaria Displays, the 
studio which created it 

Zaria likewise did the papier mache uni 
corn which is shown next—full round and 
33 inches high, although it can be made 
life-size if desired—although what would be 
“life-size” for an imaginary animal might 


be debatable. The color combination for 


the unit shown is an all-over pink with blue 
[Continued on page 84] 








Montreal 
different 
store 1n 


Hk moment you step into a 


department store vou feel a 


atmosphere than in a similar 
the United States 


to the countet 


and when you come up 
and hear the differ 


will 


Vou see 
little 
madame 


the pretty clerk address 


CTC’ 


vou “Bonjour, Does she have 
madame” 
and as you turn to leave vou hear: “Merci, 


Although vou are in 


a certain article “Certainment, 
madam 

an English store, all 
littl 
vou like it. 


he aucoup, 
clerks are bi-lingual 
French phrases slip in—and 
\nother 
still comes first 


Mon 


department 


and those 
somehow refreshing 


factor here courtes\ 


Let's take one well-known store in 


how its display 
Ogilvy’s, Ltd., one of the 
this 
located ina 
Montreal, 


all display cards are in this language. The 


treal and see 
operates Jas 
Cry, 


department stores Was 


1866 


oldest 


established in Being 


predominately English section of 


store’s 27 windows are noted for their con 
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DISPLAY AT OGILVY’S | 


a golden oppor- 
tunity was passed by for fear the department 


sistently fine and outstanding displays. 
\rriving at department we 
are greeted by LaFlamme, director 
pure French-Cana- 
two assistants, 
Messrs. Cartwright and Jenkins; the display 
staff consists of a lettering man, two artists, 


their display 

\urell 
oO! displays. He is of 
There are 


dian stock. 


two three interior displaymen 
Periodically 
York 
City and Chicago in order to keep posted o1 
display in the States 
\merican 
to this store annually. 


Carpenters, 
and two window displaymen. 
the company sends LaFlamme to New 
obtain the angle ot 


since thousands ot tourists come 
Formerly the display department operated 
past 


this has been discontinued: the 


on a budget, but for the nine years 


management 
leaves it up to the department to use its 


own discretion on expenditures. This 
method has resulted in a material saving for 
department can 


purchases advantageously, where un 


the company because the 


make 


der the budget plan many 


balance of the budget 


before the end 


might require the 
money 
of the year. 

The display department is unusual for its 
is surprised to 


for something else 


scrupulous neatness; one 1s 
find everything orderly and in its place. 

Unlike most stores, Ogilvy’s believe the 
window comes first and the merchandise is 
secondary; it is believed that if you can at 
tract people to your windows they will see 
the merchandise displayed therein. 

In planning displays, LaFlamme and his 


—Typical display treatments at Ogilvy's.... 

Upper left, for Fatal Apple." . . . Lower left, 

one of the windows used on V-E day, showing 

the flags of the Royal Canadian Air Force 

divisions. . . . Lower right, preparing trees for 

a fantastic Christmas forest in windows and 
interiors— 
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By HUGH G. JARMAN 


Montreal 


assistants first go into a huddle and 


sutcome is a jumble of sketches; from 


Is comes the layout from which the win- 


is born. Detailed plans are then made 


the staff goes to work on the actual 


nstruction of the display background and 


When the window display 1s 
pleted and ready for installation, they 
notify the advertising department, which 


rn calls in the buyers and a decision 


SSOries. 


ide as to what merchandise is to be 
ed to the window; the newspaper adver- 
ent is timed to appear the day the 
Ww 1s installed. 


Jpper left, an old stove, painted pink, helps 
play millinery. ... Upper right, preparing a 
play prop in the department. Lower 


interior displays are important at Ogilvy's 

Lower right, Display Director LaFlamme 

nter) with his two assistants, Cartwright 
and Jenkins— 


GISPLaAY wore tO 
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Here is a famous Canadian store where French is heard oftener 
than English, where almost all display props are made in the depart- 
ment, and where there has been no display budget for nine years. 


The window displayman has the final say 
as to what merchandise he will put in the 
window, selecting the articles from those 
set aside by the buyers. As a rule the dis- 
play department is not charged with the 
merchandise placed in a window, the excep- 
other exceptionally 


tion being jewelry or 


valuable merchandise. 


Everything used in a display is made in 
the department, only 


papier mache figures being purchased out 


mannequins or large 
side. LaFlamme insists that all mannequins 
purchased must be extremely modern, pre- 
ferring the realistic type of mannequin. The 
department at present is not sold on plastics 
in their present stage of development; they 
believe they cheapen a display and they hold 
the same view on chrome plated fixtures, 


except in the occasional display of some 
small article. 


The display department has always gone 


in for colored lighting in the windows, us 
ing both floods and spots. Ogilvy’s is the 
only Montreal store using colored lights con- 
sistently, and the firm receives many com 
ments on the beautiful effects. One diffi- 
culty that had to be overcome was the ef- 
fect of daylight on colored lighting: it was 
solved by installing a duplicate lighting cir- 
cuit, using white lights during daylight hours 
and automatically going over to color at 
night. 

They do not use too much of a color 
theme for backgrounds and windows, liking 
All displays 


have a decided American touch, catering to 


the contrasting effects better. 


the traveling American public and, as previ- 
stated, being located in the English 
section of the city. The display swing from one 


ously 


season to another is very gradual; they fol- 
low the natural trend of nature in season as 
much as possible. Believing the public’s at- 
[Continued on page 106] 





By JACK POLLARI 
Madigan Brothers, Chicago 





T was a Christmas one will long remen —The candy cane window, completely ani- mediately behind the central figure and pinl 
ber—the frantic search by everyone for mated, is by John Courtney, Sears, Roebuck lights focused here and there to warm wy 
sifts. the jovous home-comings, everyon & Co. ... Upper right, by J. W. Campbell, the 
in a mood to make this first peacetime Carson Pirie Scott & Co. . . . Lower left, by among the gift boxes carried the theme 
Marjorie Smith, Edgar A. Stevens Company, ‘eur, ar == ail , ; , Sin th ; 
: Wander Through Mandel's  Enchantee 

' seas 1 Evanston. . . . Lower right, by Sam Cohen, : ene 
Field & Co. repeated their Christmas story a Forest of Gifts. Here again the outline ot 

* , Spaulding's. . . . (Photographs by courtesy of | ipl ; 

intact, almost identically the Same as thi F. A. Kuehn & Co., Chicago) — trees Was air- rushed on the care to com 
| rm The only addition (and the plete the design. As one walked into Man 
most of it) was the mice on the del’s, it seemed an enchanted forest indeed 
in the Washington and State corn applied on the windows on the panels imme The main floor columns were decorated with 


scene. The scroll card casually place 


(hristmas in four years a happy one. Marshall 


window Papa and Mama Mouse diately behind the glass and carried right long white branches, each tip lighted with an 
seemed older and larger—and then there into the background, as seen in the illustra intense clear glow. The tie-up with the 
ere the baby mice, about six of them, the tion on the next page. This gave a pertect windows and interior was immediately ap- 





additions the family illusion of fantasy and tormed a splendid = parent, which set the mood for Christmas 
Jack Cooper, display director for Mandel — setting for the gifts shown. As you'll note, — buying. Mandel’s advertising throughout 
Brothers, created a veritable enchanted for- the huge gift boxes were wrapped in novelty the month also reflected this tree treatment 


est in all his Christmas windows simply by design wallpaper, and the colors were se- and featured the above-mentioned headline. 
air-brushing the outline of trees and lected to blend with and match the mer- The Bond Stores here in Chicago, while 


branches in wl “Texolite,” a water paint chandise. Cooper selected a warm gray for primarily men’s wear stores, are doing a top 


be washed off easily. This was all his settings, with intense blue spots im- job in women’s apparel, too. A typical dis- 
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iy, not illustrated, had a back panel cov- 

d in a pink wallpaper with whimsical 

ristmas characters all over it. The floor 

is in a shade of fucshia. The activating 
te here was a novel papier mache candy 
ne giraffe, also striped in the pink tones. 

e white plaster accessorizers displayed 

welry in a very neat way. 

J. W. Campbell, Carson Pirie Scott & Co., 

ed eight third dimensional cut-out trees 

gold to stage the setting for soft cuddle 
vs and dolls, as pictured at the upper right, 
ge 52. These trees were draped in white 
su-trou netting to soften the scene. In 

center appeared a reproduction of an 
ghteenth century carriage in white and 

ld, with two dolls splendidly appareled in 

thing of that period, in chartreuse. The 

kground was blue, and the floor was 
atch-patterned with natural preserved 
blossoms. The sign read, “Dear Children 
et’'s Start Holiday Fun! ... If You Have 
en Good Come Up To Toyland Now!” 

Campbell also presented a group of men’s 
giits im an unusual manner, featuring Es- 
quire magazine as a theme tie-up. The dis- 
play is shown here. It presented a grand 
opportunity to show a great variety of mer- 
chandise. The curtain against the paneled 
walls was red and a large white frame simu- 
lated a stage, with the familiar figure of 
“Esky” as master of ceremonies. An easel 
card on the stage read, “Carson Pirie Scott 
presents the Holiday Giit Scene From Es- 
quire.” The merchandise, you'll note, was 
artistically arranged and there was a lot 
ot it. 

\ rollicking Santa again was the highlight 
of the Sears, Roebuck & Co. window at 
State and Van Buren. Big cellophane- 
covered candy canes set up in rows along 
the background provided the color theme, 
while big all-day suckers, also in bright col- 
ors, revolved. In fact, the whole window 
appeared one of constant movement. The 
merry-go-round-like group to the left in the 
display turned in a circle, with little papier 
mache figures of children in active poses. 
To the left of the setting one sees a 
children’s slide made out of a candy cane. 
Here again the little figures were featured 
in active poses. You'll observe that Santa’s 
chair is also made out of candy canes. 
The card read, “Happy Time Toyland 
Fifth Floor.” John Courtney is display 
director of all Sears’ Chicago stores. 

Marjorie Smith, display director at 
Steven's, in Evanston, relied on the good 
old-fashioned Christmas trees for her decor 
this year, as seen at the lower left on the 
opposite page. A white and gold riser 
formed the base, upon which were strewn 
many glamorously wrapped Christmas pack- 
ages. Two cherubic white and gold papier 

che angels were hovering over the tree. 

merchandise was shown, but the card to 
left urged the purchase of Victory 
ds. Truly a fine and simple way to sell 


store in this age ot scarcity. 

im) Cohen, display director at Spauld- 

Ss. presented an angelic like Christmas 
to set the mood for his windows in the 

e on the North Side. The grouping of 


merchandise was expertly executed 
Ist white spun glass. The two posed 
es gave nice balance to the setting. 
card simply read, “Designed For Giv- 
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—The display above is by J. W. Campbell, Carson Pirie Scott & Co., making a tie-in with 

Esquire magazine. . . . Below, one of a series of "Enchanted Forest’ displays by J. R. Cooper 

for Mandel Brothers; the interior treatment of the store carried out this theme, as did all 
newspaper advertising— 
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DISPLAY SPECIALTIES 


better display 


not 


term, 
fall 


OR want of a 


products which do readily 


under the classifications of mannequins, 


are usually 
known as 
designation, 


displayman 


paper sculpture, fixtures, et al, 
group 

the 
these are products the 
finds indispensable for many of his windows 
are the which add 
help dress up a set 


general 
Whatever 


which 


placed in_ the 
“specialties.” 


or interiors; they items 


the unusual touch, or 
ting to better effect. 
Obviously it is impossible to show more 
than a comparative few, but the illustrations 
the wide diversity of display mer- 


the 


represent 


chandise to be tound under 


“specialties.” 
ot novelty dis- 


First 1s pictured a group 


12518 40s 
Ceaser fop 12012" 
“Lone. 19 BBY ige 12024 cece 
# Bill 

> HANGING LUCITE- PANELS 
X SUSPENDED WITH CLEAR PLASTIC-CHAIN 
te) ( PANEL - Size 12°x 354°) 
oO 


oa 


i 


term of 


players of all-wood construction, finished in 
a semi-gloss lacquer for durability and soft 
rich appearance. These are by Quensell 
Displays, Forest Hills, N. Y. 

Next comes a display panel 36 inches wide 
by 46 inches 
raved from head to foot in neat civilian ap- 
parel. This panel is reproduced in shades 
of turquoise blue, tan, flesh, maroon, mauve 


long, showing an ex-GI ar- 


—Top row, left, by Quensell Displays, Forest 
Hills, N. Y. . . . Center, by Bulkley, Dunton & 
Co., New York City. ... Right, by Decorative 
Displays, New York City. . . . Lower row, left, 
by Austen Display, New York City. ... Center, 
Allied Display Materials, Inc., New York City. 
... Right, by Vogue Display Service, Brooklyn— 


and green on white; it is by Bulkley, Dun 
ton & Co., New York City. 

The two Arabian princes are by Decora 
tive Displays, New York City, and are full 
The 


inches 


round of papier mache construction. 
dimensions wide, 9 
deep and 48 inches from head to toe; the 
plumes are approximately 2 feet in height. 
At the left in the group of 
illustrations is a photograph of hanging 
plastic “Lucite” panels, suspended by a clear 
This Austen Display, 
Each panel is 12 inches by 


are: 28 inches 


lower same 


plastic chain. is by 


New York City. 


3514 inches in size. 

Especially suitable for small accessories 
and showcases are the “Building Blocks” 
seen next; they are available in a large 








y, Dun 


Jecora 
are full 
n. The 
inches 
oe; the 
eight. 

roup of 
hanging 
a clear 
Display, 
ches by 


eSS¢ ries 
Blocks” 
a large 
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variety of colors from Allied Display Ma- 


Inc., New York City. 


turnings 


terials, 
W ood 


and more to. the 


been coming more 
display 
The photograph shows one used 
by Henry Callahan, Lord & New 
York City. A variety of turnings, such as 
chandehers, figures, finials, over-size clothes- 
pins and other 
Vogue Display 

From Maharam Fabric Corporation, New 
York City, 


Cloth” 


have 
foreground in 


spec lalties. 


Tay lor, 


novelties can be had from 


Service, Brow ky 1h. 
Drape 


comes the “Festoon 


pictured on page 55. This is a 50 
inch drapery material in white, spring green, 
\ ll 

eHow, 


turquoise and coral. It is especially 


recommended for an appearance of luxury 
in background treatments. 
\ three-dimensional 


full 


showing a 
product of 


panel 


schooner under sail is a 
Rey 


urn Manufacturing Company, Philadel- 


panel made of 
Vhite, rigid paper processed in deep, medium 
pale red, 


are 


pma. It is a self-framed 


blue, sea and 
The hull and 
out in relief against the 


green, orange 


sails separate to 
background 
elt-locking frame is processed tan and 
sual effects with rattan 
used for display pieces, and A. Lutz 
New York City, illustrates this 
ith the grille gate pictured here. It 
wide by 84 high. 
w, stream-lined turntable has been 
ed by Motors, Inc., Brook- 
a housing and table top made en- 
aluminum. A _ rheostat furnishes 


reducing the revolutions 


are possible 
iny, 
inches 


inches 


Gregory 


speeds, 


DISPLAY WORLD 


as one and one-halt to 
The height of the 
inches, with a top 
are inter- 
large as 24 
Weights 


range from zero up 


irom seven to as low 
two turns per 
unit is approximately 7 
diameter of 16 


minute. 


inches: the 
that a 
can ke set in 


tops 
changeable, so disc as 


inches place. sup- 
ported by this turntable 
to 50 pounds. 

As the name of the company implies, Fred 


New York 


pre xlucts for 


Leighton’s Mexican 
City, 


display purposes. 


Imports, 


specializes in Mexican 


\n example is the straw 


who has roped a pair 


hard-to-get 


and its rider, 


horse 


oft heretofore huaraches. Straw 


mats, sombreros, baskets and many othet 


items are likewise available 
Grant & 


the new 


\ngeles, created 
bleached 
table 
tables can be 


Los 


Silvers, 


louvre type of wood and 


metal 


hese 


gold-bronze display with re 
top. 


sides, 


movable placed 


on their upside down, or in other 
different positions with equally good effect 

“Syvikglass Art Cloth” is the 
material used for the big Easter lilies in the 
display by Adrian Frederick & 
Nelson, Seattle. The were made up 


in the store's display 


name ot the 


Delsman, 
flowers 
department from the 
material provided by Radiant 
Company, New York City. This firm, which 


Glass Fibers 
also markets “angel's hair” in a variety of 
colors under the name of “Sylkglass Fiber 
Floss,” two 
spring in the sheets mentioned above; 
colors are orchid and chartreuse, in addition 
to the red for Valentine 
use, and pink, vellow, blue and green. 
[Continued on page 116] 


has announced new shades fot 


these 


regular shade of 


—Top row, left, by Maharam Fabric Corpora- 
tion, New York City. Right, by Reyburn 
Manufacturing Company, Philadelphia. 

Lower row, left, by A. Lutz Company, New 
York City. ... Right, by Gregory Motors, Inc., 
Brooklyn. . .. The Mexican merchandise is from 
Fred Leighton's Mexican Imports, New York 
City. The table is by Grant & Silvers, 

Los Angeles— 
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[ ouis Gehring 


Display Designer and Consultant 
New York 





Arrangement: First spring apparel is teatured in this at 
tractive window. It is made up of three definite units with 
mannequins in interesting action poses. 


Properties: Properties for this display are simple and 
easily constructed. The display is divided into three 
sections with end-sections designed into panels painted 
white and edged with a gold scalloped line. Smaller 
panels built inside larger ones are covered with striped 
paper and have mirrors inserted. An uncovered hat 
box, potted tulips and copy card are displayed in lower 
foreground. 





Arrangement: Here we have a special promotion 
of spring suits. The display is made up of three 
units, each consisting of a suited mannequin and 
additional suit. 





Properties: Background for this display is a decora- 
tive striped paper panel with a design. Manne- 
quins are arranged at graduated levels. Addi- 
tional suits and their related accessories are dis- 
played on a sloping platform. Copy card is placed 
at upper right. 





Arrangement: Here is an unusual setting for the 
display of spring blouses. Its central unit is flanked 
on either side by smaller tree-shaped units. 







Properties: Blouses described as ‘Spring Froth'’ are 
displayed on all units. These are cut out of wall 








board and painted in spring colors. Trees are 
particularly interesting in design and shape. An 
array of blouses is shown on the platform together 





with copy card. 
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COMING UP 


Arrangement: A bit of tropical atmosphere makes 
the setting for this display of men’s resort clothes. 
It consists of a central unit with accompanying 
tigure. 














Properties: Display board is a shadow-box made of 
raffia matting, supported and decorated by bam- 
boo posts and tropical leaves. An irregular center 
opening reveals a display of colorful ties. Slanting 
platform displays shirts and other related accessor- 
es. A mannequin in standing pose relaxes against 
the sign board. Copy card is displayed in lower 


tront. 





Arrangement: This men's window of spring furnish 
ings is made up of a single unit with accompanying 
coat form. 


motion 
F three 
in. and 


Properties: Bamboo again takes on a decorative 
note in this display. It is used here to support dis- 


lecora- 
Wanne- play discs. Dogwood or a similar spring flower 
Addi- may be used to decorate the unit. Related acces 
re dis- sories are displayed on discs and bamboo strips. 
placed Shoes and sock forms are shown on the floor with 
copy card. Coat form is shown at the left. 


Arrangement: This ‘Town and Country’ display is 
nade up of several elements forming a single unit. 
The mannequin becomes the centralized figure. 


Properties: All properties, namely skyscraper, cloud 

formation and tree, are cut out of wallboard and 

oainted. “Town and Country’ is the descriptive 
nrase lettered on the cloud. Men's apparel i 

elected to fit the title of the display and arranged 
that the top coat to the right and the jacket 
rm at the left serve to close in the display. Re- 
ited accessories are laid on the floor along with 
py card. 














pany, New York City— 













RODUCERS of artificial 


set pieces for display, who battled con 


stantly during the war yea 


shortage of labor and materials, a lack o 


shipping containers, and plenty ot transpo! 


labor to convert them into finished display 


Mar manufacturers of lines 1n 


pieces 


the display ed 
\ssociation 1 


official 


: , 
\ the Sout ri 


Display 


Houston in April, and the Displa 


























During the Christmas season just 
had 
to get orders fille 
that sinc 


displaymen have 


past 


tmanutacturers of these items the cus 


tomary nip-and-tuck race 


ind delivered in spite of the fact 
1941 more and more bee! 


orations comparativel 


early in Novembet has added to thre ditt 


their Christmas dec 


witre »} l tin deadlines satistactor1] 
t 1s ponte it 

Indicative ak floral decoratives at 
et pieces which wall be available during th: 
first part of 1946 are those pictured here 

In the panel on this page, at the uppet 
eft is a floral setting by Maharam Fabri 


i 
Corporation, New York City, arranged wit 


| 
‘Botanical Pastels” consisting o 


e followin natural and preserved item 
ilips, cottonflower, bellflower, palm fleur 
ttes, cone daisies, heather, Rio Grand 
weed, and base clay; these are treated 1n in 


1 
1ciCs 


—Upper and lower left, by Maharam Fabric 
Corporation, New York City... . Upper right, 
by Facil Fabrics Corporation, New York City. 

Lower right, by Decorative Plant Com- 


flowers and 


S against a 


l 


tation troubles, still have their problems 
even thoug! it eems that those problems 
vill be easier of solution in 1946 

Gradually more raw materials of varied 
kinds are becoming available, along with 


luded under this heading got off to an early 


start on the new year by working up ideas 
for the showing in New York City during 
December With the impetus furnished by 


lucational conterence s« heduled 


] 


Market Week to be held in New York City 
in June under the auspices of the Nationa 
\ssociation of Display Industries, an espect 
illy fine and widely varied line of flowers 
ind set pieces can be expected during the 
months ahead 


placing their orders pretty well in advance 
of their actual requirements The custom ot 
any stores n recent vears of installing 




























FLOWERS AND 


\t the upper right is a spray of 7-inch 
tulips with 9-inch leaves, the latter made 
of lustrous “Facil-Fab.” The unit is ap 


and comes in 


Facil 


proximately 38 inches overall 
colors; it is a product of 
New York City 


lower left is another unit by Maha 
orporation, called a “Wild Rose 


assorted 
Fabrics Company, 
\t the 


ram Fabric ( 


Scrim Tree.” It has a novelty lattice ai 
brushed — trunk grass-covered base, and 
“Clotl Brazilian Mesh” tree-heads. Seven 


feet in height, the tree has a 5-foot spread. 


The palm tree seen at the lower right is 
by Decorative Plant Company, New York 
City, and is approximately 8 feet tall; the 


leaves are made of substantial starched cloth 
material in white with vellow polka dots; 
the trunk is constructed of sturdy papiet 
mache 

In the panel on page 59, at the upper left 





is scen a spring tree unit designed and pro 
Walter FE. Zemitzsch 
Company, St. Louis. It 


‘ ithe 4 dogwood or 


Decorative 
had with 
apple tree branches; the 


duce d by 


can De 


leaves and petals are from a glass fibre sheet 
and the tree trunk is flocked in pastel tones. 

In speaking ot 
Walter P. Zemitzsch, son of the founder who 
died “We have 


revised our method otf distribution in ordet 


the company’s operation, 


a ; 1 
jast vear, recently 


Says: 


to make our products available to all types 


and sizes of stores throughout the countr 


and we try to create our display items with 
the idea in mind of the requirements of retail 
The return of several of 
the armed 


merchandising. 


our key men from forces, an 1! 


crease in our plant facilities, plus an ample 
hard-to-get materials on hat 
placed us in an enviable 


with 


supply ot 


have position. Of 


course we are. taced many of. tii 











un 


Sp 






































SET PIECES 


problems that are still existant in the indus- yellow with lime-green foliage twisting 
try, but we are expecting no real obstacles around heavy vining up to a wooden trellis 
tor the season.” at the top of the tube 

\t the upper right in the same panel is a First on page 60 is seen a hollyhock lamp 
tree, platform and spring lamb unit by post unit produced by General Display Cor- 
Rip Studio, New York City, with papier poration, Cincinnati. The lantern is 12 inches 
mache as the principal material. The tree wide at the topand is mounted on a full-round 
is 6 feet, 9 inches in height. tube 3% inches in diameter; translucent 

\ glamorous boudoir chair especially de plastic mesh in squares covers the lantern 
signed to catch the feminine eye is seen so that it can be lighted if desired. An 
next, providing ample display area for cos island-shaped base is covered with green 
tume jewelry and accessories. It is covered grass, with white bricks of thick sheeting. 
in white rayon with a red net trim and has Flowers are furnished in assorted colors. 
golden legs and white arrows. Of sturdy The cactus unit is by Grant & Silvers, Inc., 
wood construction, the chair is 34 by 13 by Los Angeles, and is especially adapted for 
13 inches and is the work of Doerr & Asso California sportswear displays. The increas- 
ciates, Portsmouth, Ohio. ing interest in the West as a source of dis- 

\t the lower right on page 59 is another play items its pointed out specifically by 
init by Decorative Plant Company. It is a Harry Silvers in the following comments: 
spring trellis with flowers in pink, cerise or “It is our firm belief that the Western 








—Upper left, by Zemitzsch Decorative Com- 
pany, St. Louis... . Upper right, by Rip Studio 
New York City. . . . Lower left, by Doerr & 
Associates, Portsmouth, Ohio. . . . Lower right, 
by Decorative Plant Company— 


expression in all display equipment, decora- 
tives and promotional props will grow rather 
than diminish. After 26 years of intensive 
study, hard work and research, the writer 
finds that there is a distinct and definite 
trend throughout the country at this particu- 
lar time—and it likewise shows every sign 
of being continued—toward the Western 
treatment of display needs and the interpre- 
tations of same. 

“We in California have for many years 
occupied somewhat of an isolated position 
in which we manufactured, to a large extent, 
for Western firms who in turn purchased 
the bulk of their merchandise locally. We 
therefore created and designed for the 
Western territories, and believe me they are 
very discerning and outstanding in their 
desires and wishes for unusual display 
equipment and decoratives 

“We did not think that we would find such 
a ready market and so much appreciation of 
our Western style, not only in Western 
and California promotional ideas, but also 
our many general ideas. The addition of 
Eastern territories by our firm has proven 
extremely encouraging. We are not alone 
in this measure of success. Other firms such 
as Zeppen-Field, Carrata, Barrango, -etc., 
have also found this to be a fact within their 
respective fields. 

“Larger and larger numbers of the fore 
most displaymen of America are constantly 
visiting Los Angeles, and, believe it or not, 
they don’t come just for the weather. More 
will be heard on this subject from the West 
in the near future.” 

The next unit, the palm tree at the upper 
right on page 60, was produced clear across 
the continent from California by New 
England Decorators Supply Company, 
Boston, to be exact, where a program to en 
large and increase the facilities of the plant 
and showrooms has been completed. The 
base is swathed in angel’s hair, while the 
leaves attached to the sturdy trunk are 
heavy and metallic in appearance 
[Continued on page 60] 
















—At the left, by General Display Corporation, Cincinnati. . 


leit on the 
Mexican “Hacienda” dis 
Midwest Manniquin 
among — the 


\t the lowet same page Is seen 
one Of a series oO! 
featured by 
Milwaukee, 


spring ling Qne ot 


play units 


Displays, firm's 
the units provides a 
a mannequin and a 
\nother 
group shows a sombrero-ed figure silhouetted 
in the 


bench on which to seat 


serape is likewise furnished in the 


against a big orange moon. Cacti are 


backgrounds of each otf these two units, 


while the cactus at the upper right of the 


photograph is part of an atmosphere dis 
plaver 
At the lower right is a circle 


by Phe \dlet 


From the construction standpoint, the 


pane ] screen 


Jones Company, Chicago 


screen 


Company, Boston— 


is of wood and fibreboard, paint finished in 
The plastic ornament 1s done in 
green and gold. This unit is 6 feet 4 inches 
in height, with each panel 25% 
The forsythia bouquet in a 
and is 


pa le green. 


by 7 feet 
inches wide. 
fluted urn has a spread ot 3% feet 
44 inches long; 
the photograph here. 

Below, in the center of page 
two zebra stripe palm trees, designed and 
produced by General Display Corporation, 6 
and 7 feet in height respectively. The leaves 
are of paper, wired through the center and 
Tree trunks are of 


seven sprays were used in 


124, appears 


finished on both sides. 
natural vucca poles painted white, while the 


base is of wood, cut in island shape, with 


. . Center, by Grant & Silvers, Los Angeles. 
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. . . Right, by New England Decorators Supply 


a white edge and zebra paper finish on the 
top. 

At the upper right on page 124 is a divider 
unit by The Adler-Jones Company, made of 
wood with poker-chip moulding insets joined 
together with full-round wooden balls. The 
finish is in terra cotta and rubbed white. 
Five and one-half feet in height, the unit is 
2 feet in depth. 

Spring accessories comprise the merchan- 
dise to be displayed with the reproduction 
oft an old-fashioned box camera by Doerr & 
It is done in turquoise with a 
white circular 


Associates. 
tripod and 


page 


primrose yellow 


[Continued on 124] 


—The Mexican themes are by Midwest Manniquin Displays, Milwaukee....The circle panel screen is by The Adler-Jones Company, Chicago— 















That pinkish glow 









in the skies? 
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That “oh-ing” and “ah-ing 
you hear from discerning lips? 


—that’s due to our 


BLITHE SPIRIT 


mannequins created by 
























hughhorner 


and now gracing 





the windows of 

Mics Teller, Fifth Avenue. 
Our very original 
VEOPLASTIC 
VIGS 


away with re-dressing 





yense and area 






tumph of styling 





and loveliness. 





Delivery is 


unusually quick. 


NNAEGELE-HORNER wwe 
164 West 24th Street, 

New York City, 117. 

CHelsea 2-3736 








By HERB CROSS 


"Dick"" Whittington Studio, Los Angeles 











uthern California displays re 


. Claude Gardner displaye 


off two mannequins at the right, and a group 


- this head was done 


different color 










dow, adhered directly to the inside of the 
glass, were two narrow paper stripes and 
cut-out script letters to form the words: 
“Santa Anita.” 

One of the most impressive display groups 
to greet the New Year appeared in the win- 
dows at Joseff—the store which does not 
use an “s” at the end of its name, customer 
pronunciation to the contrary. Here Eddie 
Behme chose for his card copy: “Ring in the 
New Year with Mission Bells,” and blocked 
oft the windows with wooden sheets in each 
of which the figure of a large bell had been 
cut; these were placed directly against the 
glass. Gold “Mission Bell” costume jewelry 
was displayed, and red touches here and 
there accented the richness of the settings. 

Sportswear was the featured merchandise 
in a battery of windows at Desmond’s on 
Wilshire boulevard, a typical display being 
shown in the third photograph with this 
article. Practically all of the windows took 
the form pictured here, except that some of 
them used yucca plants instead of the palm 
trees. “Start the New Year Right” was the 
card copy, and cut-out, three-dimensional col- 
ored posters were used on the background. 
Each of these posters was slanted down from 
a three-dimensional, smiling sun topped by a 
Mexican sombrero—a figure used by Des- 
mond’s with great consistency. Small Mexi- 
can carts, gaily decorated with designs in 
bright colors were used in each section of 
the windows. The carts served as displayers 
for the accessories. The illumination was 
furnished entirely by spotlights. 

The sport of kings once more came to the 
fore at Mullen & Bluitt, where John Milton 
displayed men’s sportswear and hats with 


—Immediately above is a display making a 
tie-in with Santa Anita's opening; it is by 
Claude Gardner, Silverwood's. ... At the left, 
by Eddie Behme, for Joseff. . . . (All photo- 
graphs by courtesy of "Dick'’ Whittington, 
Los Angeles)— 
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coking ahead to our second half century 


of service to the Display field, we take pride in our 


fifty years of progress harking back to the earliest 
days of planned window and interior Displays. 

It has been our privilege to play a role in 
the remarkable developments that have made 
Display a powerful force in selling ideas and 


merchandise. 


We are grateful to our many friends 






whose loyalty, inspiration and confidence have 






made us “a half century young. 










































aid of properties taking their inspira 


trom the turf. The familiar racetracl 
rail tence was used against the background, 
and on the backwall proper was an irregular 
plaque in pastels against which were a group 
of horseshoes, stirrups, and a horse’s head 
hese were in red green and brown combina 
tions and were three-dimensional Here 
igain, spotlighting was used for the illumi 
nation 
Dramatically simple were the windows 
used by Thom ~weaney 101 New Year's at 
he May Company, Wilshire boulevard. 
Evening wear was the merchandise, and 
each display had a single figure for its 
principal character. In the one shown in 
the final illustration, the background was a 
very dark green against which were applied 
stars and planets. The drape across. the 
background was a bright shade of red. Ac 
cessories were shown at the lower right, 
catching the rim of the pool of light thrown 
by the spotlight above. “We look forward 
to the future” was the copy used on the 


showceard. 


DISPLAY WORLD 


JANUARY, 1946 


—At the left is a sportswear display, one of a 
series used by Desmond's on Wilshire boule- 
vard. . .. Center, by John Milton, for Mullen 
& Bluitt, with a racetrack motif. . . . Below, 
one of the New Year's displays used by Thom 
Sweaney, The May Company, Wilshire— 


While not relating to current displays 
used in Southern California, a meeting which 
took place in San Francisco on January 2 
is certain to have profound influence on the 
display of many stores in future. This was 
a session held by retailers, apparel manu- 
facturers and others interested in the pro- 
motion of California merchandise in the 
stores of the nation, and was called by Col. 
Alexander Heron, director of this state’s 
Reconstruction and Reemployment Commis- 
sion. The principal presentation made at 
the meeting was by Charles W. Morton, vice- 
president and Western representative of W 
LL. Stensgaard & Associates, Chicago. 





Morton showed those present a detailed 
layout for nation-wide promotion of Cali- 
fornia apparel, including complete window 
treatments, posters, “California Shop” de- 
signs and ledge displays—all part of one 
or more itinerant units which could be 
routed from one store to another. Morton 
discussed the ease with which = store-wide 
promotions of this merchandise could be 
booked among the leading retailers of the 
country, with a ready-made display theme 
provided by the traveling units. 

A speaker, Fred Cole, of Cole of Califor- 
nia, representing the apparel trade groups in 
the southern end of the state, advocated the 
joint participation of the Los Angeles and 
San Francisco market associations in get 
ting these promotional plans into. effect 
within the next few months. 


Dorothy Shaver Elected 
Lord & Taylor Head 


Dorothy Shaver, whose interest in dis- 


play and particularly in display innovations 
is well known, has been elected president 
of Lord & Taylor, New York City. She 
was first vice-president of the firm since 


1937. 
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You really need a TECHNICOLOR 
MOTION PICTURE to get the full 
effect of this startling window 


Imagine it— bathed in constantly changing 
color-moving light and shadows that give 
thrilling life to every detail —a mysterious, 
third dimensional quality that STOPS 

THE CROWDS ...... that’s 


a ad 
the new kind of window lighting. Simple, 


automatic, SALES BUILDING. 
SEE IT INOUR SHOWROOMS IN ACTION 


or write us for full details. 


1595 BROADWAY (at 48th Street) NEW YORK CITY 19 





































ISPLAY 


| ...on and off the record . 





—Lou Fox and Mrs. Fox, of San Antonio, recently enter- 

tained a group of Dallas display friends during a visit 

to the latter city. Shown here in the Century room of 

the Hotel Adolphus, in the usual order: Peggy Dicker- 

son, Doug Dickerson, Pat Fox, Jack Carper, L. D. Fox, 

Sadie Solomon, Guy Malloy, Thelma Malloy and Ted 
Solomon— 





—Meet Charles Wolpert, Spring- Holz- 
warth Company, Alliance, Ohio, who has 
just finished a major part of the job of 
remodeling the store inside and out. A 
commercial artist before entering the 
display field, Wolpert has been with 
Spring-Holzwarth since 1937. His hob- 


bies are football and landscaping— 


—This is James S. O'Shaughnessy, photo- 
graphed before Au Grand Depot, in 
Havre, but who is probably back with 
his outfit in the United States at this 
time after two years overseas. O'Shaugh- 
nessy expects to reenter women's ready- 
to-wear display with some Southern store 
as soon as he is discharged— 


—Leo Van Coutren is probably unique 
among fathers of children in service, 
for he has no fewer than 12 in the 
various branches: six sons in the navy, 
one in the army and now recovering 
from shrapnel wounds, one in the Marines, 
and one in the Merchant Marine—all 
having seen active service. The three girls 
are Wacs, one being stationed in Ger- 
many, one in Italy, and the third in the 
States. Van Coutren is display manager 
for Saffern's, St. Lovis— 


—Caspar Schneck is display director for 
Marks & Spencer, Ltd., Manchester, 
England, although only 22 years old. He 
formerly did free-lance work, then was 
with Littlewood's, Ltd., for a short time. 
Here he is shown with Mrs. Schneck 
while on vacation in North Wales— 





—R. C. Kash, editor, DISPLAY WORLD, is presented 
with a handsome Mexican serape and cane by Matt 
Markusich on behalf of the San Antonio Display Club. 
Left to right: Chico Gallegos, Biddy Wasserman, 
French Ferguson, Mrs. L. D. Fox, R. C. Kash, Bruce Ed- 
wards, Matt Markusich, Wendell Potter, Frances Pizzini, 
Percy Cockrell (president of the club), and Milton 
Varga— 
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PRESNEL [RAMASPOT 


Designed To Light Your Windows Better 





Powerful, compact, easy to handle, Fresnel Dramaspots pro- 
vide the soundly established merchandising advantages of 
spotlighting at its best. 


Designed from the display man's viewpoint, the Dramaspot 
combines vital features unavailable in competitive units at 
any price. 


6-inch Fresnel lens and polished chrome reflector give reserve 
power, with wide range focus control and clear, soft edge 
field. Welded, all-steel construction incorporates four-side ven- 
tilation, immediate interior access through hinged front. Spring 
tension swivel provides effortless universal direction control — 
bakelite handles offer cool, comfortable operation. 





B. Altman & Co.; all 
window lighting equip- 














z- ment furnished by Dis- 
15 play Stage Lighting 
of Co. Other notable cus- 
A tomers include many 
of America's leading 
he retailers. Consult us Ea 
th about your lighting 
b- problems. 
LESS LAMP 
500-Watt Lamp .......... $3.40 ea. 
Fe ee $2.30 ea. 
(Medium Base, T-20,500 hour) 
or LAMP ACCESSORIES 
>r, 
Je 
as - 
e. Non-Fade Glass Color Filters 
k 
‘ GUARANTEED HEAT-RESISTING 
Group One. Pale amber, medium amber, straw, 
pale green, medium green, daylight blue, steel 
blue, deep blue. Price per filter for R-40 Lamps, 50°. 
For Fresnel Dramaspof, $1.25. 
Group Two: Light red, medium red, red orange, 
Screw in Swivelier flex- Assembly of parts shown Swivelier Spotlight Stand moonlight blue, heliotrope, Bonwit Teller pink. Price 
ible socket (right) No. and priced in illustration with hood, cord and plug 
pate ol gg Te yy below. No. H607-AN, $7.50. per filter for R-40 Lamps, $1.00. For Fresnel 
’ . fe . - 
$2.30. ee Dramaspot, $2.00. 
» Write today on your own letterhead for complete 
| literature. 





Manufactured Solely by 





Display Stage Lighting 





Swivelier Spotlight Stand 
No. 607-GR, $2.15. Color 
Filter Holder No. 5420, 


ft ae igre Me gy on Cc @) 4 | P A N Y 


cover. Lamp, color clip 


50c. Louvre (prevents and filt h 
iene yee we. 4522, Heng PK pen Fix. unit are poy Be 
-50. amp shown is ure, wi outlet box No. H2547-ANL6, $13. 
not included. Filters cover, rod and hood, No. Same with olegie Sule. 417 E. 61st STREET 
priced below.) 547-AN24-L30, $9.85. elier, No. H547-ANL6, 
7.00 NEW YORK 21,N.Y. 
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Report On Detroit 


By ALBERT BLISS 
Bliss Display Corporation, 
New York City 


Albert Bliss reports on the December meeting of the Detroit Display Club, at 
which he addressed the graduates of the display class of Wayne university. 


decides to write a 


AEN 


history of 


somecone 


visual selling he should 


include a chapter headed “The 
Dawn of Fact-Finding” or “Visual Selling 
Enters the Scientific Age.” When this 


chapter is written, it will have to report what 


has been going on in Detroit for the past 
two years. 
Detroit has 


time, Or as 


national guinea pig 
Walter 
“Detroit has been 
the focus 


been a 
for some Grover of J. 
LL. Hudson Company said: 
a center of racial turmoil, 1s now 
of labor-management problems, and will be 
the laboratory of the future for visual sell- 
ing experimentation.” 

Detroit has the 
a laboratory. It has: 

1. A display club composed of vitally curi- 
ous members determined to set in motion the 


necessary conditions for 


such 


actual construction of this laboratory. 

2. Detroit has Wayne university 
assistant professor of distributive education, 
Miss 
display club in a realistic way. 

3. Detroit 
tion that has supplied the window and. in 
terior selling areas in which to conduct the 


and its 
Ruane, who has cooperated with the 


also has a merchants’ associa- 


experiments proposed by the club. 

I should like to report on what I observed 
about the Detroit Display Club and Wayne 
First the club: It 
of all the experienced display administrators 
of Detroit thei Such a 
club is not unique, except that here the best 


university is composed 


plus employees. 
men in the protession attend meetings regu 
larly and take an active part in its adminis- 
tration. The club is distinctive because it 
has a wealth of officer material. Other clubs 
had brilliant periods but often, when 


the vital personality 


have 
out, there is no 
Not so in Detroit, 
December meeting. 


steps 
one to fill the vacuum. 
as evidenced in the 


he purpose of this meeting was to award 


certificates to the students successfuls 
pleting the Wayne unt 
versity. This ceremony was conducted by M1 


com 
display course at 
Toll, president of the club, with impressive 
\tter the 
discussion 


dignity. awards were given, an 


open was entertained. Parlia 


mentary procedure was followed to the let- 
ter. Speakers spoke extemporaneously 
There was no sloppy or 
One member 
heard on 


and 
articulate. 

thinking. reviewed a 
lecture he had illumination. 
Another reported what he had recently seen 
in New York. research. 
An army officer, home on leave, spoke of the 
cultural importance of American show win- 
One of the graduates criticized the 
course he had received. Still another com- 
plimented the planners of the course. All this 
indicated that the club is composed of plenty 
administrative material. In 
other words Detroit has the first condition 
for a real visual selling labora- 
an active, intelligent display club that 
can turnish the problems to be studied. 

Now for the second condition: In view of 
the fact that science does not explain facts, 
but helps to discover and classify them, some 
agency must supply the scholarship that will 
how. to and classify. 
Wayne university has this scholarship, and 
through the good offices of Miss Ruane, is 
cooperating with the display club according 
to the following plan: 

A committee ot club members submits a 
curriculum for study. This is approved by 
the Department of Distributive Education 
of the Members of the club 
serve as instructors. The course is given at 
night at the university. It meets one night 
a week for two hours per night, for a period 
ot 12 weeks. The in- 
structors are paid a modest fee. The uni- 
versity and the club aid in getting new stu- 
dents. \fter student satisfactorily 
completes the course, he receives a certificate 


were 
clumsy 


store 


Another discussed 


dows. 


of officer) or 


necessary 


tory 


teach us discover 


university. 


The course costs $5. 


each 


of competence issued by the Department of 
Distributive Education of Wayne. The 
president of the club ceremoniously pre- 
sents these awards at a dignified graduation. 
\t the conclusion, the graduates are invited 
to join the club, thus perpetuating the virile 
Condition No. 2—An 
active university that will furnish the “know- 
how” 


cycle. So much for 


to investigate the problems raised by 
the members of the club. 
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never difficult to 
consequence to an 


third 
and is a 


The condition is 
find natural 
active display club and an interested uni- 
versity: namely an active and interested 
merchants’ association, which Detroit has. 

The factual report would be = in- 
complete without an observation of the in- 
spired under-currents that nourish the 
strong practical stream in this Detroit set- 
up. These men and women have recognized 
that the study of display, as it has 
built, not on observation but on argument, 
progress of real knowl- 
edge. They have also constructed a frater- 
nity of display, university and merchant 
personalities devoid of competitive jealousies 
and vanities. There is a universal emphasis 
on the honest, meticulous and courteous ex- 
change of data relating to visual selling. 
This constant cooperation will eventually 
replace the instinctive guessing with factual 
knowledge. 

This program is two years old. Seventy- 
five students have completed the course. 
Most of them have received display jobs in 
Detroit. much work still to be 
done. The greatest merit up to now lies in 
the enthusiasm, curiosity, dignity and intelli- 
gent vitality ot all concerned. One of the 
recent graduates complained that “we spent 
six months on brain work, when I thought 
we were going to learn window display.” His 
position was sincere and well taken. He 
simply stated that he had not learned enough 
in a short enough time. 

This brings up the question: “What kind 
of course should be given by a display club 
and a university and how much time should 
this course take?” The question of time de- 
pends on the economic restlessness of the 
students. They want to increase their earn- 
ing power quickly. In a night course the 
average age will be about 25, and experience 
indicates that they will be willing to devote 


above 


been 


has retarded the 


There is 


six months to study. If this is true, what 
can or should be taught in a= six-month 
course that will lead to better wages? If 


our job is to help “the many” we should 
teach merchandise display because stores 
hire over 100 displaymen for every artist, 
designer, stylist or card writer employed. 
The instructors would consist of specialists 
in the following: 

1. Men’s Wear. 

2. Women’s Wear. 

3. Small Wears or Accessories. 

4. Home Furnishings. 

5. Public Utility. 

If possible, two should be selected from 
each of the first four groups: one from a 
high-volume, middle and low-income opera- 
tion, and from a low-volume, middle 
and high-income operation. The nine = in- 
structors should establish common principles 
of purpose, balance, contrast, etc 
Then each specialist should teach techniques 
that apply to his field. doubt 
that this program would train vocational 
help, but it would fail in training future 
planners or administrators for the purpose ot 
visual selling. This brings up the question 
“What advanced training should be given 
and how long should the training take?” 

Only a trained educator can answer this 
I am not qualified, but at the risk of criti 
cism am willing to several ideas 
First there should be qualifications placed 

[Continued on page 97] 
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suggest 
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FABRIK TONE 


So named because it gives the appear- 
ance of a costly looking ‘out of this 
world”’ fabric, interwoven with darting 
flashes of Gold. 


No. 410—Gold and Pale Rose 
No. 411—Gold and White 

No. 412—Gold and Azure Blue 
No. 413—Gold and Pastel Green 





There are also three additional numbers 
on a black background in the FABRIK- 
TONE line. 

ee Mer We EOS. < 315 Fs eile aon siv.e cere $3 3.75 
TRIPLE XXX 3’ x 24’ Roll........ 10.50 


(Add 50c cutting and packing charge on 
all 8’ sheets.) 
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FABRICATED IN QUALITY BY THE HANDS OF 


Once again, we present to the Display 
Field, rich and radiant creations of 
superb finish, exotic design, fabulous 
colors glinted with Gold, texture as 
only TIMBERTONE has the “know- 
how.'' These decorative papers long 
held in abeyance, awaiting the gov- 
ernment's release of gold for commer- 


cial use, are now being shown by all 
our jobbers. DON'T FAIL TO SEE 
THEM, IF YOU WANT TO COMPLE- 
MENT, DRAMATIZE, CLIMAX YOUR 
DISPLAYS WITH THE FINEST OF 
FINISHES. 


AND THE WORLD - RENOWNED 


TIMBERTONE OAK VENEERS CAN 
ALSO BE HAD IN GOLD COMBINA- 
TIONS. 


eg, 


TIMBERTONE 
it die 





THIS TIMBERTONE 
TRADE MARK ON each 
roll is your unfailing 
guide to decorative 
papers that serve you 
with distinction. 


ASK YOUR JOBBER FOR SAMPLES 
OR WRITE 


| ARE Ree 


NOMS ION 


is W. 24TH ST. 
NEW YORK 10, N. Y. 


WHEN FINER FINISHES ARE MADE TIMBERTONE WILL MAKE THEM 
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METALTONE 


So named because it produces the effect 
of HAMMERED METAL, impregnated with 
gem tones of soft pastels. 

No. 1601—Gold and Pale Rose 

No. 1602—Gold and White 

No. 1693—Gold and Soft Green 

No. 1605—Gold and Azure Blue 


(Add 50c cutting and packing charge on 
all 8’ sheets.) 
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Display Aids Trade-Up Policy 


asked a resident of Denver, 


Vou hk l 

; ; 
several years ago, in what category The 
May Company of this city belonged from 
standpoint, the chances art 


range 


a price 
would have replied: “In the lowe 
brackets.” Whether or not this was true is 
beside the that 
general impression of Denver 
the store 
something 


he oO! she 


point, but was the rather 
shoppers and 
management determined to do 
about it \ 


was adopted and 


deliberate trading 


up policy became imme 


diately noticeable in all the store’s publicity, 


but particularly in the work of the display 


department. 


The program must have been successful, 


judging from customer reaction: during the 


past decade the store’s volume has about 


trebled 


One of the major factors in this trading-up 





By JACK HERSCHEY 


Denver 


of the display 
presentations 


been the use 
windows for institutional 
whenever the opportunity offered. For ex- 


campaign has 


ample, while the war was going on there was 
a great need for more local workers to take 


jobs in a war industry of some form. or 


another. To give impetus to the drive for 


workers, The May Company gave over all 


34 windows to this subject; in each window 


a different Denver industry was represented 


with scenes trom the plant itself, samples ot 


its products—and in each window was an 


actual worker trom that particular factory, 


—Interior views at The May Company, Denver. 

Note the candle shop at the lower left; the 

identification sign is made of candles of vari- 

ous colors softened and bent to form the 
letters— 


lathe or other 
operation of the job in question. The results 
were excellent, and the came in for 
much praise for its share in the drive for 


busily engaged at a some 


store 


more workers. 

Each year, just before the back-to-school 
movement starts, The May Company 
over its windows to another form of display 
which has done a lot for the store in the 
Long before the displays 


gives 


way of good will. 
are installed, the display staff goes through 
all the local public and parochial 
and selects outstanding examples of what the 
children haye done—map work from geogra- 
for instance, history exhibits, 
From this ma- 


schools 


phy classes, 
writing exercises, and so on. 
terial a series of displays is worked out and 
installed in each ot the 34 windows, with 
proper credit cards for the pupils and the 















...and again this year calls for Modern—Eye-catching —Sales-getting windows. 

... ZEM ORIGINALS include famous CRYST-L-GLAS and CRYST-L-FLOS in unusual 

and illuminated treatments of spring symbols designed to stimulate buying moods. 

... ZEM ORIGINALS with their EXCLUSIVE DESIGNS and EXCLUSIVE FEATURES 
_are both eye-arresting and functionally correct display essentials. 


Walter Co amitgsch DECORATIVE CO. 


oie 
1627 WASHINGTON, ST. LOUIS 3, MO. 
a ' \ DISTRIBUTORS: | 
i 
) 





e CHICAGO — Maharam Fabric Corp. e DETROIT - Michigan Display Supply Co 
e BUFFALO -—Samuel C. Dutch & Son e DES MOINES~— Kes! Display Service 
@ PHILADELPHIA — Advance Displays e BURLINGTON, N. C.—Mac Thigpen 

e NEW HAVEN —Fren-Zee Store Equipment & Fixture Co. 
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each Cas¢ Crowds 
from the 


children get a great 


schools represented in 


surround the windows moment 


they are unveiled, the 
thrill out of 


so do their 


work shown, and 
result 


seeing thei 


parents—and the natural 
is immediate and lasting good will for the 
store, and a rush to do back-to-school shop 
ping 

Other chances for institutional display ar« 
sought constantly, and any worthy cause gets 
a showing 

The display department at the present time 
three of whom are 
direction of Orville 


firm for the 


consists ot 10 people, 
girls. It is 


McCray, who has been with the 


under the 


past 12 vears, who believes implicitly in 


custom 
although 


dramatized display; this is the type 


arily followed in the windows, 


there is an occasional display in’ which 
dramatization is not attempted 
As mentioned above, the store has 34 win 


dows, including those in the large arcade 
The shortage of display help during the war 
McCray, but this 
situation is being corrected gradually, just 


more 


was a serious problem for 


as in other parts of the country, as 


and more men are released from. service 


—Displays of the type usually found in the 34 

windows of The May Company, Denver— 
There is no separate display division for 
the interior, this being handled by members 
of the display department as necessary when 
major changes are made or promotions de- 
veloped; showcase displays are taken care of 
as the opportunity arises. 

The location of Denver, far removed from 
display material sources, creates a difficult 
problem for the display department from the 
standpoint of buying such materials and 
equipment. There is no display studio right 
around the corner to produce special units, 
backgrounds and the like, and special ma- 
takes a long time to be delivered. 
Consequently The May Company’s display 
makes own props. 


terial 
department most of its 


In numerous where decoratives are 


needed, distinctive foliage, trees, bark, rocks 


Cases, 


and similar natural material can be obtained 
from the Rockies just 17 miles to the west. 
This was the case with the Christmas decora- 
tions used for the holidays just past. Natural 
Colorado evergreen sprays were obtained in 
the mountains, sprayed as desired and orna- 
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mented by the display department before 
being placed in position for the main floor. 

McCray goes to a display market once or 
twice a year, usually to New York City and 
Chicago; occasionally he goes to the West 
coast instead, since this part of the country 
has been increasing steadily in importance 
as a source for display materials and equip- 
ment. Whatever the however, it 
is necessary for display merchandise pur 
chases to be made longer in advance than 
for almost any other section of the country, 


sources, 


due to geographical conditions. 

For major promotions at The May Com- 
pany, a theme is evolved at conferences be- 
tween the merchandise manager, the adver- 
tising manager, and display manager. “Then 
the designs are ‘cooked up’ by talking the 
theme over with the display staff,” according 
to McCray, “and the work started. 
Advance display planning ranges from six 
minutes to six months, and we try to start 


gets 


such plans as near as possible to the date 
the promotion is due to break; it has been 
our experience that the closer to an event 
we can start our planning, the better are the 
results.” 
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in WINDOW 
DISPLAY 


By Douglas Baker 











eveloped for 


: Considering that James Leuer has never had 
h attention. 


as d 
idea above W 
e very successful idvt attracting muc 


_ * any formal art training, he might be con- 


h 
Jey — sidered a “gifted” artist, had his career not 
been based on hard, thorough work. The 
success of each of his creations well demon- 
strates this. 


Leuer’s interest in display began at an early 
age, resulting from his seeing many thousands 
of colorful shops while traveling with his 
family over this country and Mexico. This 
interest led him to open a smart, successful 
dress and specialty shop, which he ran from 
1938 to 1941, when, as a result of his original 
displays for this shop, his present partner, 

setic side, this_effect- Gerald Weatherly, persuaded him to go to 
* A bit on the — for Jay Thorpe * New York to live and work. The move was 

we Sees made in 1942. 


- | 4 
. 
. 





He went to Abraham & Straus, Brooklyn, 








as an assistant display man. After a few 
etore months there. he went to Franklin Simon, 
mayen and in April of 1944, he became assistant 
ice OF e >: > . . 
ae display manager of DePinna’s, doing chiefly 
‘West interior display. He resigned there in Janu- 
yuntry ary of 1945, to devote full time to his present 
iniegraee business, at 210 West 10th St., New York 
-quip- ‘Ne . “he 
a a City, where he builds striking and unusual 
aii displays for such firms as Jay Thorpe, Bon- 
than wit Teller, ete. The success he has made is 
untry, ical Santa s e fine tri . <a imeouuity ahitiion 
ing and effective, these ite Plains store. a fine tribute to his ingenuity and ability for 
* Very amusiyened Bonwit-Telle excellent work. 
Com- Helpers en’! * 
es be- 
iit James Leuer & Co. cordially invite inquir- 
“Then ies concerning original display designs. 
8 & plas & 
ig the A " 
rding Papier Mache e@ Wire Sculpture e@ Plaster Art e@ Decoration Ideas Developed 
arted. 
m SIX 
er JAMES LEUER & CO 
> date te 
~~ 210 West 10th Street New York 14, N. Y. 
re the 

















Infinite 


Variety in 


DISPLAY 
PAPERS 


—The two designs at the top of this page are 
by Coy, Disbrow & Co., while those in the 
center are from Maharam Fabric Corporation. 
The two at the lower left and right are by 
Bulkley, Dunton & Co. All three firms are 
located in New York City— 


NE he tools Ol all the 
available to the 


handiest 
many displayman is 


simply paper—or not so simply, con 
designs and 
to be had 


which 


sidering the wealth ot patterns 


Whether 


nas 


and textures which are 


of the seamless paper type, alone 


value to display, or in 


rolls 


season 


been of inestimable 


special panels o1 there are colors and 


designs tor an and store. 
In the 


shown 15 


any 
here are 
different 


illustrations presented 


patterns trom several 
firms 

\t the upper 
cloth 


either 


left is a simulated monk’s 


known as “Velvetweed,” suitable for 


backgrounds or floorings. This is a 


flock, and is 
New 


by 25 feet, in 


through Tov, 
rolls 40 


vellow, 


available 
York City, in 
light 


rayon 
Disbrow & Co., 


inches green, 


Ppecat h 


t blue | 


Directl from this illustration 1s 


another product of tl ame company, beat 


Persian design and deeply) 


s comes in rolls of the same 


Ivetweed,” mentioned above, and 


and 


center on this 
“Velourtex,” 
York 


simulat 


patterns ot 


rec orporation, N« \W 


velvet pile d papel 


and comes in a complete 


eithe plain or pat 


range moder 


from 
designs and 


Not 
“Me taphane = paper, hay 


AT¢ 

illustrated is 
7 

S1IVe! 


color Ol 


designs in 
24+ designs are in 


name Of the pattern 


it, by Dun 


York City 


W indow 


Bulkle Vv. 
Chis 


bac kground COV 


can be 


ering or can b ut ito individual panels 


le dye 


linings Phe leat 


1o1 isplavs such as trims, post 


motif is 


, 
inches square The design is repro 














duced sott 


paper in roll form, size 107 inches wide 
by 12 teet in I | 

\t the Bulkley, 
Dunton paper, known as “Rhino Two-Tone 
leatherette.” Phe 


in white o1 pastels on seamless 
neth 

lower right is another 
said to 
hide of a rhin 
wide 


embossing 1s 
dupli ate the 
This 


colors, 


pattern of the 
pattern 


oOcerous 


Comes 1 a 
range ot including white 


1] 
il 


and paste ls 


as well as deep tones; the finish is washa- 


“Rhino Leatherette” 


is produced on a 


strong, plhable paper and comes in rolls s 


50 inches by 25 feet long 


Quite trequently displaymen must have a 


reasonably-priced, easy-to-apply reproduc- 











tion of actual building material for use in 


such displays as those for spring, garden- 


setting in- 
wall, 


ing, or any other atmospheric 


volving the appearance of a fence, or 


building. On page 102 is shown, at the up- 
per leit, a “brick veneer” paper which is the 
product of Plastex Decorative Products, New 
York City. This simulates a 


accurately, with the 


surface 
rough mortar effect be 
tween the bricks adding the 


bi ick 


finishing touch 

At the upper right on the same page is an 
other veneer finish by Plastex Decorative 
Products, this one having the appearance of 
boards. 


[Continued on page 102| 
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CHARACTER » 
QUALITY » 
DESIGN » 


1 Full-round papier mache Bunny in gay 
Spring colors. 1512 inches.. $6.50 


2. Fluffy white and pink Lamb with ribbon 
ears and tail. 15 inches $3.75 


3 Carousel Zebra with striped canopy 
and gold pole. 55 inches. $18.50 


B Smiling Bunnies on wood dowels with 


white picket fence. 15 inches $3.00 


5 Shy Dutch Boy holding potted tulip, in 
blue trousers. 15 inches $3.50 


use in 
arden- 
ig in- 
ice, OF 
he up- 
is the 
;, New 
urface 
‘ct be- 


nh LONDON DISPLAYS 


yrative 


nce of PITTSBURGH, PA. 
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—The Cupid in the top row is by Rip Studio, New York 


HEN 


Many Vears apo, 


some unknown in Europe, 


first began cutting, 


folding, pasting and painting paper 


in semblances of objects or figures he cer 


tainly could not have foreseen that at a later 


date it was to become a standard part in the 


display of merchandise. But this has been 


the case and tor several vears the studios 


producing paper sculpture have turned out 


their clever birds, burros, panels and miscel 


lania in surprising quantity 
The advantages possessed by paper sculp 
low cost, the wide 


ture include its relatively 


variety of reproductions possible, its color 


fulness, whimsicality, and general charm 


in addition, the shopping public likes it and 
the displayman appreciates the fact it it can 
be created for him in completely individual- 
ized units or produced in quantity should 
that be 

Some of the papet 


will be featured during the first part of 1946 


necessa&ry 


sculpture items which 


are illustrated here. At the upper left is a 
gay Cupid standing on top of a constructed 
stand adorned with paper sculpture foliage 


This unit stands 4 feet 2 inches 


and flowers. 
in height and a natural color scheme is em- 
ployed; it is the work of Rip Studio, New 
York City. 

Next come three units which were created 
by London Displays, Pittsburgh. The 
be-ribboned, 


first 
is a consisting of a 
dowel topped 
flowers. This is followed by a rampant lion 
complete with flowing mane and tufted tail. 
It is how 
suggestion or two of atmosphere can create 
impression in the mind of the 
seeing the display; the 
at the bottom of the unit and the 
the top inevitably 
The last unit has a 
skirt, 


parasol 


knobked by lace-paper and 


interesting to note here even a 


a definite 
person scalloped 
border 
striped canopy at bring 
thoughts of the circus. 
figure with a lacy 


stvlized feminine 


arising trom the center of a paper sculpture 


City, while the parasol, lion and figure at the extreme right are by London Displays, Pittsburgh. 
... The bird cage, spring window unit and flower vendor and cart are by Rip Studio— 


PAPER SCULPTURE ... 1946 


size and in 


flower of large appropriate 
colors. 

The three units seen in the lower row of il- 
lustrations are by Rip Studio. First is a 
bird-cage 25 inches in height containing a 
bird made of papier mache; the bars are of 
Next comes a spring window unit 30 
Here the paper 
wall- 


wire. 
inches by 36 inches in size. 
sculpture has been applied against a 
board background somewhat in plaque style. 
At the lower right above is the figure of an 
Irish flower vendor, pushing her cart. The 
figure and cart are life-size and stand with- 
itself has a cut-out 


out support; the cart 


Wheel whose spokes are formed by tulips, 
while the hub is a large lower. 
Space does not permit showing more 


examples of current paper sculpture devel- 
opment, but these are indicative that the dis- 
play studios have by no means lost the touch 
which makes this product interesting to the 
displayman and shopper alike. 
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This gaily colored Papier Mache Pan to 
announce the coming of Spring, is full 
round, in a variety of poses and can be 
made from 1|0 to 36 inches tall at $1.00 
per inch. 





‘ 


461 6th Ave., New York City 11 














THAT'LL 


Z FLOOR 
taplay “F* your 
PUBLIC! 


RICH, LUXURIOUS SHEEPSKIN PELTS... 
in diversified shapes and sizes 





>urgh. 


...in pure white and appealing pastels. . . 


cut to your specifications, used by 
‘iat ‘ i 
cae nations’ finest stores .. . a base of dramatic 
y ot il- 
46 
ning a 
are of 
unit 30 


eye-catching beauty on 
which to build prize-winning windows. © 


Typical prices: 
24” and 36” animal shapes, 4.50 


aod 18” round shapes . . . White, 3.50 — Colors, 4.00 


wall- 


» style. 
> of an 
t. The 
1 with- 


cut-out fre Be 
tulips, a : 
more | 
devel- chstan ut y 


the dis- : 276 Fifth Avenue e New York 1, N. Y. 
e touch = 4 


- to the MAKERS OF COTTON RUG NOVELTIES AND LUSTRE TONE SHEEPSKIN RUGS FOR DISPLAY PURPOSES 


We extend a cordial invitation to all visiting display men to visit our showroom where our complete line is on displov. 


‘ae 


Prices for other shapes and sizes on request. Sample orders invited. 
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OO 


Hk illustrations on this page would 
normally be listed under their proper 
classifications elsewhere in this issue, 
but were received too late to permit this 
to be don \nd since they are certainly 


worth 
play 


here 


fashions 


ate To Classify” 


VY OI 


without 


Inclusion 


and 


regard to 


trends, 


their 


in a pre-view 
they 


otf 


dis 


are grouped 


types. 


\t the upper right is a very striking papier 


mache 


nymph, 


suitable 


for 


early 


or 


late 





spring promotions. Finished in appropriate 
vernal colors, the nymph is the creation of 
Bliss Display Corporation, New York City. 

Especially suitable California sports- 
promotions, although for 
practically any sportswear or summer theme, 


for 
wear equally so 
is the California desert flora pictured at the 
The various items are available 
from the House ot Aladdin, 
a\t the immediate right of the yucca and cac- 


left, above. 


Los Angeles. 


tus group is a gate and trellis arch, plus 
hollyhocks and ivy and with rambler roses 
climbing up the post and extension. This is 


furnished with a grass lawn and flagstone 
walk. The dimensions are 6 and feet 
in width by 8 feet high by 24 inches in 
depth. The L. J. Charrot Company, Inc., 
New York City, is the manufacturer of the 
unit. 

Two more set pieces by L. J. Charrot 
Company are seen in the illustration at the 
immediate left. The first is a rambler trellis 


with a having a flower box 


This is 8 feet high 
Shown on the same pho 


shelf, 
base with plant filling. 
by 4 feet in width. 


display 


tograph is a mannequin seat, with birch 
pole uprights and apple blossom trim. The 
whole unit rests on a grass lawn_ base 
and is 7 and '% feet high by 48 inches wide 
overall; the base itself is 42 inches by 24 


inches. 


—At the right, above, a nymph by Bliss Dis- 
play Corporation, New York City. . . . Upper 
left, by House of Aladdin, Los Angeles. 
Upper center, by L. J. Charrot Company, Inc., 
New York City... . The final photograph also 
shows items by L. J. Charrot— 
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your inspection. 


When Spring Comes to Your Windows... 


and the new spring garments are ready for display, 
show them on Mileo Mannequins—the display figures 
of proved selling power. Conceived by artists, made 
by skilled craftsmen, styled in the latest mode, the 


Mileo Mannequins for spring invite—and will repay— 


If you are unable to visit our stu- 
dios, write for photos. Men, 
Women, Misses, Juniors, Teen- 
Agers, Children of every age, and 
Infants from six months up. And 
remember, Mileo Mannequins sell 


merchandise. 


P. C. MILEO, 7 W. 36th ST., NEW YORK 18, N. Y. 
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BETWEEN YOU AND US... 


There’s a great new line of 


SPRING 


ARTIFICIAL FLOWERS 
& DISPLAY DECORATIONS 


For Your 1946 DISPLAYS 


We believe that we have created for the displaymen of America a 





line of artificial flowers and display decorations that is superior to any- 
thing we have ever shown. It includes a diversity of units and set pieces to 
meet the discriminating demands of the country's best display artists. 


WRITE FOR PHOTOGRAPHS AND FULL INFORMATION AT ONCE 


OLTMANNS DECORATING CO., Omaha 2, Neb. 




















S a January column feature we select 
the “Displayman of the Year.” 
three thus far honored and who have 
stepped into this very exclusive Think This 
Les Janes, Sears, 
work on the 


Over Society are, namely: 


Roebuck & Co., 1942, for his 


Victory Display Committee; Jack Pollari, 
Madigan’s, 1943, for his development of Dis- 
play Market Week; and Guy Malloy, Nie- 


man-Marcus Company, 1944, for his educa- 
tional display work in the Southern states. 


The “Displayman of the Year,” 1945, joins 


this talented group bringing to it added 
knowledge, great display vision and_= true 
accomplishment He is worthy of much 


more than I can here bestow in words. Five 
started in his new job adven- 
a lone displayman in a very 
His firm wanted a man 
They 
concept of the 
that the 


mesh 


years ago he 
ture, actually 
large organization. 
display. 


and supervise 


clear 


to develop 


wanted a man with a 
final goal and one who would see 
the work would 


functions of a 


various tunctions of 
with other numerous 
organization and present a coordinated sell- 


large 


ing presentation. 

This man developed a plan, perfected it, 
sold it to the management, and then car- 
ried it out completely. This was an- 
other postwar dream plan, but was moving 
forward steadily during the war and at the 
end of the war it was functioning success- 
fully. Some of these accomplishments are: 
a completely coordinated store planning and 
display program, which includes all visual 
elements affecting the sale of merchandise. 
Its seven basic points are: 1. Product and 
design; 2. Fixture and equipment 

. Store layout; 4. Store de- 
plans; 6. 


not 


package 
development; 3 
Scientific departmental 

and feature displays; 


sign: 5 
Promotional 
7. Display materials and method of pricing. 


window 


The vice-president of the Goodyear Tire 
& Rubber Company, J. E. Mayl, in intro- 
ducing this man-recently said in part: “We 
work out, and 
represents what 


had a specific problem to 
what you are going to see 
has developed as a result of the study of 
that problem. That is the background of 
why we are here today, and that is the cue 
tor me to cease talking and turn over the 


proceedings from here on in to a man who 


is best qualified to handle them. That man 
is the head of our Store Planning and 
Display Department, who has associated 
with him a_= staff of merchandising men, 
store planners, designers, and displaymen 
craitsmen in the various phases of the 
merchandising arts. It gives me. great 
pleasure to introduce Vernon H. Jones.” 

so readers, the “Displayman of the Year.” 
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SESE 
By FRANK G. BINGHAM == 
Vernon H. Jones, manager of the Store 
The Planning and Display Department, The 


Goodyear Tire & Rubber Company, Akron. 

The establishment of these Visual Mer- 
chandise Laboratories at Goodyear (see 
the November issue of DISPLAY WORLD) 
under the leadership of Jones is one of the 
first forward any manufac- 
turer to bring out the importance of dis- 
play. With the establishment of 
Laboratories, Goodyear is pioneering a new 
road in manufacturer-dealer cooperation and 
thereby opening, perhaps, a vast highway of 
display opportunities for the display profes- 
Display should be 


real steps by 


these 


sion in the years ahead. 
proud of Vern Jones. 


The vear 1945 is gone in the distance 
it was a great year... it war 
started the machinery of peace... atomical- 
ly it was terrific boomed and 
zoomed the display profession and the 
display industry made runs 
against the usual, tough fact-finding forms 
of other advertising—but vesterday was 1945 

what about today? that’s what I'm 
interested in! 

Nineteen-forty-six 1s today and every day 
until the end of the year yes, I’m inter- 
ested in it, too! So are you, but being in- 
terested just won't do! You and the rest 
of us have to do something about it and 
quickly. We have to get together and get 
facts concerning our business. We have to 
prove what we have been saying for many 
years. The day for such trite remarks as: 
“My windows merchandise” is gone. 
The statement should be: “My windows are 
responsible for x-percentage of sales in my 


won a 
business 


some scoring 


sell 


store.” 

If every reader of this column who actu- 
ally works in display would keep track of 
the results he or she obtains from this form 
of advertising on just one good window or 
interior display in the next three months of 
1946 and mail those results to me I would 
have enough material to write a book. It 
would be a book that would do some good 
for you and your job, the other fellow and 
his job, and me and my job. Here is an 
offer that needs only you to do something 
about it in 1946. Take it or leave it, read- 
ers. 


WORDISPLAYS: Aubrey L. Maley, dis- 


play director, The Broadway-Hollywood, 
Hollywood, is looking forward to great 
things in 1946 from the Southern Califor- 


nia Display Directors and Manufacturers 
Club. ... Maley has been conducting classes 


in display tor the State Board of Education 
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and plans are under way to carry this pro- 
gram to every town in Southern California 
: Jack A. Hybarger, Leonard's, Fort 
Worth, has the following personnel on his 
display staff: Joseph M. Moody, first as- 
sistant, who was recently discharged from 
the navy, a newcomer in display, but cov- 
with natural talent for it; the others 
are Roody Lambeth, Darrel Jones, Leroy 
Staggs, and Billy Blackwell—17 and 18 
years of age; all expect to be serving their 
time in the armed forces before next Christ- 
mas. Edgar Beene, display manager, 
John L. Ashe Company, Fort Worth, outdid 
himself with his Christmas displays done in 
silver and red... Beene was formerly first 
assistant at Leonard's. . . . J. Stanley Dahl- 
mann, has joined Hartley's, in Fairmont, W. 
Va., as display manager; formerly with A. 
E. Troutman Company, Butler, Pa. 


ered 


Dave Ostlund, The Boston Store, Mil- 
waukee, had a novel toy attraction in his 
Toyland ... a train that runs around the 


ceiling carrying live passengers...it played 
to capacity crowds all during the season and 
perhaps will be sold to other stores next 
year... . Clint Clark, formerly display man- 
ager at The Boston Store, and now with 
W. L. Stensgaard & Associates created the 
idea for this super-attraction. Tom 
Milbank, signwriter at The Boston Store, 
claims to be the only signist in America 
to have exhibited his art at the Carnegie 
Art Institute ... he graduated from London 
National College of Music with high honors 
at the age of 11 and still has time for his 
hobbies of piano playing, and color pho- 
tography. Good news William L. 
Baer is discharged from the army and will 
be seeing you soon with his line from Bois 
Smith Studio and Decorators Plaster Studio. 

Harold Kneeland, St. Paul, reports from 
the Twin Cities: Lyle Mix is back as dis- 
play manager of M. Rothschild after more 
than three years in the navy also Stan 
Lock, same aiter three years in the 
air force in England. Mike Stransky, 


store, 


displayman for Field Schilick, St. Paul, 
comes back after three years in the army 
welcome home, fellows! Ed Dean 


at Dayton’s had the same outstanding toy 
window as of prewar days. Lloyd G. 
Powell has enlarged his business and is 
moving into a new building at Joplin, Mo. 

Lorna Jackson, assistant to Ellsworth 
Bates, at Baron’s, Madison, has resigned... 
her Fred Ashert, recently re- 
turned from the merchant service. Bar- 
on’s is planning a new store called Baron’s- 
East for the convenience of Madison's grow- 
ing Eastside business section. 

R. E. Reynolds, formerly with Reynolds 
Penland Company, and A. Harris Company, 
Dallas, has joined E. M. Kahn Company, of 
the same city, as display director. ... W. W. 
Yeager, formerly with Kahn's has not an- 
nounced his plans at this date. Ralph 
Johnson, J. L. Hudson Company, Detroit, 
says that Hudson's Thanksgiving day parade 
under the direction of Oscar Luke was big- 
ger and better than in prewar days.... Buck 
Weaver, formerly with Clayton's, Detroit, is 
happily situated at Demery’s Department 
Store, in the same city. 3il1 Toll’s cur- 
rent heart throb is the “Display goes to col- 
lege” course at Wayne university, sponsored 
by the Detroit Display Club and taught }) 

[Continued on page 127] 
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POPULAR NUMBERS 


From Our Complete Spring Line of 


DISPLAY PAPERS 


Available in beautiful Spring 
colors and combinations 


Write for New SPRING CATALOG 
DINGLEMAN-WOLFF CO. 


112 W. 42d Street New York City 18 


Originators and Manufacturers of 
Distinctive Display Papers 
DESIGNS ILLUSTRATED 
Left column—top to bottom 
FLOWER PATTERN—S50 in. wide; ZEBRA—50 in. 
wide; WOOD PAPER—50 in. wide; COLORED 
STRIPES—53 in. or 107 in. wide; 4 or 6 in. on 107 in. x 
18 ft.; 114 or 3 in. on 53 in. 
Right column—top to bottom 
TULIP—50 in. wide; CLOTH MOIRE—50 in. wide; 
BAMBOO PATTERN—S0 in. wide; No. 1050—26 in. 
wide—Reams or 100 ft. rolls. 
Top Center—BLOCK PATTERN—50 in. wide 
Bottom Center—MOIRE PATTERN—S0 in. wide 
A New Item—lilustrated Below 


FISH NET 
Full 72 in. wide by the running yd.—2 in. mesh 
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FIXTURES ARE NEWS 


pli 


being 


ist 


WOT 
Vr. materia Or rey 
While the 


nxture 


1 


plentiful since the end of the 


is becoming available 


every day and the manu 


eflecting this trend with 


interesting designs 
lation does not prev; 
howevet! and 


be a consid 


COnCeTHE d, 


produced in 


purely 


] 


which combine tunction 


artistic beauty, the inher 


plastic lending themselves 


latter Ixamples of eacl 


ided in the illustrations with 


flow of rods and 


purposes has by no 


he first shown is a panel for the display 
of earrings; it 1s made of “Plexiglas” and is 


the creation of The Trayware Manutactur- 


ing Company, Cleveland 


“At the 


made by the 


upper right is a type of shelf dis 


\rrow Fixture Com 
v, Philadelphia. It is likewise of “Plexi- 
natural attractiveness of plastic as a 
material is good 
leit, 


cessory stand by 


fixture seen to advantage 


perfume and ac 


lowe! where a 


Crystalline Plastics Com- 
\ngeles, 
all length of this unit is approximately 36 
height 1S 16 


pany, Los is illustrated. The over 


inches and_ the 


hes: the 


—Upper left, by The Trayware Manufacturing 

Company, Cleveland. Upper right, by 

Arrow Fixture Company, Philadelphia. . . . 

Lower left, by Crystalline Plastics Company, 

Los Angeles. . . . Lower right, by Jas. B. Wil- 
liams, Inc., New York City— 


width 18 inches. Three “Lucite” discs, 
which are changeable, are 6 and 8 inches in 
diameter. The 7-inch base is hexagonal. 
\t the lower right are three fixtures by 
Jas. B. Williams, Inc., New York City, with 
metal, “Lucite” and plate glass contributing 
to the interesting and practical designs of 
the two glove “trees.” The pleasing lines of 
an abstract accessory displayer are achieved 


with transparent “Lucite” and a very heavy 
glass base. 

Several developments in plastic fix- 
introduced by Scheuer 
New York City, 
known as the “Flexo- 
bent into any desit 1 
illustrated in the unit WS- 
page 94. These bases are 
constructed of small tubular units and hinged 
together. 


new 


tures have been 


Manutacturing Company, 
and one of these is 
Base” which can be 
form; this is 


189, shown on 


\ll metals are cadmium plated in 


blends well wit! 


[Continued on page 94] 
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—The two balancing rabbit units are by Timely 

Service, New York City. . . . Center, the rab- 

bits and duck are by Tally-Ho Display Studio, 

New York City, while the photograph at the 

bottom of the page is of several rabbit char- 

acter figures developed by Rip Studio, New 
York City— 


DISPLAY'S MOST VERSATILE MEDIUM 
[Continued from page 49] 


mane and tail, and with the horn in antique 


gold. Other color combinations can be 
furnished to meet individual specifications. 
At the upper left and right of this page 


are seen two of a series of “Funny Bunnies” 
created by Timely Service, New York City. 
This series features a blase rabbit of papier 
balancing a mache Easter 


mache casually 


egg in various poses with a charming air of 
These units are reproduced in 


They are 22 inches high 


nonchalance 
full round form. 
and the same size in width, and are self- 
standing. The eggs are of course in gay 
Easter colors, while the rabbits are finished 
naturally. 

similat 


Rabbits somewhat 


guise in the next illustration 


appear in a 
accompanied 
duck and a basket of eggs 
Created by Tally-Ho Studio of 
New York City, the recline with 


by a mache 
Display 
rabbits 
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crossed legs and with their paws behind 
their heads as if taking things easy after 
their Easter work has been completed. 
And carrying the familiar rabbit theme out 
to a further degree, Rip Studio has devel- 
oped costumed figures as pictured in_ the 
final illustration. These are full round, 3 
and 38 inches in height, and are available 
in many Bright natural colors 
were used for the two rabbits shown in 


designs. 


this photograph. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 


course. 
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New England Decorative Supply Co., 


27-3| BEECKER ST. 





| Display Right with Style-nrite | 


LADIES’, MEN'S AND CHILDREN'S MANNEQUINS 





Happy New Year 
DURAN’S Siple-Rite 


BOSTON CLEVELAND LOS ANGELES 


Jackman Co., 
113 E. 8th St. 


Standard Displays, Syd 


268 Devonshire 1550 Broadway 


CINCINNATI DALLAS NEW YORK CITY 
Reinermann Fixture Co., Southwest Fixture Co., A. J. Robins & Bros., 
343 W. 4th St. 907 Commerce St. 241 W. 36th St 


DETROIT Standard Displays, 203 Merchants Bldg. 


Algonquin 4-8968 NEW YORK CITY 12 











In Stock 
Available 
Immediate 
Shipment 





DESIGN 
1-24 





A POPULAR DESIGN 
WITH HUNDREDS OF 
PRACTICAL USES. 





















GENUINE STRUC 
For WUodew Kemo 


TURAL p 


REGISTERED TRADE MARK 


OF TEMPERED MASONITE 
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Frame Within a Frame Treatment Created by 
THE GREAT WARDROBE, SANTA BARBARA, CALIFORNIA 


Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
remodeling construction. They are flexible... easy to cut... construct ... finish and install 
. . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
available in 8 foot and 12 foot lengths . .. Any height . . . any shape ... any size area 
can economically be treated. They are designed to meet the requirements of modern construction 
for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
. durable . - modern . . . extremely practical . .. affording almost unlimited opportunities 

for creating outstanding effects . - at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! 





DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, 346 North Justine Street, Chicago 7, Illinois 


ENDS ORIGINAL 


deling aud Yew Courtruction 


Send for 
Catalogue 
Blueprinting 
Seventeen 


Basic Designs 
Available 














DESIGNS AVAILABLE 
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—This is an excellent frame 
for use against a window 
background. Smaller strips 
can be used for framing 
pictures, panels, or placed 
against the inside of the 
window glass as a border. 
The upright strips can be 
used alone as pilasters— 
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—This sketch illustrates a 
type of frame quite modern 


in concept. The unit is 
used around a_lozenge- 
shaped plaque. Frames 


such as this are easily em- 
bellished with flowers if 
desired— 
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y De SAULT anemic 


—Quite a number of attractive 
props and fixtures can be made from 
what might be called "railroad 
decoration.’ This basically consists 
of two stringers similar to the rails, 
and crossbars to simulate the ties. 
The small sketch ''A" makes this clear. 
"B' shows how this form of 
construction can be worked up into 
a circle. In this case it is shown as 
a large prop for use on top of center 
shelving, in and around which is 
grouped merchandise— 


a oo 


—Here is shown a more 
realistic rendition of the 
railroad track, serving as 
an inclined surface on 
which to display merchan- 
dise. The "Stop and Look" 
sign further dramatizes the 
roilroad idea. This would 
make a practical center- 
piece for a display of lug- 
gage, going-away apparel, 
or work clothing for train- 
men— 
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WRITE FOR PHOTOS AND FULL INFORMATION 


Manufactured and Sold By 7 P {iso Sold By 
DURABLE DISPLAYS, Inc. S z NAT SIEGEL 
2010 S. Halsted St., Chicago 8, Ill. % ne «= «39: W.. 37th St., New York, N. Y. 








Title Registered U. S. Patent Office 
Combined with 
| MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE, President, | 
NATHAN SILVERBLATT, Manager, | 
R. C. KASH, Editor. 


OUR PLATFORM 

1. The Promotion of Display. 

'2. More Display Cooperation by Manufac- 
turer and Merchant. 

3. Advancement of the Display Business. 

4. Practical Service to the Display Profession 
and Industry. 

| 5. Greater Appreciation of Display's Power in 





Merchandising. 
6. Absolute Independence of Our Editorial | 
Columns. 





Vol. XLVII]| JANUARY, 1946 No. | 


Display Vs. Newspaper; 
A Direct Comparison 


(“Chicago, December 16.—More than one 
million persons daily have come to State 
street last week, it is estimated by the 
Police Department.” Press report.) 

Interest is turning more and more these 


days to a yardstick for display’s value com- 


pared to other advertising media. Chances 


for direct comparisons are few and far be- 


tween, but the simple statement given above 


provides an opportunity to weigh the com 


parative values of known display circulation 
versus known newspaper circulation, and to 


compare costs 


For the display tactor let us take one sin 
gle, well-known window—the big corner 
window of Marshall Field & Co. at the in- 
tersection of State and Randolph streets, a 


spot known to everyone who has ever been 


in Chicago. For the newspaper, let us select 
as having the largest 
paper It 


mentioned that of course this com- 


Phe Chicago Tribune 


circulation of any one Chicago 


should be 


parison has no intention of disparaging 


either form of advertising, for both are 


necessary in retailing; it is an effort to use 


known figures on circulation and costs to 


see what results 

For the period mentioned above, the num 
passing the Marshall Field & 
taken as 1,000,000 daily 
(Field's draws the 


bet ol peopl 
Co. display can_ be 
oO! 6,000 000 or 


Sunday.) 


the week 


curtains on These figures are 


those of observers in the Chicago 


Now 


people who visit State street do not pass by 


trained 
Police Department naturally all the 
this one window, nor do all who do pass by 
see the display. But by the same token, not 
all the people who The 
Tribune each day see a given full-page ad- 
vertisement or stop to read it if they do 


receive Chicago 


DISPLAY WORLD 


The circulation of the Tribune's daily issue 
is 951,508 according to Standard Rate & 
Data figures—or 5,709,048 for six days. The 
cost of a page advertisement for one day is 
$3,100—or $18,600 for the six-day week under 
consideration. This figures $3.26 cost per 
circulation, which is regarded as 
reasonable for adver- 


thousand 
extremely 
tising. 

We see then that the display’s circulation 
for the week is nearly 300,000 greater than 
that of leading newspaper, and 
at the same rate of $3.26 per thousand the 
one display should have cost approximately 
$19,560 to be on view for the six-day period. 

No figures are available on the actual cost 
of this display under consideration, but it 
certainly could have only a 
fraction of $19,560. 

This of course does not take into account 
the obvious advantages possessed by the dis- 
play—color, lighting, three-dimensions, quick 
access to the itself. Instead 
this is a direct dollars and cents comparison 
between the two advertising media most 
used by the retail store, and the 
results speak for themselves. 

\ll this points up to one thing which 
DISPLAY WORLD has stressed again and 
the need for national display research 
will this medium with facts 
and figures so that it can receive intelligent- 
appropriations 
corded the important place in retail planning 
which 
white beyond 


newspaper 


Chicago's 


amounted to 


merchandise 


commonly 


again 
which supply 


lv determined and be ac- 
even now—but 
black 
the shadow ot a doubt. 
The brought out in the 
given should be 


which is its due can 


not be proved in and 


facts analysis 
convincing enough 
should be 
done, and that only benefit can come to dis- 


above 
proot that such display research 
play and retailing from such a broad project. 


An Opportunity 

For Someone 
Currently in the there is a 
to set up 


field 


someone 


display 
splendid opportunity for 


a good business almost over night, have 
practically no competition—at least for the 
time being—and likewise fill a vital need. 


Display needs , at least one and possibly 
personal-instruction display 


schools where the theory and practice of dis- 


more 


Pood, 


play can be learned thoroughly. 
that DISPLAY 
WORLD are inquiries of the same general 


In every mail comes to 
tenor: “Where can I go to display school ?” 
Most of the from 


from Canada as well as the United 


inquiries are returned 


veterans, 


States, and a considerable number are from 
veterans’ organizations. 
While a number of universities are in- 


cluding display courses in their Distributive 
Education courses, these are practically all 
two-hour a week propositions and are not 
of the complete, practical type which most of 
At least two 
correspondence Courses in display are availa- 
ble, too, but there, again, this is not the kind 
of instruction 

For what it may be worth, we suggest this 
idea: a permanent, centralized 
tablished by the National Association of 
Industries, with full-time 
instructors selected for their proven ability 
and adequately paid, a practical curriculum 
chosen after careful thought by some of the 
leading in the profession, reasonable 


these veterans want and need. 


requested. 
school es- 
Display 


part- or 


men 
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tuition fees, and adequate materials to work 
with—these last made available through the 
NADI membership. 

There is no question of the need for such 
a display school, and we believe it would 
be a benefit for all concerned. 





Hotel Makes Arrangements 
For Market Week Exhibitors 


D. W. Carlton, director of sales and ad- 
vertising, Hotel New Yorker, New York 
City, has suggested to members of the Na- 
tional Association of Display Industries 
that they make immediate reservations for 
their exhibit rooms for the Display Market 
Week to be held at the hotel June 24-28. 


Arrangements have meen made by _ the 
hotel with the management of Manhattan 
Center, 35th street and Eighth avenue, to 
receive merchandise for the Market Week 


between June 17 and 22. Incoming merchan- 
cise is to be unpacked at Manhattan Center 
and then brought to the New Yorker; it will 
be returned to the Center after the showing 
and repacked there. 

If exhibitors in New York City wish to 
bring their exhibit material to their rooms 
to the hotel, if they see 
paper 


it 1s satisfactory 
that the merchandise is 
that can be removed from the room. 

In making reservations for sleeping rooms, 


wrapped in 


exhibitors are urged to do so before June 1. 
The request should include the 
name of the individual to occupy each room 
the date of arrival, and if possible the time 


reservation 


of departure. 


Lieut. Alexander 


Joins Dazian's 

Dazian’s, Inc., announces the appointment 
of Lieut. Elizabeth Alexander, ex-Wac, to 
the display and depart- 
ment of the company’s New York City of- 
Lieut. Alexander, formerly headquar- 
ters officer for the Special Services Division 
of the New York Port of Embarkation, 
served under the direction of Lieut. Col. 
Harold G. Hoffman and helped initiate the 
welcome-home program for returning 
erans at the New York Port. In her 
position she will supervise the development 
of Dazian’s fabric and 
sories line in the New York area. 


fabric accessories 


fice. 


vet- 
new 
acces- 


new display 





Binney Studios 
Is New Firm 
Announcement is made of the opening of 
the Binney Studios at 140 Christopher street, 
New York City 14, specializing in unusual 
papier mache display units. The studio has 
facilities for working in mache, wood, plastic 
and composition, and has developed a new 
display paper. Designers for the new com- 
pany are Ann and Ida Binney, who have 
done considerable free lance work for lead- 


ing New York City stores. 
Cincinnati Club 
To Aid Drive 
Members of the Greater Cincinnati Dis- 


play Club met January 10 at the Chamber 
of Commerce in order to plan the organiza- 
tion’s part in the infantile paralysis 
drive. The meeting was under the super- 
vision of Andrew Matzer, Rollman’s, presi- 
dent of the club. 
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for YOUR NEW HOME 
APPLIANCE DEPARTMENT 
...a new “DISPLAY WORLD” 
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DISPLAYS 


— a Eye-catching, attractive displays that can be used in a variety 
of ways in your Home Planning and Appliance Department 


1 ad- ' 
/ SELECT LATEST AND BEST GAS APPLIANCES 

















York 
Na- STARTING WITH AN AUTOMATIC GAS RANGE 
stries , BEARING THIS /)| SYMBOL OF QUALITY 
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arket 
28. 
the / ~ : ane 

attan | : sy AT LEFT—''Together''—a colorful display illustrated with the 
ie, to full-color kitchen currently appearing in National Magazines. 
Week Display size, 60" x 40" on heavy seasoned cardboard. 
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t will Stand (WS-46) for this display, $1.35 each. 
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AT RIGHT—A set of two 30" x 40" displays on subjects in 

which the public is most interested now—automatic laundering 

and dishwashing. : 
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sonia good amount of interest. Display size 60" x 40" on heavy 
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plastic 
a new Stand (WS-46) for this display $1.35 each. 
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Please place your order now for the quantity you desire of 
these displays. All prices listed are f.o.b. Chicago, Illinois. 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47-West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 33-5968 













Complete 
photographic files 


Window 
and Interior Display 


Service for Department 






Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 


information and samples 






sent on request 
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Two Classifications 
For Display Contest 

Entries in the national display contest 
sponsored by National Needlecraft Bureau, 


385 Fifth avenue, New York City, for “Na- 


tional Sew-and-Save” Week will be divided 
into two classifications, with identical prizes 
for each. Large stores will comprise one 
group, and smaller stores the other. First 
prize will be $100, second, $50, and there will 
be three third prizes of $25 each. 

Kach entry must be in the form of a 
photograph at least 5 by 7 inches, and these 
must be mailed to the above-mentioned ad- 
dress before March 23. For each _ photo- 
graph submitted, of different displays, $2.50 
will be paid. “Sew-and-Save "Week is 
February 23-March 2. 


Resigns Position 
In Madison 

For the past five years in charge of dis- 
play for Simpson’s, Madison, Wis., June 
Lucia Brechler has resigned. Her successor 
has not yet been appointed. 
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NRDGA Cancels 
Display Session 

“Display—An Active Selling Force,’ 
which had been scheduled for presentation 
in dramatic form at the National Retail Dry 
Goods Association convention at the Penn- 
sylvania hotel, New York City, on January 
7 did not appear because the personnel to 
stage it properly was not available, it is said 

The Sales Promotion Division of the 
NRDGA is continuing its plans to work 
out a system whereby stores can test and 
evaluate display, however; this program is 
under the chairmanship of Arthur M. See, 
publicity manager of Saks-34th Street, New 
York City. 
Spring Catalogue Issued 
By General Display 

A handsome 20-page catalogue covering 
flowers, set pieces and sundry display items 
for spring has just been released by General 
Display Corporation, 140 West Fourth street, 
Cincinnati 2. Copies are available on re- 
quest. 





TRADE PERSONALITIES no. 35 





by Tony Brinker 



























AN EYE-CATCHER... 
AND CAN BE INSTALLED 
\N SUCH SHORT TIME / 








Some YEARS AGO HE BEGAN DEVELOPING 
DISPLAY ITEMS FOR THE RETAIL FIELD, 
BUT THE WAR INTERRUPTED THIS PHASE 
OF THE BUSINESS AND HE TURNED TO 
THE PRODUCTION OF WAR MATERIAL 
FOR THE DURATION. IS NOW RE- 
TURNING WHOLEHEARTEDLY 1d THE 
DISPLAY FIELD ONCE MORE... 
MAJORING IN 

“DEALER HELPS ”’ 





HARVE FERRILL 
& COMPANY 
CHICAGO 


LONG A FAMILIAR FIGURE IN 
“THE DISPLAY FIELD, HARVE 
FOR MANY YEARS HAS 
OPERATED A LARGE DISPLAY 
INSTALLATION SERVICE FOR. 
NATIONAL ADVERTISERS . 
SEVERAL YEARS AGO HE 
FORMEO THE WINDOW DiIS- 
PLAY SYNDICATE... A NATIONAL 
GROUP OF DISPLAY 

f INSTALLATION 

4, a SERVICES. 

































“ WS FAVORITE SPORT 1S 


BOWLING. HARVE 1S 
MARRIED AND HAS 
THREE CHILDREN. 
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High style Mannequins needn't be 
fragile or impractical... the 

1946 Korrect Way ‘‘Lovely to 
Look At’ line-up of lovelies 
incorporates, under those exquisite 
faces and figures, an unusual 


number of design and construction 


features for easier trimming and 


longer life. Check the list on 
next page for your nearest 


Korrect Way Distributor. 
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1946 















































the 


at the following 
distributors: 


ATLANTA 

Melvin S. Roos 
BALTIMORE 

Williams Corp. 
BURLINGTON, N.C. 
Mac Thigpen 

BOSTON 

Eastern Displays, Inc. 
BUFFALO 

Samuel C. Dutch &. Son 
Florida Branch: 

3750 Royal Palm Ave., 
Miami Beach, Fla. 
CINCINNATI 

General Display Corp. 
CHICAGO 

Hecht Fixture Co. 
CLEVELAND 

Pribil Display and Supply Co. 
DENVER 

Walter W. Martin 
DETROIT 

The Art Products Co. 
KANSAS CITY 
National Equipment Corp. 
LOS ANGELES 

Grant & Silvers, Inc. 


MEMPHIS 

Wray Williams Display Co. 
MINNEAPOLIS 

L. E. Heir Display Equip. Co. 
PHILADELPHIA 


Naythons Display Fixture Co. 
PITTSBURGH 

DeWeese Display Equip. Co. 
SAN ANTONIO 

Fox Display Sales and Service 
SAN FRANCISCO 

Kehoe Display Fixture Co. 

ST. LOUIS 

Midwest Display Equip. Corp. 
MONTREAL 

Miller’s Display Fixture, Reg‘d. 





complete line 


Maney Wu by 


KORRECT-WAY 
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Jones Joins Thalhimers 
As Display Head 


The appointment of Winston Jones as dis- 
play director has been announced by W. T. 
Munford, sales promotion manager of Thal- 
himers, Richmond, and at one time in charge 
of display for that store. Jones has been 
display manager for Franklin Simon & Co., 
New York City, and will assume his new 
duties on February 1. His past connections 
were with Lord & Taylor, and Snellen- 
berg’s, Philadelphia. 

It is said that the present display staff at 
Thalhimers will not be changed. Homer 
Kephart has been in charge of the store’s 
display tor some time, and under the new 
set-up will do high fashion windows. Claud- 
ius Dodson directs interior display and W. 
N. Hollingsworth assistant to 
Winston Jones. — J. basement 
display. 


bec« ymes 


Duke 


heads 


Bliss Is Speaker 
At Detroit Meeting 

Members of the Detroit Display Club met 
the evening of December 12 at the Book- 
hotel, at time 17 display 
students from Wayne university, were pre- 
sented with certificates on the completion of 
their Fred Anderson, in- 
structor for the university, was chairman of 
the meeting. 


The 


Cadillac which 


display 


course. 


address of 


welcome was given by 
William Toll, president of the club, after 
which Sarah Ruane, assistant professor, 


distributive education, Wayne university, i1n- 
troduced Albert head of the New 
York City firm of Display Corpora- 
tion, who was the principal speaker. 


Bliss, 
Bliss 





Kelly To Handle 
Several Lines 

Harold Kelly, whose resignation as display 
director for Angeles, was 
announced in the last issue, has added more 
firms to the list of those which he will rep- 
resent. In addition to Pacific Promotions, 
already reported, these firms Coast 
Flower Company, Carrata Mannequins, both 
Angeles, and Dazian’s, Ince., fabric 

New York City. Kelly has taken 
temporary headquarters at 71 South Ridgley 
drive, Los Angeles. 


Desmond's, Los 
are 


ot Los 


house of 





Silvestri Adds 
New Line 

A line of plaster lamps, mirrors and occa- 
sional tables is now in production at the 
plant of Silvestri Art Manufacturing Com- 
pany, 710 West Washington boulevard, Chi- 
cago, according to George Silvestri, in ad- 
dition to the display items made by the well- 
known firm. line will be used for 
the model which the Grand Rapids 
Furniture Guild equipped and exhibited in 
that city on January 7. 


The new 
homes 


Schube Returns 
From Army Duty 


Formerly in charge of display for La 
Mode, Cincinnati, Earl Schube has been 
released by the army after several years 


service as a sergeant. 
not been anounced. 








| 
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Here’s a displayer with an eye to 
the 
promotions can be tied to this star- 
bright 


future many unusual 


unit brilliant green 


tinsel telescope with silver trim 
36” . . . primrose yellow 

tripod with two sparkling white 

star shelves - 4 mirror glass 


stars included a dramatic 
setting for your Spring accessories 


- overall size 50”x30”x18” .. 


say 9295 


Lots of 6—9.50 


NEW SPRING BROCHURE 


is now ready with a large collection 
of unusual Spring displayers .. . if 
you haven't received your copy. write 
today. 


ed mesoecTOE 


DISPLAY MANUFACTURERS 


His future plans have | Second and Massie Sts., Portsmouth, Ohio 
| 
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FIXTURES ARE NEWS 


s y [Continued from page 82] 
Attention s the “Lucite” plastic. This “Flexo-Base” can 
be had in any length. 
™ \nother development by Scheuer is an in- 
Dis la men anc jection moulded “Lucite” top instead of glass, 

Pp y thus eliminating the metal cap which was 
necessary to hold the glass in position; on 


* * 
Signwriters the Scheuer unit a screw holds the plastic 
top to the fitting which is part of the fix- 
o ture, thus obtaining a straight surface with 
Now in Stock nothing to interfere with the display of mer- 
Satin-Finish Super White Litho- 
Lined Display Boards carried in 


sizes 








28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
2&x44—90 pt. (28 ply) 
40x60—14 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 


















and the number of shelves; according to 
the manufacturer, there is no end to the 
number of uprights and shelves that can be 


Place your orders now as supply 
. placed into the flexible base. 


is limited. Jobbers inquiries invite 


MURRAY TOLL 
Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 2078 and 2011 


The second illustration on page 94 shows 
a “Plexiglas” shoe stand made by Lee 
Plastics Company, Philadelphia. 

At the upper right on the same page is an 
unusual fixture by W. L. Stensgaard & As- 
sociates, Chicago. Called a “Modern Sand- 
stone Hall Tree,” modified acanthus leat de- 
sign sculpturing—in full round papier mache 
on a 34-inch panel of wood—supports a 2- 
inch square wood upright with bevel-edges 
and fitted with garment hangers. The tilted 
display board panel, 25 inches wide and 12 











inches deep, is supported with a wooden 
brace tor the display of shoes or other items. 
The rough, green speckled, simulated sand- 
stone finish gives the appearance of actual 
stone, yet is light in weight and easy to 
handle. The dimensions are 25 inches wide 
by 12 inches deep and 69 inches in height. 
At the bottom of the same page is a new, 
adjustable fixture by Allied Display Mater- 
ials, Inc.. New York City. The illustration 


[Continued on page 96] 


OES'AN G 
DESIGN F” 58° tHigh 
@S High 
Space Between Shelves 6a 
Shelves «ts 


* 54” Battleship Crash 
* 60” Bengaline Crash 
* 60” Modern Crash 


% 40” Crushed Plushtex 

*% 40” Velvet Plushtex 

*& 54” Crushed Plush chandise resting on it. The fittings are ad- 

de 54” Toy Plush justable to any desired angle, due to the 
“’ Toy Plus 


* Plastic items The other units shown in this group of 
%*& Ribbons Scheuer fixtures—such as WS-151, WS-152 


and WS-149—show the different positions 





heavy round plastic upright. 





* AH display accessories 
—Upper left, by Scheuer Manufacturing Com- 


pany, New York City. . . . Lower left, by Lee 

Tesdile end Products inc. Plastics Company, Philadelphia. . . . Upper 
460-4th Ave. WY. 16, 02. right, by W. L. Stensgaard & Associates, Inc., 
—- ’ Chicago. . . . At right, by Allied Display 





Materials, New York City— 
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HAMA, Auten 
KAAAAA/® PLASTIC NOVELTIES 
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No. 8113-E WINDOW PANEL 
52” wide, 78” high 
$32.00 


Other Sizes 
. 8113-A—12” x 12”— $3.50 Ea. 
io. 8113-B—18” x 18”— $4.50 Ea, 
sai . 8113-C—24” x 24”— $5.50 Ea. 
ition No, 8113-D—36” x 86”— $9,80 Ea, 


JOBBERS! 


The great AUSTEN SPRING °46 LINE is ready! Order 
your sample immediately and especially order your quan- 
tity of SPRING CATALOGUES with your name imprinted 


on coverage. 


AUSTEN DISPLAY 


31 WEST 31st STREET * NEW YORK CITY ¢ 27 EAST MONROE STREET ¢ CHICAGO 














Attention Displaymen! 


Lloyd’s 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 

Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 





Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 


papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 











USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch 








— CASH WITH ORDER 
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as. B. Wictiams, Inc. 


FIXTURES ARE NEWS 
[Coutinued from page of] 
is self-explanatory, and shows how the 
shelves are movakle to any height. 

On page 96 is a group of display tables 
and a shoe stand where light-conducting 
“Lucite” is combined with polished bleached 
maple in a new interpretation for this kind 
of fixture, showing the simple grace of mod 
ern functional design. The units are by Jas 
B. Williams, Inc., New York City. 

Grant & Silvers, Los Angeles, designed 
the fixture shown in the sketch. The stand 
is metal and the discs are of “Lucite” with 
a design sand-blasted on the inner surtaces 
and enclosed in a metal band. The finish 
shown is satin chrome, although the finish 
is optional 

The final photograph shows two fixtures 
by Crystalline Plastics Company, Los An 
geles. The first one is a three-prong milli- 
nery unit with a curved base and square 
polished rods for uprights. The millinery 
tops are built to hold a hat in any position, 
and the base is smartly ornamented with 


—Top, by Jas. B. Williams, Inc., New York 

City. . . . Center, by Grant & Silvers, Los An- 

geles. .. . Below, by Crystalline Plastics Com- 
pany, Los Angeles— 






















leaves. This stand 


double form, as well as triple. 


comes 


JANUARY, 


Much the same treatment 


10 inches in size. 


1946 


in and 
the 
head stand; the upright is a l-inch rod, and 
the ornamented base is curved and is 8 by 
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REPORT ON DETROIT 
[Continued from page 68] 
n all registrants before accepting their 
In view of the fact that visual 
merchandisers must have a respect of, if not 
a love for, the appearance of merchandise, 
applicant should have successfully 
completed the six-months’ course in display 
have had at least two years ex- 
perience im a display department. This 
would not apply to those who have been em- 
in a display department for five con- 
Those who have successfully 
passed academic work in accredited schools 
if art, retail administration, advertising, re- 
who have arts or 
science degrees should quality for entrance 












































7 
le 


P 
ap lications. 


every 


and also 


1 
pl ved 


tinuous years. 


search, etc., or received 


ipon completion of the six-month course 
in practice. 

| believe the advanced course in visual 
selling would consist of (a) Theory and 


b) Practice. Under theory, there could be 
ectures on the following subjects: 
1. Advertising Selling 
) 


and Psychology. 
Social Science. 

3. Retail 
4. Historic 


Furnishings. 


Economics. 

Taste in Apparel and THlome 

5. The Science ot Research. 

Under practice the 

vould be in order: 

|. Principles of Mechanical Drawing. 
Principles of Free-Hand Perspective. 

3. Principles of Light and Color. 

4. Model Making. 

Knowledge of these subjects should train 

who will understand what 


following subjects 


the cus- 


thinkers 


mer wants and how she wants to see It. 
should train them in three-dimensional 
thinking and it should provide them with 


tools necessary to put on paper things 
that can be built practically and with econo- 


It should also teach them how to ob- 

rve and how to record and classify what 
they have observed. 

| shall leave the thoughts on how much 


time such training should require to others, 
tin so doing wish to congratulate the De- 
trot Display Club and Wayne university 
ithe magnificent job they are doing in the 
ight diregtion. 
(A copy of Bliss’ address to the students 
Wayne university may be obtained by 
riting to: Albert Bliss, Bliss Display 
rporation, 4600 West 34th street, New York 
mB. ¥..:. Fd) 


McArthur Organizes 
Terminal Dioramas 
Charles H. McArthur, 
‘tree Terminal 
tts which 


president of the 
Advertising Corporation 
operate three-dimensional dis- 
Nays in Grand Central terminal, New York 
ity, and the Union stations in Washington 


aid St. Louis, has formed Terminal Dio- 
famas. Inc., to design and make the dis- 
ays. Headquarters are in Long Island 


Ity, 





Slenn Returns 
From Army 


Wa er L. Glenn has received his honora- 
discharge from the army, after more 
al t\vo years overseas, and has returned to 


‘ars, Roebuck & Co., Charlotte, N. C., as 
‘pla: and advertising manager. 





DISPLAY WORLD 





ELEGANCE IN WOOD VENEERS 


Achieve the ultimate in innumerable purposes the easy way with simu- 


lated wood veneers by Plastex. 


BRICK and STONE PATTERNS 


is in it. 


Raised grain effect and the heart 


Our many brick and stone veneers in splendid quality and styling 
meet every taste for every task in windows and store interiors. 


SOLE MANUFACTURERS OF OROTEX 


Pattern 


Illustrated No. 0-1210 


WRITE FOR SAMPLES OF PATTERNS WANTED 


PLASTEX DECORATIVE PRODUCTS 


269 CANAL ST. 


NEW YORK CITY 13 
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W: are proud to present our new Spring line in wire sculp, papier 
mache, paper sculp and miniatures. 


A cordial welcome awaits you at our studios in Boston 


Taylor Creations, IJuc. 


STUDIOS 


Merrimac St. 


BOSTON, MASS. 


OFFICE 
114 State St. 
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BUILD your windows around QUALITY and VALUE. Feature famous national 
brands of merchandise available in your fabric, pattern, and notion depart- 
ments. Contribute to the prestige and success of your store and, at the same 


time, win a prize for yourself! 


FREE, COLORFUL DISPLAY MATERIAL! If you haven’t already done so, write 
immediately for beautiful, free display material and Contest details. Plan early. 


Avoid shipping delays. 





PRIZES 


GENEROUS CASH AWARDS will be made to the win- 
dow trimmers installing the best SEW and SAVE 
windows, featuring jointly fabrics, patterns, and 
notions, selling the theme of the project. There are 
two groups of prizes: 


DEPARTMENT STORES—Two Classes: (1) Larger Store 
Group, lst prize, $100; 2nd prize, $50; and three 
3rd prizes of $25 each. (2) Smaller Store Group, 
Ist prize, $100; 2nd prize, $50; and three 3rd prizes 
of $25 each. 


SYNDICATE STORES: 
and six 3rd prizes of $25 each. 


IN ADDITION, $2.50 will be paid for each 5 x 7 (or 
larger) photograph of different displays submitted. 
None smaller will be entered in Contest. 


[st prize, $100; 2nd prize, $50; 








JA. D. News 


By DAVE ESTES 


President 

St. Louis 
PREDICT that there will a revolution in 
the display picture for 1946. The store 
fronts of the nation will undergo the 
greatest change in design ever known. The 


American public will be opportun 


ity to view merchandise displayed in modern 


given an 
simplicity, with architecture, light and colot 
playing a most important part 

Where it is practical, display windows will 


take on greater depths, so that merchandise 
can be dramatized by modern indirect light- 


ing that will make the merchandise highly 


visible without glare. Indirect lighting of 
the interior of stores will make it possible 
to open up portions of window backgrounds, 


the pedestrian conscious of the 


within the store without detracting 


making 
activity 
from the merchandise displayed in the win- 
dows. 

Display equipment houses will revolution- 
ize their fixtures and decorations to harmon- 
the architectural design of store 
fronts. Now that display is going to be 
even more highly specialized than it has ever 
been, display equipment will be created and 


ize with 


designed with a greater degree of character | 





JANUARY, 1944 


The display industry will e: 
joy the most profitable business in_ the 
career, if they employ practical display 
talent to design the proper equipment a1 
materials. The display industry will make 
certain that their representatives are famili 
with the uses of the product they distribut 
and the practical requirements of the ct 
tomer. 

As an individual, I believe the Internatio 
al Association of Display is not in a posi- 
tion to conduct a survey to evaluate dis- 
play at this time. It would take a 
sum of money and a competent staff at least 
a year to make such a survey. Then [| 
doubt if it could be applied to all types of 
stores in so many different shopping areas 
throughout the nation, with any degree of 
accuracy. I believe our greatest contribu- 
tion to display would be to encourage every- 
one engaged in display to educate themselves 


and quality. 


sizable 


to be executives and to provide novices and 
those interested in making display a protes- 


sion, with an institution well staffed with 
competent instructors. When this is accom- 
plished, display will take its place with 


other media of merchandise distribution, 
This, in my opinion, would be the answer 
to the evaluation of display. 

The International Association of Display 
will continue to encourage and supply any 
educational materials availa- 
individuals interested in 
This help will 


constructive 
ble to 
cenducting display 
aiso be given to its membership and to non- 
membership, upon request to the Interna- 
tional Association of Display, 411 North 
Seventh street, Suite 713, Ambassador build- 
ts 


sche 0ls or 


classes. 


ing, Louis. 

The International Association of 
also expects to cooperate with the National 
Association of Display Industries in_plan- 
ning and conducting an educational progran 
to be held in conjunction with the NADI 
Display Market Week at the Hotel New 
Yorker, New York City, some time in June 
The outline of this program will be carried 
in “Display on Display,” the year-book of 
the International Association of Display 
This year-book will contain articles by 
prominent authorities on all phases of dis- 
play, as well as a limited amount of adver- 


Display 


tising space for those interested. 

All members of the International Asso- 
ciation of Display will receive the 1946 year- 
book and members are entitled to all the 
privileges provided for in the by-laws, in- 
they are present at the 
will held in New 


voting, if 
which 


cluding 
annual meeting 
York, in June 
The common 
the new year is to make a lot of resolutions 
generally to be broken within the first six 
We in this office are going to avoid 
It is our plan 


be 


practice at the beginning 0! 


Vi eeks. 
making any such resolutions. 
however, to talk about the past, at least the 
past Six and about the future, 4! 
least the next six months. 

On the surface it would appear that 1! 
1945 the only accomplishment of the [AD 
was the publication of “Display on Display 
However, this is not wholly true, for the 


months 


year 1945 shows the greatest increase !! 
membership since 1942. Not only was ther 
an increase in new members but a greate! 


activity displayed by old members. 51¢ 
the highly successtul June meetings 1m Chi 


[Continued on page 134] 
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Display to Feature 
-ightolier Showrooms 
ae! The Lightolier Company has retained | 


Yobert Heller Associates Inc., New York | 


: ity, to modernize its three-floor wholesale | 
: howrooms at 11 East 36th street, designs 
ah x which will include demonstrations of 


imp and lighting arrangements which deal- 


i Ge Ee ee PREVENT MARKDOWNS 
play techniques. To help elevate the stand- 

ards of lighting display in retail stores, Wits € i] h i) t Cc 

is- here lamps and lighting have frequently 1 e op ane armen overs 


heen less effectively displayed than other 








st isn Ete sig: Agi at aang We are large distributors of store equipment and display specialties 
home S gs ems, ete ers e e a“ . 
I cued t cue Ge See Ge ee and are serving retailers and displaymen from coast to coast. 
ol ; 1c : ae 
prints of which will be provided by the 1 
a Lightolier company. N @) W i ad Ss T ©) Cc K “ 


Two existing floors will be streamlined, of | * 
bu- which one floor will be devoted entirely to For Ladies’ Garments GPT SS 





; lighting fixtures, while the second will WA, 
hi contain displays of lamps and home fur- Dress Size—8 in. x 2] in. ly \) 
asi nishings in ensemble settings adaptable to /'/ \\ 
a iurniture store merchandising. The com- | Order Now While Supply Lasts 
with 


; ; : 
pany 1s also adding a third floor of approxi- f 
om- 


: \k } 

+f mately 8,000 square feet where lamps will S \ Seaceeriecesieneca : fy 

with be shown in displays suitable for depart- h d d = yarns oo - 
tion ment stores. es per un re 


Heavy No. 800 Cellophane 


wer The fixture display on the first floor will 

include a laboratory showroom where ’ . 
play dealers, designers, contractors, architects For Men S Clothing 
any and decorators can bring their lighting fix- 
aila- ture problems for scientific solution under Large Size—9 in. x 23 in. 
din the guidance ot Lightolier’s technical ex- 
will nerts. ; $14 50 
non- Seaespeeennenesinenenein 

* 

erna- Elaborate Itinerants 











North coe Toiletries | Heavy No. 801 Cellophane PER HUNDRED 


























yuild- ; ae F : ° 
Three lavish itinerant window displays for | “ Me 
jay J Teter oe have been announced by Wind A STORE NECESSITY | “Spotlight Your Displays” 
rtd sor House, manufacturer of the “King’s 
an. @ “en” line of men’s toiletries. | Premiere SIZE DIVIDERS Swivelier "NIMBLE-LITES" WITH HOOD SHADE 
vines showing of the displays will be in the na- To Make Selling Quicker, Easier 16 and Porcelain Keyless Socket 
yore ; ; ‘ : 
ADI ee ne ste a 28, in the windows Wired—Ready to Plug-in 
: t Woodward & Lothrop. 
New . ; 
‘aie Ihe displays reflect the theme of the (CLUDED) 
asiiiad iritish royal tradition which is employed in H607GR 
a of ll “King’s Men” promotional material. In Hood Com- 
)( ‘ e e o ° e - 
splay ill three displays there is featured an origi- estos oo 
a nal of one of the oil paintings which has Wass a nae 
es Dy} em “ 
§ dis- een executed by Donald league, nationally se — 
aieit- lamous artist, for “King’s Men” national ad- Light Bulb 
adver ertising Size control made easy at low cost. Two types. ‘ 
ere , ‘ ; . Round Lumarith (non-inflammable_ celluloid) for 
In addition, properties in the displays in. | general store use. Cannot fall off rack. Beauti- S 
Ass0- lude a cast of the “King’s Men” helmet. | {1 im appearance. All sizes from 1 to 54. Actual 
) vear- ae spo j sé pee : size, 2%" diameter. White pressed cardboard a 
Hl the l-color figurines, gold rope, highly pol- for stock room use. The favorite for many years. 
. she: ack tile ne p a eee All sizes from 12 to 50. Actual size, EACH 
as | black tile floor, hand lettered parch 12” Moh ter 4” wide. Either ctyle. each... 10¢ 
at th ent scroll and medallion. 
ion The displays are designed to accommo- u! 
ail te not only the featured line, but related No More Brownou +d 
me erchandise as well. BI k 4! 
al Following the Washington premiere, the | Abe More aCKOUT. 
utions 
é splays will be routed to dealers who re- ° 
rst Six 7 ‘ 
? nad them. Requests should be addressed And Here's the Equipment for 
“, "plan Traveling Window Department, Windsor Better Display Lighting 
ur plat i 74> <, te ie pee 
rast the or oo “42 South Hill street, Los An Color Kit With Spotlight Holder . . . Just what you 
ture, at aa need for decorative lighting and to spotlight a 
. Halsen is New Firm special portion of your display. . . . The following 
that “ For Plast . lenses are furnished with each kit: Red, Green, Blue 
re IAD 9 °r Plastic Fixtures ; , nae Rio 
- nay Phil Senker has formed a c mpany under and Amber. Color Kit, complete, $1.50. Spotlig 
yisplay : ‘r has ‘doa compan) ; ; | 1.50. Birds- 
for the #'e name of Halsen Manufacturing Com- Holder, complete with cord and plug, ns sills 
ease it ny, 227 South Fifth street, Philadelphia 6, eye Reflector Lamp—1!50 watt—95c each. 
as ther‘ ' tie production of fine “Lucite” display 








andling price tickets and window dis- 


aterials. | 253 W. 26TH STREET BRyant 9-1529 NEW YORK CITY, | 


greatel tures. Senker has long been connected 
Sine , th ‘he field through operation of a busi- | NA ; iO NAL HAN ER C 7 nc. 
in Chi SS } 
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YES SIR! 


DISPLAY WORLD 


HERE’S SOMETHING FOR NOTHING... 


. 90 YOU CAN DISPLAY SIGNS AN EASIER WAY 





durable, 


. . . Select Your Favorite Styles 


Distinctively styled KING PINS and DISPLAYETTES 
are fashioned of sparkling, stainless steel polished 
to a jewel-like brilliance... They cre unmatched as 
a versatile aid to visual merchandising. 


Kk its 
DuPont 


sturdy 


blue fabric covering. 


We invite new and our regular accounts alike to 
take advantage of this FREE Victory Offer! 
Just choose 2, 3 or 4 dozen of several or all of the 


King Pins 
& 
Displayettes 
Saves Time! 
Add Beauty! 
for 
Plus Sales! 


measure 7)2xl0x4 inches, have two partitioned sections, card pocket, and 


of Holders and Get a KIT FREE! 


DISPLAYETTES illustrated below, including one or 
two boxes of KING PINS, totaling a value of $18.59 
or more ... AND we will ship them neatly packed 
in this handy, portable KIT. 


There will be 
EXTRA 


You pay only for the sign holders. 
no charge for the Kit. It is a full $3.00 
VALUE for FREE if you ACT NOW! 





No. 1 DISPLAYETTE 
Here is just the holder for little 
1” x 1” cards you probably use 
in glove and jewelry show cases. 


x \.".) Per dozen 80c. Per dozen $1.05. 


(% 


No. 19X DISPLAYETTE 
Very popular holder for greeting 
cards and interior floor signs (up 
to 7” x 5” cards). 


No. 28 DISPLAYETTE 
Splendid sign holder for display 
cases. Easel slips under mer- 
chandise. (%"° x %” high x 2” 
long.) Per dozen 95c. 


4," x 1%,” high. 





No. 90114, ENCO SHOE CLIP 
Clever, new easy way to display 
prices on men’s and women’s 
shoes. (14° wide x 114" long.) 
Per dozen 75c. 


“Up-Right”’ 


STYLE 


You'll think of 


x 1” long.) 


No. 3X—"’Up-Right”’ King Pin 
pricing ‘“‘plaque” set-ups. 
floor. 
use in show case display. (} 
Box of 100.. 


and easy to use. 
Box of 100 





No. ENCOY, DISPLAYETTE 


display signs on level surfaces 
with this handy holder. 
Per dozen 70c. 


KING PINS 


Pins 
You can make little easels by bending pin and 
4” width.) 


No. 9—“'Hook-It,"” at right, is ‘‘Bull-Dog’’ grip special for 
hooking tickets on men’s and women’s apparel. 
(4” width.) 


Have what you need when you need it 
—in a Displayette Kit! 


No. 20 DISPLAYETTE 
De luxe simplicity for displaying 
costume jewelry, compacts, etc. 
(%4” x 14%” x 2”.) Per doz. $1.05. 


1,000 ways to 


(14"" wide 


is an “all-purpose” holder for 
into display mounts or 


$3.00 


Very neat 


$3.50 








=e KING PIN-DISPLAYETTE KIT is a aia iittala ha i a ; 
ramatic product of post-war planning. +e ! rj i j i rc 
Rieck ta Gaaemelian ae Ge FREE KIT! = with Trial Order _..mail this Now! ' 
Display Directors, the Kit and the As- s METAL DISPLAYS CO., Dept. K, 30 N. LaSalle St., Chicago, 2, Il. ¢ 
sortment is time-tested for display ef- } Please send me TRIAL ORDER, totaling about $18.50, of King $§ 
ficiency. ° Pins and Displayettes packed in NEW FREE KIT. I’ve checked the : 
s desired quantities of items below ’ 
The value now offered corresponds to ‘ ser doz or doz. § 
the $21.50 Introductory Offer made last ‘ Donen No. 19X ous Dozen No. 901 “ “Ibe ' 
cn oper was suspended only 4 Dosen No. 1@ 90c Dozen No. Enco’, @ = 70e : 
ecause of war-time shortages. : Dozen No 28 (@ 95e Dozen No. 20 @ $1.05 4 
Again we believe we will be able to 2 per box per box | 
meet popular demand. So order yeur Box of 100 No. 3X @ $3.00 Box of 100 No. 9 @ $3.50 § 
Kit Now! This thrifty deal is a limited * NAME OF STORE ‘ 
offer. DON’T DELAY! : ‘ 
ss DISPLAY DIRECTOR ‘ 
. . ‘ 4 

' Ss ; 
Metal Displays Co. of Chicago i °'™ ee 
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[ Display Contest 
| For "King's Men" 
To 


encourage creative window display 


treatments for the “King’s Men” line oi 
men’s toiletries, Windsor House, Los An 
geles manufacturer of the line, has an 


nounced a national window display contest 

In order to give stores in all 
equal opportunity to compete, prizes are be 
awarded in three different population 
categories. In one complete group will be 
stores in cities up to 100,000; in another 
stores in cities between 100,000 and 500,000 : 
and in a third, stores in cities of 500,000 and 


cities ai 


ing 


over. In each of the above categories the 
winning display will be awarded a $250 
Victory Bond. Five additional prizes in 
each group, in the form of $25 Victory 


Bonds, will also be awarded. 


The contest starts on February 1 and cor 


tinues until March 31. Any store which 
handles the “King’s Men” line is eligible to 
compete. The windows entered may featuri 
the line alone, or in combination with re 
lated merchandise. 

Entries must be in the form of photo 
graphs of a “King’s Men” window, which 


must appear for a week within the period 
of the contest. Photographs should be sent 
to Window Display Contest, Windsor House, 


Ltd., 742 South Hill street, Los Angeles 14 
Chairman of the judging committee for the 
contest will be R. C. Kash, editor, DISPLAY 


WORLD 


Remo Back Again 


At Ahern's 

Following his) return from the armed 
service, M. W. Remo has rejoined 5 
\hern Company, Fond du Lac, Wis., as 


display director, the position he held before 


the war. 


Display Set-Up Changed 
At Abraham & Straus 


arrangement at Abraham & 
Straus, Brooklyn, the store’s display depart- 
ment will future operate an 
pendent unit, responsible to the general mer- 
chandise vice-president. In 
the past the department has been under the 
supervision of the sales promotion manager. 
The same coordination of effort among pub- 
licity will continue, it Is 
John Rosenberg is display director 
at Abraham & Straus. 


Under a new 


in inde- 


as 


manager and 


departments 


stressed, 


Combined Displays 
To Lure Tourists 

A display program designed to promote 
the tourist in Michigan, Ontario, 
Wisconsin and Minnesota has been agreed 
on by the Northern Great Lakes Area Coun- 
cil at a meeting in December. A cooperative 
display for the whole area is planned, with 
each state showing its attractions through 
individual displays within the whole. Form- 
erly the displays of the three states were not 

combination with 
unite large 


business 


combined, and now = in 
of Ontario will 


presentation. 


those in one 














© FAB 
CIAL F 


JANUARY, 1946 DISPLAY WORLD 10) 





























| FUTURE... 


Display Fashions and trends have made excit- 
ing strides during the past years. And 
to Maharam has always been up and ahead of 
— the pacemakers in creating for and supplying 
the needs of displaymen. Display has won 
14 the right to be called “The Greatest Show On 
Earth” for surely no “show” plays to so vast an 
audience. We are justly proud of our con- 
tribution to this success during our half-century 
of service to the field. With a nationwide net- 
work of well staffed and stocked branches and 

med agencies Maharam is well equipped to render 
‘ even greater service in the future. Our present 
) Spring Line is brilliant testimony to the “know- 


how” of Maharam craftsmen. 
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FABRIC CORPORATION. 


@ NEW YORK — 130 WEST 46 ST. 


@eCHICAGO — 6 EAST LAKE ST. 
@ LOS ANGELES — 819 SANTEE ST. 


pub- 
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‘ector Jobbers in Leading Cities 
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ONE OF A SERIES OF MAHARAM’S SHOWROOM WINDOWS 
Call on your nearest Maharam Branch or Jobber for 
*FABRICS e LEATHERETTES e METAPHANE e VELURTEX e ARTIFI- 
CIAL FLOWERS e DISPLAY PAPERS e KWILT BLOCKS e ROPINGS 
e LUCITE DISPLAYERS e WOOD FIXTURES, ETC. 




















SELF 
EFFACING 











K NO 
u WASTE SPACE 
WITH THIS GENERAL DISPLAYER 


| 3 crystal-clear plate glass tiers sup- 
ported by beautiful Lucite uprights *,” 
























| diameter. Total height 34”, width 12”, 
length 30”. Space between 

| 

|} tiers 1434”. Price com- $97.50 

| plete 

} 


HECHT FIXTURE CO. 


| Since 1892 
212 S. FRANKLIN ST., CHICAGO, ILL. 








FLAGS 





All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, taf- 
feta, and standard 
bunting. Also, special 
sizes and types made 
to order. 


Write For 
Itlustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 
tions, etc. Write today for our 
prices and free catalogue. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 
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INFINITE VARIETY IN DISPLAY PAPERS 
[Continued from page 74] 
lower left is a 


On page 102 at the new 


and distinctive paper pattern developed by 


Dingleman-Wolff Company, also of New 
York City, under the name of “Cloth 
Moire” and available in spring colors and 


combinations; it is 50 inches in width. 
Another of Dinkleman-Wolff's new papers 
is pictured at the lower right on the same 
Called “Block Pattern,” it comes in 
50 inches wide and in a wide variety 


page. 
rolls 
of color combinations. 

Turning now to page 136 we find a smart, 
modern paper especially designed by Rey- 
burn Manufacturing Company, Philadelphia, 
for the unusual in display appeal. Known 
as the “Cocktail Hour Design,” the pattern 
is hand-processed in deep red and white on 
a wine colored flat surface. This pattern is 
furnished with corrugated backing in 
48 inches by 15 without the corru- 


rolls 
feet, or 


—At the top, left and right, two designs by 
Plastex Decorative Products, New York City. 
. . . Below, patterns in the new spring line of 
Dingleman-Wolff Company, also of New York— 
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gated backing in rolls 48 inches by 20 feet 
in size. As seen here, the repeat design in 
cludes stars, glasses for all sorts of drinks, 
wine-coolers and cocktail shakers. 

“Harlequin” is the name of the 
pictured at the upper right hand corner on 
the same page. The rich colors are shaded by 
hand-processing in a diamond design. It is 
available in rolls 107 inches by 18 feet and 
53 inches by 25 feet in the following com- 
binations: black on white; green on yellow; 
blue on blush lavender on Persian 
lime, and deep blue on light blue. This 
paper is by Coy, Disbrow & Co., New York 
City. 

Below on the lower left of 136 are 
two new “Comura” developments by W. L. 
Stensgaard & Associates, Inc., Chicago and 
New York City. “Comura” is the term 
coined by that firm to abbreviate the words 
“commercial mural.” These particular ones 
are known respectively as “Archaism Cap- 
stone” and “Archaism Column.” The effect 
of the famous type technique ts 
achieved through a patented half-tone silk 
screen that illusion of 
depth, reproduced in 18 soft oil colors on 

[Continued on page 136) 
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FOR DISPLAY FABRICS 


NEW YORK: 
BOSTON 
LOS ANGELES 


CHICAGO 
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COLO-MICA 


As New As Tomorrow! 


More Than a Dozen Colors and White— 
For Borders, Floors, Flocking, etc. 
ceedingly Good Coverage. 


25 lb. Cartons—$7.50 (Colors) 
By Makers of 


COLO-CAL 
COLORED CRYSTALS 


Pebble to Fine (sand) sizes 


“SHIMMERY SNO” 
“ICE ROCK” and “CHUNKS” 
KRAK-GLASS 


In Colors and Crystal 


All Our Items are FIREPROOF and 
VERMINPROOF. 


Contact Your Jobber or Direct 


Malros Company 


509-11 HUDSON ST. NEW YORK 14 





Ex- | 





SIGNS 


Print one of a kind or dupli 


cate many. 


Combine 


hoice type. 


Script and your 


Select any layout and con 


the spacina. 


Use cuts on yOu SIGNS to tie 


in with other advertising. 


t more attention, use 


Attra 


or OU 
( VOI 


can print two or 


yt nce. 


Line-O-Scrike 


‘been printing 
signs for 15 years 


MADE BY 


THE MORGAN CO. 


3966 AVONDALE AVE., CHICAGO 41 
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Ideas Result 


In Practical Realism 


By EDW. J. STEFAN 
Hartwig Displays, Inc., Milwaukee 


HE trend toward customer selection of 

products from point-of-sale display, be 

it from the window, counters, floor, 
or from the walls, has added tremendous 
emphasis to display advertising. 

New competition will not be one of mer- 
chandise itself, but a wild scramble for at- 
tention and public acceptance. 

The display agency contact 
of any real value to his clients today is 
thinking along practical problems from the 
study. He should 


man who is 


standpoint of product 
be backed by an experienced and diversified 
staff of men—and that matter, 
who are gradually entering this field—who 
know market, material and production costs 
business of displaying products to 
These combined essentials plus 


women for 


in the 
advantage. 
creative imagination, taste and experience in 
dealing with such elusive factors as color, 
proportion and form in production and in- 
stallation or placement, render the 
tact executive with his staff capable of giv- 
ine valuable service to his clients and their 


con- 


dealers. 
\lert 
of fully 


creased 


manufacturers today are desirous 
exploiting all opportunities for in- 
sales by intelligent, scientific point- 
planning. The display 
should also include a knowledge of 
and a know-how of 
program should be 
guess-work. 


of-sale successful 
agency 
research 
Their 
instead of 
requires study 


economical 
merchandising. 
reasons 
Proper display development 
from outside angles rather than from inside 
No client expects the display 
a bell-ringer in a few 
conversation. It must 
surely be that it requires time 
to make a case study of the products to be 
displaved and to further acquaint himself 
with ever changing current and competitive 


based on 


shop angles. 
counsel to produce 
minutes of happy 

recognized 


trends 

\iter the inside men acquaint themselves 
with the needs of the project brought in by 
field men, rough 
displays are developed. These rough sketches 
and it might be fatal 
them as 


sketches of possible new 


are only preliminary 
for the 

complete. 
ing beautiful drawings freely, in the hopes 
the 
manufacturers do 


manufacturer to consider 


The haphazard days of present- 
job are on 


of landing a production 


wane. Too, responsible 
not want to be obligated with free unstudied 
drawings and samples from a score of sup 
pliers, only to select one and to be indebted 
to those turned down. 

The well organized display 


agency does 


not and will not guess how a client's dis- 
play will be accepted. They must be able 
to forecast it. This means research. Before 


a display design is submitted a trained staff 
into the field and compiles practical 


PORS 
data and statistics. These should be care- 
fully analyzed to get answers to definite and 


interesting questions such as: What are cur- 


rent buying trends?What is the reaction of 
the dealer in the drug, department store, 
hardware, grocery or in whatever retail 
store the product in question has an outlet? 
Will it be installed by dealers or placed 
professionally or by the manufacturer’s own 
organization? If so, effective installation 
plans should be included. Armed with these 
and other questions and data, the answers 
should be worked out by the display agency’s 


sales, merchandising and designing — staff 
before even a pencil goes onto a basic rough 
sketch for initial presentation and discus- 


sion with the client. 

After intelligent analysis, creation begins 
on paper and goes only so far as to present 
a rough picture to the client for discussion 
before final colored sketches and samples or 
models are developed. Approximate produc- 
tion costs should accompany rough sketches 
Not only will! time 
but heartaches and 


before going too far. 
and money be saved, 
sweat can also be avoided. 

These coordinated ideas incorporated with 
essential data result in practical realism. 
The ultimate result of this integration is a 
display consumer appeal; and 
the customer is the final quiet judge who 
makes the cash register ring. He does not 
have to know, nor does he care, how much 
time and research were taken to move him 
to buy the product displayed. 

Impulse buying, or call it point-of-sale, 
will reach new heights in merchandising. 
The surface has only been scratched. By 
combining the aforementioned needs for ef- 
fective display, new horizons are ahead in 
the field of display advertising. 


possessing 








COMING UP! 

National Thrift Week—January 17-23. 

Youth Week—January 27-February 3. 

Annual Birthday Ball—January 30. 

National Drama Week—February 3-9. 

Boy Scout Anniversary Week-—Febru- 
ary 8-14. 

Lincola’s Birthday—February 12. 

St. Valentine’s Day—February 14. 

National Cherry Week—February 15- 
22. 

Brotherhood Week—February 17-24. 

Washington’s Birthday—February 22. 

National Sew and Save Week—Feb- 
ruary 23-March 2. 

Lent Begins—March 6. 

Farm Day—March 8. 

Girl Scout Anniversary Week—Feb- 
ruary 12-18. 

St. Patrick’s Day—March 17. 

National Wild Life Restoration Week 
March 18-23. 

National Hobby Week—March 18-23. 

National Baseball Week—March 30- 
April 6. 
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The embossing of RHINO LEATHERETTE duplicates exactly the tough 
hide of the Rhinoceros. The extensive color range of RHINO LEATH- 
ERETTE in White, Pastels and Deep shades offers tremendous possibilities 
in display for covering floors, displayers, as well as for wall trims, post 
wraps and case lining. RHINO LEATHERETTE is produced on a strong, 
pliable paper, with a washable finish. 


ROLL SIZE 50" Wide x 25' Long 


Light Colors Dark Colors 
R-600 White Wine R-604 Jasmine Yellow R-607 Pumpkin R-610 Geranium Red 
R-60! Banana R-605 Green Apple R-608 Terra Cotta R-611 Sapphire Blue 


R-602 Candy Pink R-606 Cloud Coral R-610 Emerald Green 
R-603 Brittany Blue 


| to 12 Rolls 13 or More Rolls | to 12 Rolls 13 or More Rolls 


$2.20 $1.95 $2.45 $2.20 


Write for RHINO Leatherette Color Chart and New SPRING Catalog 


BULKLEY, DUNTON & CoO. 


Display Papers Division 


NEW YORK (17) CHICAGO (16) LOS ANGELES (13) 
295 Madison Ave. 2635 S. Wabash Ave. 124 West Fourth St. 
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Important Announcement 





257 W. 17th ST. 


Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's, Men's and Children's Models 


For Delivery in 


THREE WEEKS 


Or Less, If Necessary 


The quality and durability of our mannequins are well known throughout the 
trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


NEW YORK CITY 





THE FIXTURE MART, Inc. 
314 W. Jackson Blvd., Chicago 





SHUR-NUFF DISPLAY MATERIALS 
600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 
ARCHWAY SUPPLY CO., 616-618 Arch St., Philadelphia, Pa. 
FLY & WALKER, 1520 Washington Ave., St. Louis, Mo. 











This 


the most 
displays. 


essential 


alphabets, and 


alone worth 
step-by-step 
need to carry on 


5 VOLUMES 
1278 PAGES 
HUNDREDS 
OF 
ILLUSTRATIONS 
AND 
EXAMPLES 





Save $2.25 with Library offer 


Bought singly, the books in this Library would 
cost $20.75. Under this offer you save $2.25 on 
this price and in addition have the privilege of 
paying in easy monthly installments while you 
use the books. See how this Library can help 
you. SEND NO MONEY. Just mail the coupon 


now, to receive the complete Library promptly, 
for 10 days’ examination subiect to your accept 
ance or return. 


COMMERCIAL ART 


forms 


instructions 


the price of the 
instructions, 


a 


Home-Study Course helps men 


get ahead 


of advertising and, commercial 


in usable form. 
Old-fashioned, standard, and modern 


advertising illustrations; posters; 


Library. 


written by specialists—all the material 


letters 
show-cards; 
book and printing designs; fashion drawings; practice forms; renderings 
in many mediums; etc.—more than 1300 illustrations in all form a feature 
You get this, plus cdémplete, 
i you 


Here are five books giving practical material for the display craftsman 
who wants to improve his technique and handle a wider scope of work. 
These books take up thoroughly the best-paying types of commercial art 
work, show what sells, and how it is produced. 
brush up on fundamentals and special i f 
you the essentials of doing representative drawing, fashion figure draw- 
ing, all kinds of lettering, rendering of commercial subjects of many 
types, practical design—just the type of material 
popular 
layouts, etc. 


They enable you to 
points of technique—they teach 


you need to handle 
illustrations, 


McGraw-Hill Commercial Art Library 


These books save the reader’s time with brief, punchy text that gives 
i i In addition many illustrations 
and examples give the artist visual instruction, inspiration, and models 
of many types of work. 
scripts; 


definite improvement plan and make more money. 


ON-APPROVAL EXAMINATION COUPON 


McGraw-Hill Book Co., 330 W. 42nd St., N. Y. 18 


Send me the McGraw-Hill Commercial Art Li- 
brary, 5 volumes, for 10 days’ examination on ap- 





proval. In 10 days I will send $3.50, plus few 
cents postage, and $3.00 monthly till $18.50 is paid, 
or return books postpaid. (Postage paid on 


orders accompanied by remittance of first instal- 
ment.) 


Name 

Address 

City and State 

Position 

DW 


1-46 


( OM pany 


(Books sent on approval in the United States only.) 
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DISPLAY AT OGILVY'S 
[Continued from page 51) 
tention is better attracted in this way. 

Ogilvy’s has had many traffic stoppers in 
the windows; for example, on Hallowe'en 
LaFlamme put a real skeleton in a rocking 
chair, under green floods; the slow rocking 
of the chair and the quivering bones simply 
stopped traffic. 

The department makes all interior store 
displays, and goes in for a lot of hand- 
carved wooden heads, etce., in the displays, 
since the local French craftsman are adept 
in this sort of work. 

The display staff designs and makes all 
historical costumes whenever they are need- 
ed for any particular display; they go in for 
dramatic effects quite a lot, as for instance 
an Armistice day they made the windows 
into deep, framed shadowboxes, placing a 
wreath on the lower frame. The background 
was ordinary earth with a typical army 
cemetery cross stuck into it. 

The Ogilvy Christmas displays were up- 
usual this year, the toy windows being done 
in baby pink to create the effect of a child’s 
dream—with fairies, toys, castle, 
gnomes, and elves suspended in an angel's 
The sleeping child was shown 


deer, 


hair cloud. 
in bed in the foreground. 

Another Christmas window was a display 
built around an organ and angel, with little 
choir boys—all built in the department. 

The linen department wanted to call the 
customers’ attention to the fact that they had 
on hand a stock of extra long sheets; this 
was done by two big papier mache feet under 
the sheet with a small head protruding 
from the top. All of the 
record time. 

On “V-E” day all of Ogilvy'’s windows 
were pulled of merchandise and large silk 
flags of all the United Nations were dis- 
played in a single row, 6 inches apart, (the 
flags cost over $5,000). At night the win 
dows were brilliantly lighted in white, wit! 
tinted spots to accentuate the flag colors. 


sheets sold tr 


All through that memorable night wher 
mobs were smashing windows and_ taking 
flags and merchandise from other stores 


not one window of Ogilvy’s was touched 
the crowds admired and respected the win- 
dows because of their simplicity which ts ‘ 
great attribute for display to have. 
Over 90 per cent of all display material 
used here is of American origin, and in the 
display will find almost 
every conceivable thing used in making 
Ogilvy’s believes that dis- 
and will grow 
returning t 


store room you 
a eood window. 
still in its infancy 
rapidly now that things 
normal; the firm is even now laying plans 


is 


play 
are 


for television just as soon as It 1s availabl 
in this territory. 

Card is written entirely 
play department, for 
display cards. 

The company is noted from coast to coas! 
for its famous fashion shows and organ Tt 
citals given in the own _ theatre 
which is known as “Tudor Hall,” all props 
and other necessities are created by the dis 
play department; to see members of the de- 
partment on one of you woul 


believe them to be professional stage hands 
reca 


in the dis 


COpy 
all othe! 


as 1s COpy 


store’s 


these sets 


and this is not so unusual when you ! 
that all on the display. staff origina 
commenced in theatre display. Many 1s ¢ 
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time that some of the display groups are 
| d by the store to help out with some 
h pageant, at no charge to the church 
for their time; this is a part of the store’s 
service to its customers. 

notable thing about this display staff 
is that it never uses a substitute where an 
can be had. For instances, if a 
visiting notable is of sufficient importance 
to create a partiotic window for him, they 
will never use a photograph blowup but al- 
wavs assign one of the artists to do a paint- 


original 


ing of him; the result means a much richer 
display. 

Special windows have been Created for 
such personages as the King of England, 
late President Roosevelt, Prime Minister 


Churchill, DeGaulle, President Truman, 
MacArthur, etc. 

It is said to be a fact that Ogilvy’s win- 
dows are the most copied windows through- 
out the dominion. 

\nd that is a quick summary of how the 
department operates at Ogilvy’s— 
the largest “French” department 
stores in the world, even though it 1s located 


display 


one ot 


in Canada. 


SDA Officers and Directors 
Meet in Shreveport 


\n enthusiastic meeting was held by the 
Display Association officers and 
the Washington and Youree 


hotels in Shreveport, La., January 5-6, 


Southern 
dire ctors at 


re- 


ports R. K. Pugh, publicity director for the 
association. “The meetings were held in 
order that the plans for the first postwar 


conference could be analyzed, to appoint a 


new chairman of the board, and a new sec- 


retary and treasurer to succeed F. A. “Dusty” 
Rhoads who has accepted a position with 
rhe Decorative Plant Company, New York 
(ity 

Pugh continues: “A committee was named 


appoint the following: Frank Vermilye 


s appointed to serve out the remainder of 


Robert Findlay’s term as chairman of the 
hoard: Vermilye is display director of 
Maison Blanche, New Orleans. Charles 
Jarrell was named to serve the unexpired 
term of Rhoads as secretary and treasurer: 
Jarrell is display director for Goldring’s, 


Shre veport. 


Brothers, Houston, 
chairman, laid this 
meeting a complete set of plans that are now 
He, with the cooperation of the 
on committees in charge of plans and 
iigements for this gala affair, expressed 


“Eddie Rose, Foley 


ind conference before 


rogress, 


the great interest that is being shown to- 
ward the conference to be staged in the 
mammoth Houston Coliseum April 22-26. 
Re named many outstanding events that 


with educational 
the exhibitions, and the entertain- 


presented along 


prog ms, 

ident Guy H. Malloy, Neiman-Mar- 
Dallas, told of the over- 
ig cooperation of the display manu- 


mpany, 


g groups that will exhibit at 
| . . 

rl Showing the floor plans at the 
Meeting, and the sell-out condition that is 


a fact, Malloy explained the won- 
hacking of the Texas Distributive 
n board and the entire U. S. Dis- 

Education board at Washington. 
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The gowns shown in this photograph were designed by 


Mme. De larsan for Pinaud Perfumers. 


IN OUR 


MINIATURE FASHIO 





MGURES 


28 inches to 30 inches tall 


Sophisticated, exquisite in every de- 


tail. 


finely sculptured plaster head. 


face is mask white. 
a” * % 


Elaborate coiffures 
styled. 


Haute Couture gowns to coordinate 


your fashion theme supplied upon 


special request. 


FEDER INDUSTRIES, INC. 


Fashioned in mesh wire. with 


individually 


The 





116 WEST 48TH ST. 
NEW YORK 19, N. Y. 








the that is 
definitely understood in the Southern states 
and the country as a whole. 

“The Shreveport 
plete and so successful, and plans were so 
far ahead of the present 
time, that it is all commit- 
teemen not already Houston to 
visit that city January 20 to listen to 
group chairmen at the explain 
plans that were not discussed in Shreveport. 

“The thoroughly 
and the complete program will be announced 
in the near future. Innumerable personali- 
ties were named who have already pledged 
their support and appearance. 

“Those present at the meeting were: 


He also commented on support 


meeting was so com- 
expectations at 
that 
located in 


necessary 


on 
Coliseum 


program Was covered 


Guy 


H. Malloy; R. K. Pugh, first vice-president 
of the SDA, Selber Brothers, Shreveport; 
Frank Vermilye; Charles Jarrell; Ted Solo- 
mon, A. Harris & Co., Dallas; John Stiff, 
Gus Blass Company, Little Rock; R. J. Pat- 
terson, Weiss & Goldring, Alexandria, La.; 
Eddie Rose; R. L. Paxton, Shudde Brothers, 
Houston, and John Morrell, Hearn’s, Shreve- 
port. 

“Robert Findlay and F. A. were 
also present to offer their resignations, since 
each has joined a display manufacturer and 
the SDA is limited to displaymen. 

“R. K. Pugh, recently released from the 
army, was appointed SDA publicity director. 
He will be local Houston 
chairman and various others.” 


Rhoads 


assisted by a 
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FRANK VAUSE & SONS 


Stonewall material same as above available in 3-foot by 6-foot Sheets—$3.25 each 


Write for Samples of This and Other Lines 


STONE 
WALL 
UNIT 


Weight About 5 Pounds 
60''x12"'x32"' High 


8:28 


Looks and feels like a reg- 
ular garden wall. 


Ideal for a Spring setting. 
(Flowers not included) 


BELLINGHAM, WASH. 











wooD 
TURNINGS 
for SPRING 


Custom made to your specifica- 
tions. Sold unpainted. Designs 
shown range in height from 4" 
too 17". 


Simulated chestnut wood veneer 
in background comes in sheets 
3 x 6. Rolls 3’ x 24. 


VOGUE 
DISPLAY SERVICE 


6805 17TH AVENUE 
BROOKLYN 4, N. Y. 





AND TICKETS 
... THEIR VALUE 


By ARTHUR R. SIMMS 


Sam's, Inc., Detroit 


HEN the passerby is attracted to a 
display of unusual merit, his or her 
the 


wanders over 
display in search of an explanation. 


steps in 


eye instinctively 
Right 
here is where the showeard and 
proves its worth, for the information it im 
parts usually produces a definite response. 

When I say mean the 
that you most all 
cantile establishments. 

Layout is an important factor in the mak- 


Layout is the printer's 


sign 
mer- 


showcard, l 
may see in any or 


ing of a showeard. 


or the signman’s word tor the arrangement 


of copy or lettering, as the case may be. 
Even good lettering correctly spaced is in- 
effective if poorly arranged. And _ perfect 
lettering does not always mean a good show- 
Despite the fact that the lettering may 
be perfect, there may be indifferent align- 
ment and spacing—in other words, poor lay- 
out; there may be poor color combinations, 
too, and improper embellishment. For ex- 
ample, a bunch of for-get-me-nots on the 
fr a showeard would not ordinarily 
of a truck tire, or a dish of 


card. 


corner oO} 
boost th« sale 
pork chops. 
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Through the newspaper, the merchant's 
advertisement gives the public the “ab. 
stract treatment,” as it might be called. But 
the showcard has merchandise for immediate 
examination to accompany the message, 
Through the showcard the display speaks, 
urging upon the public the strong selling 
features of the goods. 

The chief aim of most display advertising 
is to induce the public to buy, and buy now, 
The showcard is the silent salesman that 
tells the buying public what it wants to 
know. It also appeals to their interests 
without compelling their favor. It asserts 
the merifS of the merchandising without 
contradicting the judgment of the  shop- 
pers. It urges them to buy, without forcing 
their consent. 

There are hard and fast rules in 
regard to the policy of truth in advertising 
and signs, even to the minutest detail; some 


some 


ot these are: 

Use no statement that might lead to in- 
correct interpretation as to quality, quan- 
tity or value of merchandise. Do not per- 
mit any misleading statements to be printed, 
Underestimate the offerings to be had, rather 
than over-estimate them. Never advertise 
things free with an offer; no one will be- 
lieve it. Make no statements involving fig- 
ures unless know they are absolutely 
true. 

Who should furnish the showcard message 
—the buyer, the advertising manager, dis- 
play manager, department manager, show- 
more 
of these persons, or some one assigned es- 
pecially to this important work? 


you 


card writer, a combination of one or 


There is no standard policy regarding the 
allotment of this division of merchandising, 
The selection usually falls on those individu- 
als best qualified to function in this service. 

The size of a window card should not be 
without relation to the kind of merchandise 
to which it is attached. A large card ona 
small article gives the idea that it is the 
card which is displayed, instead of the 
merchandise. 

It is plainly to the advantage of a retail 
store to feature prices, if they are fair 
and truthful. Display of prices makes shop- 
ping easier for customers. To display prices 
may lead competitors to cut, but the public 
is not interested in this angle. What the 
public is interested in is prices. Lack of a 
price mark often gives the impression of 
high prices. We might say that variety 
stores, department stores and possibly mail 
order houses are monuments to the display 
of prices. Sales are increased, selling can 
be simplified, and even sales person hire re- 
duced. 

Many times sales have been lost because 
articles which have appealed to the fancy of 
the onlooker were not ticketed, giving the 
impression that the articles were too eX 
pensive for the price to be an attraction 
Also there are many persons who dislike 
to inquire about any article they think costs 
more than they are willing to pay. 

The influence of a well-ticketed display 
may be silent and many times intangible, 
but nevertheless it is selling merchandise 
its quiet way, presenting the strongest argu 
ments possible and urging the passerby to 
purchase; in the end, its results are maf 
fest. 

[Continued on 117] 
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News 





DRAMATIC: | 


PLIABLE JERSEY , 


LAME 


APPEALING 
FASCINATING — ALLURING 


THREE 
ENCHANTING COLOR 
COMBINATIONS 


White Fabric—Silver Thread 
Red Fabric—Silver Thread 
Brown Fabric—Gold Thread 


18" WIDE 
Limited Quantity 


1.25 vo. 





JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 








Mannequin Refinishing 
Wig Restyling 


Your old and worn mannequins and wigs 
amazingly transformed to thrilling 
beauty. Complete restyling makes your 
mannequins as new and modern as to- 
morrow. 


new 


We repair hands, arms, plates, stumps, 
etc. Mannequins refinished for accounts 
anywhere in the U.S.A. with 2 to 4 week 


service. 
Complete lines of new mannequins and wigs 


Write, wire or phone for information 


NATIONAL 


MANNEQUIN STUDIOS 


212 Western Reserve Bldg. 
West 9th & Superior, Cleveland 13, Ohio 


JEROME DOLIN, Pres. 
NORRIS DOLIN, Make Up Dir. 











USE THE 


OPPORTUNITY EXCHANGE 


Fer any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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By LUCIUS S. FLINT* 


(The following article is reprinted, with 
permission, from Chain Store Age... Ed.) 


EADQUARTERS control of window 
display in a large and widely scat- 


tered chain is achieved by The Owl 


Drug Company, San Francisco, at a low 
cost and without neglect of special local 
display needs. This situation is made pos- 


sible by operation of branch display depart- 
ments and a unique plan for advance sched- 
uling of windows. 

Owl decided that 
quarters control of window display was es- 


some years ago head- 
sential tor the following reasons: 

1. Use of headquarters-trained display 
specialists makes for a higher standard of 
display 

2. Because they 
men can install displays more rapidly—and 


appearance. 
are specialists, display- 
hence more economically—than can store 
employes. 
3. When 


it is possible to mass-produce many display 
and thus to 


windows are planned centrally 


materials such as cards save 
expense 

4. Under headquarters control, windows 
tied into merchandising 


seasonable 


can be chainwide 


programs and — otherwise—in 


wright 1945 by Lebhar-Friedman 


- 


EXPORT NN 


Publications, 


© moving 





which various advertising media are all 
properly synchronized. 

5. Uniformity of displays resulting from 
central control has definite institutional ad- 
vertising benefits. 

6. Because its stores are scattered through 
scores of different communities in five West- 
ern states, Owl faced a difficult problem in 
centralizing window coverage. With Pacific 
coast stores alone spread over a north and 
south distance of more than 1,500 miles, it 
was obviously impossible to travel all dis- 
playmen directly out of the San Francisco 
headquarters. 

Therefore, headquarters-trained 
men were sent out to establish branch dis- 
play departments at key locations. Today, 
Owl has traveling displaymen stationed at 
the following points: San Francisco, Oak- 
land, Los Angeles, San Diego, Phoenix, Salt 
Lake City, Portland, and Seattle. 


display- 


The smaller communities—Phoenix, for 
example—trom which the branch depart- 
ments serve only a few stores have one 


man each. In large cities there are elabor- 
ate branch display departments staffed by) 
several displaymen who are supervised by 
local display Angeles, for 
example, has eight men who cover 80-od 


managers. Los 
stores. 
[Continued on page 112] 
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—To tie in with a large campaign based around the theme: "Business is Moving to B.C.", Wil- 
liam E. Parnum, display director for the British Columbia Electric Railway Company, Ltd., Van- 
couver, used a series of displays showing various forms of industry in that part of Canada. 


Windows on lumbering, mining and fishing attracted large crowds. 


A Douglas fir log section, 


349 years old, showed famous dates in history by means of small flags attached to the proper 
growth rings. The display promotion is a continuing one, and other windows will deal with other 


phases of business in British Columbia— 
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CHILDREN ....in a new line of 
QUALITY MANNEQUINS 


and in a complete range of models from SIX MONTHS TO TWELVE YEARS 










are all & Now there is available for the promotion of children's wearing apparel a distinctive line of real- * 
istic children's mannequins in a practical and complete range of sizes. This new line of manne- 

ng from quins is expertly sculptured, anatomically correct and will meet your exacting demands. \ 

onal ad- 


coor seats 


he The “NEW YORKER” 


ve West- q 

aot | A Modern and Distinctive Line of & 

a Adult Mannequins in oe 
3 \\ i 


orth and & 


"all dis LADIES’ and MEN’S MODELS 


‘rancisco 


This top quality line of adult mannequins meets every requirement 
display- for the effective display of fashion apparel and has been enthusi- 





ach ds astically endorsed by progressive retailers and experienced display- 
Today, men throughout the country. 
joned at 
co, Oak- FF Details furnished upon request 
nix, Salt & Delivery timed to meet your needs 
‘nix, for 
depart NEW YORK MANNEQUIN CO 
lave one a 
e elabor- 71 GREENE ST. NEW YORK CITY 12 


taffed by 
‘vised by 





reles, for 
4% 80-odd 








ORIGINATORS 


AND NATIONAL DISTRIBUTORS OF 


“Na-Seam” 


The Nationally Known and Preferred Extra Wide Display Paper 


107-Inch Width--23 Colors - 84%-Inch Width--15 Colors 


FEATURING FOR 


SPRING AND SUMMER 


FLOATING BUBBLES e HARLEQUIN e ROLLING SURF e 
HOMESPUN LEATHERETTE e@ SIX INCH PASTEL STRIPES e 
PLAIN AND EMBOSSED VELOUR PAPERS e MAMMOTH TUBES 


"No-Seam" booklets and Spring and Summer catalogues sent on request. 


COY, DISBROW & CO., Inc. 





>", Wil: 
td., Van- 
Canode. DISPLAY DIVISION 
ction, 
re 686-690 GREENWICH STREET NEW YORK 14,N.Y. 











ith other 

















HAS A 


FULL HAND — FULL ARM 
MASK & TORSO SHELL 
ON STAND 
LIFE SIZE 17 x 28 





A 
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MILLION USES! 








y 


LEFT or RIGHT 


All Paper With Compo Hand 


Tip It At Any Angle 
NOVELTY PAPER 


COVERINGS 


GOLD—TAPA—GINGHAM 


*35.00 


f.o.b. Los Angeles 


MANNEQUINS, TOO—But the Best! 








CALIFORNIA DISPLAY STUDIO 


710 EAST 6TH ST... 


LOS ANGELES, 


CAL. 








HOW OWL DRUG COMPANY 
CONTROLS DISPLAY 
page 


work directly 


[Continued from 110) 
\ll display 
the home office display department, which in 


works closely with the company’s ad 


branches under 


turn 


vertising and merchandising departments 
This arrangement makes for full synchron 
ization of display activities with advertising 
and general sales work. 

from all the 


Once a displaymen 


branches are brought together for a planning 


year, 
convention in which display ideas are dis 
cussed. Advertising and merchandising men 
are present to demonstrate how display work 
should tie in with the general selling cam 
paign. At this meeting, model displays ot 
all types are set up to show the branch men 
what is wanted. 

\s a result of study and analysis of the 
displays and suggestions made by 
definite year-long 
program 1s lined up. This material is put in 
written form in dated display bulletins which 
are sent out to the branch men throughout 


model 


branch men, a display 


the vear 


The large branch display departments ar¢ 
equipped with windows where new ideas can 
be tried out for home office approval and 
where displaymen can practice on new types 
some 


of displays. These model windows are 


times used in training new displaymen. 
All signs are 


shops operated in conjunction with the dis 


produced in two large sign 


play offices at San Francisco and Los An 


Because windows 


geles 


throughout the 


chain are largely standardized, it is possible 
for these shops to mass-produce sign mater- 
ials in advance of need, at low cost. Local 
stocks of standard that might be 
needed at any time are carried at all display 
branches. Seasonal and cards are 
sent to the branches, together with other 
required display materials, at the time of 
Certain types of display material that 


cards 


special 


need. 
may be used again later on are stored at the 
Others are shipped back to 
Angeles after use. 
systems have been set up 


local branches. 
San Francisco or Los 
Complete “filing” 
to make the materials accessible when future 
needs arise 

To eliminate the need for shipping 
special merchandise to distant 
display use, Owl instructs its displaymen to 
draw merchandise from store stocks. Stores 


stores for 


are credited for these withdrawals. 
Because displaymen have to travel consid- 
erable distances and it is necessary to have 
their materials delivered to distant 
at certain times, Owl has found it advisable 
to schedule all well in advanse. 
This scheduling is made possible by a chart 


stores 
windows 


system. 

The headquarters display department and 
all branch display departments are equipped 
with master charts of the window layouts of 
all stores in their territories. These charts 


show the location and number of every 
window in each store. 
From the master charts, monthly plan- 


ning charts are prepared. These are mimeo 
graphed forms which are produced in quan- 
tity. Beside the actual window chart on 


each form are numbered blank spaces where 





may be filled in the names of the items to be 
displayed in each window. 

In preparing for a window change in any 
store, the branch display department uses 
three copies of the chart form for that store, 
typing in the numbered spaces the names of 
the items with which those windows are to 
be changed. A code mark—as TU for Tues- 
day—indicates on what day the windows will 
be instalied. \nother code indicates the 
date ot change. 

One copy of this form is kept in the dis- 
play department. The 
sign shop where suitable cards are made; 
this copy then goes to the displayman. The 
third copy is sent to the manager, 
along with a which he may list 
suggestions for the next week. 

Stars opposite certain window numbers on 
the first sheet indicate to the store manager 
that these windows will be changed the fol- 
lowing week and that his suggestions are 
desired as to what should be displayed then. 

Sheets are typed by the display office on 
Friday of each week. On receipt of the cur- 
rent week's schedule and the suggestion form 
the store manager immediately lists his sug- 
gestions and returns the suggestion form to 
the display office—to arrive no later than 
the tollowing Wednesday. The manager 
retains his copy of the current week's change 
schedule and chart so he will know how to 
order and have full information on what will 
be in his windows. 

On receipt of the manager's suggestions, 
the display department approves or disap- 
proves the suggestions and then prepares 4 
new schedule for the following week. Al 


second goes to the 


store 


sheet on 
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though managers are allowed considerable 
leeway to meet local needs, all windows are 
subject to overall requirements. 
(hange dates for individual windows in 
store are alternated so that most stores 


have a complete change every two weeks. 
\bout half the windows in a given store are 
changed on each alternate week. 


l‘stablishment of regular change dates for 
all windows not only improves the value 

displays but makes it possible for dis- 
playmen to plan their traveling schedules ef- 
ficiently. The display heads and the men 
know who will be where at exactly what 
time. There is no loss in traveling time 
ind materials are always ready for the 
window man when he needs them. An of- 
fice chart shows the whereabouts of each 
man each day in the month and shows 
what windows he will be installing. 
It required considerable time and effort for 
| to organize its display work to the 
present level of efficiency but once the proper 
system was developed, the job moved 
smoothly. Even during the war years when 
all display branches had to operate with 
nimum crews, a high standard of window 
excellence was maintained. 


Gasque Succeeds Pentzer 
At Mangel's 


The appointment of Boyd R. Gasque as* 


lisplay director for the 94 Mangel stores 
has been announced; he will make his head- 
quarters in New York City, succeeding 
Charles Pentzer, who died recently after 
nearly 40 years with Mangel’s. 

Gasque was for a short time display man- 
iger for the H. P. Selman Company, Louis- 
ville, and prior to that was with the The 
Palace, Monroe, La., for many vears. 





Harry Dietzel Leaves 
Hearn's, New York 
Harry Dietzel, after 25 years in the pro- 
lession as display director for Oppenheim- 
Collins, Brooklyn, and later with Hearn’s, 
New York City, has joined the sales staff 
Radiant Glass Fibers Company, New 
York City, and will devote his creative 
ibility to product use development for the 
mpany's “Sylkglass” and related products 


Peterson Leaves Service 
For Black Dry Goods 
Recently released from the coast guard, 
Carl ©. Peterson is now display manager 
lames Black Dry Goods Company, 


\\ ‘ 
\\ rloo, Towa. 


Salvation Army Drive 
Backed by Displays 

: members of the Fifth Avenue Asso- 

New York City, cooperated in the 

t drive for the Salvation Army by 

buting display space; the displays went 


January 14 


Morris Back in Display 

After Government Duty 

Morris has returned to The Kerrison 
tment Store, Charleston, S. C., as dis 
anager after spending three years in 
a in government service. 
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S-102 Giant Rose Trailer. 4 x 20 
Pink duplex Roses with yellow centers. 
Spring green velour leaves mounted 
»n hand-wrapped spring green 


Ww 


S-103 Natural Size Rose Spray. 36 
(Se. 


x 


re 


GARDEN GLOKY 


with 
our 


LOSES 


S-87 Rose Garland. 48" x 
48". Pink duplex flowers 
| 


with spring green velour 


eaves. 


$13.75 Ea—$159.00 Doz. 


stem 


$10.50 Ea.—$120.00 


Same description as S-I02. 


$3.95 Ea.—$46.00 D 





| | ay HH Our 1946 Spring Catalog is just off the press! 
a Write for your free copy on letterhead. 


GENERAL DISPLAY 


CORPORATION 


140 W. 4TH ST., CINCINNATI OHIO 


CREATORS OF AMERICA’S MOST BEAUTIFUL 
ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 
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Diameters ig i 3" ge 8 ere a2 ae 
Lengths 

3 feet $0.20 $ .25 $ .35 $ .50 $ .60 $ .85 $1.05 $1.30 $1.55 $1.80 
417. feet 30 40 55 80 95 1.25 1.65 2.00 2.35 2.65 
6 feet 35 650 .70 1.00 1.20 1.70 2.10 2.60 3.10 3.60 
9 feet 55 .75 1.10 1.50 1.90 2.50 3.25 4.00 4.65 5.25 
12 feet 75 1.00 1.50 2.00 2.50 3.40 4.30 5.30 6.20 7.25 


Use Half Tubes For Backgrounds 
And General Display 
I" to 6", 35ce—8" to 161%", 50c. 


Cut in half lengthwise tubes: 


WALL BOARD 
TUBES 


ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. 
less than $3.00 there is an additional Handling Charge. 


For orders 





See Your Nearest Dealer 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE 


CLEVELAND 14, OHIO 


or Write Us Direct 


ALL PRICES F. O. B. CLEVELAND, OHIO 











( 
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South African Dis 


ay 


‘By H. DEN BOESTERT 
Garlick's, Pretoria 
South Africa 


[SPLA is certainly on the up 


grade in comparison with what it was 
due to the 


he r¢ 


a few years ago, largely 

import of tresh blood in the display field 
Many displaymen from England and_ the 
ontinent, some well-known and others not 
so well-known, who did not find. sufficient 
cope for their abilities in those countries, 

ave pitched their tents on African. soil 
Phese men had several advantages ove 
ur South African-born displaymen; first 
most instances they had a display school 
raining; second, a further traming in the 
est shops overseas; third, they cam«e 
m countries where display is recognized 
iL protess ind competition is keyed 
to a ly pitch where top work 1s neces 

hor os VIVE 


Vhev realized that thr european countries 


advanced in modern display tec! 


1K lentyv ot SCOP here 
r the ledge Pheir work was. re 
ecived ve ivorably by some firms, but 1 
her cases it took vears to bring the stand 
rd up te its present level: often did the 
nanagement rreet that display continu 


usly evolves outlook ot thre 


mpetent displayman change with it 


the which is. well 


stocked with a choice of goods is the best 


In general, display 


. neatly arranged, and with 
Owing to 


liked out here 
an indication of a background. 


the war and the shortage of goods during 


the past five years, there was more chance 
tor our displaymen to go in “big” for back- 
grounds, so far, of course, as the stocks of 
lumber, cardboard, ete. would let them. But 
now that we are returning to normal trade 
again, the displays will be brought back 
once more to more or less prewar levels so 


far as the amount of merchandise used in 


displays is concerned. It is naturally up to 


the displayman to object to too stocky win 
dows, or to find a solution for this situa 
tion that will satisty both the buver and 
imselt 

Speaking specifically of display here at 
Giarlick’s, Pretoria, we are handling a gen 
eral type of merchandts¢ women's and 
children’s Weal and all accessories, Ssott 
furnishings, glass and crockery, leather 
goods, etc. When starting here, I] found an 
old-tashioned shop so far as display and 
fittings were concerned—at least to the mind 
of a displayman from continental Europx 


Phe windows were panelled in light oak and 


mahogany, had parquetry floorings, and the 


background above the 6-foot level was 
formed of frosted, leaded glass. Pillars 
were “coated” with mirrors with — little 


brackets and glass shelves. 
Of course all this had been 
time, and the firm had 
in for a lot of expense to fit out the 
dows this way. But in my opinion, if one 
must have closed up windows, let them be 
box windows with plain deal backing and 
nails to our 


ultra-modern 


once upon a gone 


win- 


flooring where we can use 
hearts’ content, and cover backgrounds with 
any type of material we fancy. 


My 


and 


first job was to cover walls, pillars 
with an The 
pensioned off along with the 
secured big, 
showed to ad- 
and no 


floors unbleached calico. 


brackets were 


shelves, and SO | room\ 


glass 


windows where every color 


vantage. \s autumn was near 


lumber, cardboard, brushes or decent paints 


were available, something light but at- 
tractive had to be found. A big roll of black 
tape did tor spice rwebs on all our back- 
grounds: spiders of wire and kapok an 
leaves of old showeards made a respectabl 
showine Old mannequins were repaired 
and given a face-lifting and permanent, and 
some locally made figures bought to help 


see us through the vears of war 


Interior display big problem, and 
still is. As 


couple of 


Was a 


this is an old shop which has 


seen a rebuildings for enlarge- 
interior has gained in hut 


We are only 
fulfilled in putting up 4 
whole new building of several stories. Wer 


Page 137) 


ment, the space 


not in style. waiting fo1 


firm's plans to be 


[Continued 
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|, Visual 
Merchandising 


DISPLAY WORLD 


Keynote for 


1946 


= Display enters 1946 














ind the : 
Loe with the opportunity 
| little 

modern | to make 

d gone 


oe Retailing History 


vith the FR 


co The DISPLAY PROFESSION and the 
ae related DISPLAY INDUSTRIES must 


work together to make 


1946 Display’s Biggest Year 























DISPLAY SPECIALTIES 


from page 55) 


[Continued 
The 


protection 


“Lucite” box pictured here is for the 
and display of such merchandise 


as lingerie, blouses and sweaters. Devel 
oped by The Fixture Mart, Inc., Chicago, 
it is 14 inches long, 11 inches wide and 
4 inches high; a l-inch lip fits snugly over 
the box 


White “Dewdrop Flexglass” was used fo 
this display at the H. P. 


permanent 


footweat Selman 
Louisville, as a back 
running the the 

Supplementing it were tree-stand 
the 


Company, 


ground entire length of 
window 
ing units of “Flexglass” in new lone 


—The ‘'Sylkglass Art Cloth'’ used for the East- 
er lilies is from Radiant Glass Fibers Company, 
New York City. ... The plastic box by Fixture 
Mart, Inc., Chicago. . . . ''Flexglass,"" by U. S. 
Plywood Corporation, is used for the back- 
ground treatment in tht footwear display. .. . 
The sketch shows one application of tubes, as 
originated by The Mutual Display Manufactur- 
ing Company, Cleveland— 


Bs dee RSE 
Rc ae car te 
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the material being cut in one 
for greater rig- 
the 
New 


cuts—that is, 
direction of the sheet only 
idity. “Flexglass” is a 
United States 
York City. 

Now. that 


product of 
Plywood Corporation, 
available in 
Manutac- 


tubes are again 
quantities, The Mutual Display 
turing Company, Cleveland, 1s 
their use for special display settings, back 
grounds, and related purposes. One of the 
ideas worked up by Mutual is pictured in the 
tubes 
stripes, marble 
The 


suggesting 


shown here. These are COV- 

smart 

papers, or floral 

from 1 inch diameter 

run up to 12 feet in height. Mutual is 

featuring combinations = in 
> 


stripes on the company’s 2 inch tubes, which 


sketch 
woodegrains, 
patterns. 


to: ZZ 


ered in 
tubes range 
inches in and 
also 
pastel color 
are 8 feet in height. 


Paper Is Released 
For British Display 

Restrictions 
displays 


the use of 


window 


against paper tor 


counter and cards have 


been ended in Great Britain. 
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Display Partnership 


ls Dissolved 

The partnership of Max Rothwax and 
Alba Villatore, doing business as Tally-Ho 
Studios, 150 East 28th street, New York 
City, has been dissolved; Miss Villatore has 
withdrawn from the partnership, according 
to Rothwax, and he will continue the busi- 
the same and under the 


ness at address 


same 


name. 


mea? geen <> <-> 


ee ee ee ee 


2 ye he 


National Sawdust 
Makes Expansion 

Increasing demands for the firm’s line 
wood flakes, chips, shells, tinsels, and relat 
display items have made it necessary { 
National Sawdust Company, 65 North Sixt 
street, Brooklyn, to double its floor spac 
A special department, operated for the dix 
just complet 
products, 


play trade, has released a 
catalogue of its and copies al 


available on request 


—7_ 
—— 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
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ing to display or displaymen any- 
where. 
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pertain- 
len any- 


until further notice. 


10.000 


COPIES 


We are pleased to announce that this edition of DISPLAY WORLD is 10,000 copies, 
thus having attained the original goal of the publishers at the time this publication 
was established. DISPLAY and DISPLAY WORLD have grown together and this 
growth should continue at an accelerated pace, for DISPLAY is on the march, having 
won for itself a higher place in the scheme of retail merchandising. 


To produce the large January edition, however, has compelled us to 
scrape the bottom of our paper stacks, and we shall continue publica- 
tion at the risk of monthly arrivals of paper from the mills. 
less, we shall continue to accept new subscriptions for immediate entry 
We hope we won't have to start another sub- 
scription waiting list as during paper rationing days. 


DISPLAY WORLD 


Neverthe- 











CARDS AND TICKETS 
... THEIR VALUE 
[Continued from page 108] 


lo illustrate: two women are looking for 
merchandise. They the 
article in the window, ticketed at $4. One 
may not like it, or the price may not suit. 
Consequently she walks away. The sale is 
lost, but without time loss to the store. The 
other woman is interested and enters the 
store; the sale is made. 

The following test was made by a milli- 


an article of see 


nery house to ascertain the value of price 
tickets: two windows were fitted out with 
displays that were identical except for a 


single 


element, by which the two windows 
ontrasted. In one of these twin dis- 


Were 


ne e ; } 
Plays price tickets were used, while none 
Were used in the other. This experiment 
Was continued for weeks, so that the factor 


' Weather and the like would not affect the 


result One observer was employed to 
count all passersby, while another kept track 
o! all persons stopping to look at the dis- 
Plays. A third observer, using a stop watch, 
mad in accurate record of the time spent 


' window shopper in front of the 
“splays. In addition, the sales people kept 


Te of all prospective customers who 
rete | to articles in the windows, and all 
vat who actually bought merchandise 
displayed 

\s a result of this series of tests some 
‘teresting comparative tables were com- 


led The figures were emphatically in fav- 
e use of price tickets. The percent- 
Irequency with which passersby 


stopped where price tickets were used was 
6.4, as against 4 per cent where price tickets 
were not used. Twenty-four references to 
the display window using tickets were made 
by people entering the store as compared 
with only nine references to the display 
without price tickets—a superiority of 167 
per cent in favor of tickets. The compara- 
tive tables also showed that as a result of 
the use of tickets, 26 sales were made as 
against 14 attributed to the ticket-less dis- 
play—a difference of 86 per cent. 

A cleverly worded and well-lettered show- 
card, plus proper ticketing, has often moved 
a large stock in comparatively short time. 








Al Parke Joins 
L. A. Darling 


Al Parke, one of the country’s foremost 
display equipment designers, is now with the 


L. A. Darling Company, Bronson, Mich., 
and will make his headquarters at Dar- 
ling’s new offices in New York City. While 


Al is widely known through his past ex- 
perience with Walt Disney Productions and 
at Sears, Roebuck & Co., in store planning 
and display, it will be news to some that 
he served as an officer in the Tank Corps 
during World War II, and has received his 
honorable discharge. As a _ designer for 
Darling he brings with him a vast experi- 
ence in all kinds of equipment. 





Catalogue Issued 
By Arrow 

A 24-page catalogue, in tabloid size, has 
been issued by Arrow Decorating & Fixture 


Company, 37 North Seventh street, Philadel- 
phia 6. The merchandise shown includes a 
wide variety of display materials and equip- 
ment. Copies are available on request. 
Lithographers Convention 
For Atlantic City 

The board of directors of the Lithograph- 
ers National Association, Inc. have selected 
Atlantic City as the place for their 1946 con- 
vention. The convention will be held at the 
Marlborough-Blenheim during the week of 
May 12-18, the exact dates to be announced 


later. This year’s convention will be the 
first held in Atlantic City since 1921. 
Another Serviceman 
Back in Display 

Charles J. Nolen is back with the J. F 


Sample Company, El Dorado, Ark., as dis- 
play manager after his discharge from the 
Army Air Forces. 


Louisville Club 
Holds Party 


The Louisville Display Club held its an- 
nual Christmas party on December 20 at the 
French village. The banquet was sponsored 
by an Illinois display firm and was attended 
by about 90 per cent of all the display di- 
rectors of the city. 

Among those present was Phil Sandman, 
Jr., until recently a captain in the army and 
who has just accepted the position of dis- 
play director for the H. P. Selman Company, 
Louisville. Prior to the war he was with 
the Byck Company, of the same city. 
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DISPLAY MATERIALS 


FROM COAST TO COAST THERE ARE 
MORE THAN 240 WHOLESALERS OF 
REYBURN’S DISPLAY MATERIALS. BECOME 
ACQUAINTED WITH THE ONE NEAREST 
YOU AND DISCUSS YOUR DISPLAY 
PROBLEMS WITH HIM. HE WILL GLADLY 
HELP YOU PLAN SALES-WINNING 
DISPLAYS, SUITED TO YOUR PARTICULAR 
REQUIREMENTS. WRITE US FOR HIS NAME 
AND ADDRESS. 





“BUY REYBURN’S--AND YOU BUY THE BEST’ 





























THE REYBURN MANUFACTURING CO., INC. 


NEW YORK PHILADELPHIA CHICAGO 





Prize Winners Announced Seattle; Noble G. Ashley, Q’s Sport Shop, 
For Hunting Week Billings, Mont.; John N. Cleator, Arm- 


strong’s, Cedar Rapids; Joseph Kennedy, 
Scruggs, Vandervoort & Barney, St. Louis: 
Ben L. Cohen, Goodwear Sporting Goods 
Company, Brooklyn; Earl Hover, Powell & 
Clement, Cincinnati, and Ross Leggett, 
Sport Shop, Casper, Wyo. 


J. A. Hybarger, Leonard's Department 
Store, Fort Worth, submitted the winning 
entry in the Hunting Week window display 
contest sponsored by The Sporting Goods 
Dealer, St. Louis, and received the $100 
Victory Bond offered by the magazine. Orin 
Shriner, Von Lengerke & Antoine, Chicago, ' 3 
won second prize, and third, fourth and fifth Display Factor's Son 


prizes, respectively, were won by Joseph Out of Army 






Kringelbach, Mast’s, Inc., Seattle; Joseph W. Marshall M. Frank, son of Max H. Frank, 
Whitney, VanDervoort Hardware Company, sales representative for Decorative Plant 
Lansing, and Charles A. Kent, Tool Shop Company, New York City, has received his 
Sporting Goods, Detroit. honorable discharge from the army after 

Honorable mention was given entries sub- 32 months service in the Aleutian islands 
mitted by Edna Schmidt, Eddie Bauer's, as staff sergeant. 
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ODA News Netes 


By C. H. FADEM 
Secretary, Cleveland 





| The Ohio Display Association — has 
| awarded Victory Loan display contest prizes, 
Frank Collins, The May Company, Cleve- 
land won first prize, a $200 Victory Bond: 
Cogswell Cromwell, The H. & S. Pogue 
Company, Cincinnati, took second prize, a 
$100 Bond, and Willis Johnson, Thompson- 
Stambaugh Company, Youngstown, picked 
up third prize, a $50 Bond. One hundred 
and eighteen photographs were received in 
all. Another ODA success. 

With pride we focus the spotlight on 
Cogswell Cromwell, who did the display 
profession proud while in the armed forces, 





steps right out of his uniform, dons_ his 
civvies, gets back on his display job, goes right 
out and takes second prize in the ODA dis- 
play contest. 

Special U. S. Treasury citations will be 
sent to the next seven contestants. They 
are Everett W. Quintrell, Elder & Johnston, 
Dayton; E. A. Osterland, Wm. Taylor’s, 
Cleveland; Maury L. Sultan, The Union 
Company, Columbus; G. A. Faigen, Shell 
Service Station, Cincinnati; Roy J. Ben- 
ninger, Peoples Outfitting Company, Spring- 
field; C. M. Shrider, The A. E. Starr Com- 
pany, Zanesville, and Colin Darragh, Fred 
Harvey's, Cleveland. The judges were Irwin 
Weltman, designer for Mutual Display 
Studios; Irving Long, manager Western 
Newspaper Union; Leonard Smith, presi- 
dent, Broadway and East 55th street Mer- 
chants Association. The photographs were 
sent to the International Association of Dis- 
play for entry in the National Display Week 
contest. 


This contest, which was open to display- 
men and displadies in Ohio only, proved to 
be an interesting one from several angles 
First, it gave everyone an opportunity to 
participate with no strings attached; mem- 
bers and non-members entered; second, it 
created interest among retailers and display 
people; third, it convinced headquarters of 
the ODA that display people are eager t 
become acquainted with display organiza- 
tion; and fourth, it resulted in quite a few 
new members. Here at the office, we just 
can't help hoping that displaymen will or- 
ganize in every state as we have done 
Nate Silverblatt’s favorite slogan, “Dts- 
play is on the march” should induce thou- 
sands of displaymen to join the parade. 


Joel Copperman, owner of Advertising 
Displays & Decorations, Cleveland, and 
sponsor of the Ohio Display Association An- 
nual Award Display Contest, is back at his 
desk working overtime on new plans that 
will cover the outfitting of conventions on 4 
national scale. Five ex-servicemen weft 
given jobs that offer excellent future promo- 
tions. 

Everett Quintrell, at Elder & Johnston's 
Dayton, has been doing a magnificent job as 
display chairman for the Retail Merchants 
Board of Dayton. His War Bond activities 
have been splendid. His name is on the 
writer’s list for a special citation from the 
U. S. Treasury department. 

Ohio displaymen attended the New York 
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rket week in great numbers. At almost | 
ry turn one ran into an ODA member. | 
\dvertising Displays & Decorations, | 


(icveland, gave a Christmas party for the 


Cleveland Display Guild at the Hotel | i L 
( ‘eveland. The 135 in attendance had a | Presents Selections Grom Their New 
\ 4 | 


derful time. The party started at 


| and lasted past midnight. 
1e Christmas edition of “Display Topics,” | S Pr R I N G I I N E 
mailed out to more than 750 Ohio displaymen | 


a retailers, brought a quantity of compli- 
tary letters, each praising the ODA for 
its fine effort in helping the display pro- 
ion. A copy will be mailed to anyone 
wishing to read of the inside workings of 
up-and-going display organization. 
very elaborate and special “Welcome 
Back” party for displaymen who have re- 
turned from overseas is booked for the 





Carter hotel on January 21. An added 
ketch has been included to welcome Jack | 
Nichols in his new job as display director | 


ot The Higbee Company. Jack gained high 
praise tor his fine work while holding down 
the top spot at Kern's, Detroit. 
The new and interesting type of party will 
over many important phases of display. The 
program being arranged will have such dis- 


Sons, Washington; Carl V. Haecker, W. T. 
Grant Company, New York: George Sil- 
vestri, president, National Association of 
Display Industries, Chicago; W. G. Toll, 
esident, Detroit Display Club; W. L. Stens- 
gaard, W. L. Stensgaard & Associates. 
Chicago, and the presidents of the Cleveland 
\dvertising Club, Retail Merchants Board 


and Promotional and department store <x | (LUSCIOUS VALINE AMT EFFECTIVE SCREEN DISPLAYER 





ecutives. Nate Silverblatt or R. C. Kash 


_ y y : . | _ and aes ade of Trons ent o sti re yes airo she : 
DISPLAY WORLD will be one of the | Made of heavy homosote, well braced and Mad k F i ; napreae 
ri . - ° o~ ° a n pin acquer rame ith re ry n 
principal speakers. This type of meeting, | padded. Covered with Red Tufted Facil, edged cen: eee . ve 
‘ F ‘ 7 q Ras, f 1 = ab _ ie F yirbrushed in pring areen Pink maline drawn 
we hope, will be duplicated bv other display nN double row pale pink maline. Equipped Pree ; Ext a“ b lick 
ey 5 F P 7 - f C siae openings. xtra ettective wit ant 
groups throughout the nation. The future | with two 18” lengths ed ray ping played behind screens, Mounted on keovy base: 
the display profession will depend on | hanging purposes. Butterfly separate 
cto aetauwetey , Te 4 ¢ e ye ‘ . - 
action and activity by every displayman Length 46'-——Width 36 $10.50 Height S'—Width 3'—Screen opening 30°. S108 


ng display his livelihood. 


“Ol io displaymen have banded together to VIBRANT BUTTERFLIES 


do a re al display job for Ohio retailers. The Winas made of transl cent plastic net— body t molded 

ODA has started the ball rolling. Dues in Airbrushed in high colored lacquers. 

the ODA are only $5—the biggest value in Wing Spread 14''--Overall Height 24 $2.75 

display history. Write C. H. Fadem, secre- | : 

tary, Ohio Display Association, 2320 Super- Write for information on our complete line of display 


decorations and novelties for your Spring Displays 


lor avenue, Cleveland. 
Displaymen throughout Ohio are urged 


to send in their photographs of displays MODERN DISPI AYS 
that were installed as far back as April, 


1945; $300 in Victory Bonds will be awarded 1212 G STREET, N. W. WASHINGTON 5, D. C. 


ODA Annual Award display contest. 

\pologies to Mr. and Mrs. Jack Nichols | 
regarding the stork story released in this r 

column in the November issue. The tip was | THAY ER & CHANDLER AIRBRUSH ADD U 


Wrong. It just goes to prove that you can't — , for the particular ertist TO YOUR 


everything you hear. So, again | | ola" DISPLAYS WITH 








si » sorry. It’s still just Arliene and Jack. | — — 

li Ohio Display Association has moved | “> : PLASTICS 
ti new offices, 2320 Superior avenue, | THAYER & CHANDLER 
C]e nd. 910 W.VAN BUREN ST., CHICAGQ.ILL Put new selling punch into your work with cut- 


out plastic letters, transparent plastic shelves — 
even complete displays and fixtures made of 





























Wavn S ° Handii USE THE crystal-clear plastic! We can supply all materials 
yne service andling OPPORTUNITY EXCHANGE } you need...sheets, rods, tubes, strips, dyes, 

Exte, sive Line FP WANT AD . cements, etc., complete with instructions. Send 

1) : . ; : . ep ttised —— today for catalog to Dept. 1-D 

aN Wayne, W ayne Service, 340 West | POSITION WANTED POSITION VACANT | 

Fl; street, Miami, announces that his eee Tuan wanes | CARMIBEN-BRONSON CoO. 

: is handling a tull line of manne- | $3.00 Per Column Inch — CASH WITH ORDER | 165 EAST 3®° ST., MT. VERNON, N.Y. 

iui. decoratives, and other display ma- | 

te 


ind equipment. The company also is 





ing to install displays for national | « « « When Writing Advertisers Please Mention DISPLAY WORLD » » «# 


Crs. | 
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NEW! 
DURABLE DORABLE MISS 


Here is an entirely new line of mannequins 
for the MISS, size 12, that will be a win- 
Durable 


companion to the famous 


Debs. 


ning 
Dorable 
See the Complete Line on 
Display in our Showroom 





MANNEQUINS .. . FIXTURES . 








nat SIEGE 








INC., 39 W. 37th ST., 


Siegel's Complete Display Line 


Ever alert to the more exacting demands of America's displaymen and 
retailers we have searched the market as never before and have, much 
to our satisfaction, assembled as complete a line of display properties 
as we have ever been able to offer. 
that you can't afford to be without. 
route—wait for them or visit our showroom when you come to New York. 


. . FORMS ... SPECIALTIES... 
RACKS ... PLASTIC, WOOD. AND. COMPOSITION. NOVELTIES 


WINNER 


FOR 


946 






You will find many new creations 
Our representatives are now en- 


NEW YORK CITY 18 













































WHAT'S AHEAD FOR DISPLAY? 
[Continued from page 43] 


It can all up in the fact that 
visual merchandising is. assuming its prop- 


be summed 


er importance in the minds of store execu- 
tives. 

“Probably the most important step to main- 
tain the present momentum of display and 
to add 
drive ovet 


more progress would be a_ strong 
a period of years to further im- 
press store executives with the relative im 
portance of display to general merchandis- 
ing.” 

Trowbridge H. Stanley, president, L. A 
Darling Company, Bronson, Mich.: “Some- 
thing close to our hearts in the display in- 
dustry is happening, and in a sense so fast 
that it is like a pleasant dream 


true. Retailers everywhere appear to 


suddenly 
come 
be making provisions in their planning for 
a more widespread use of display through- 
the displaymen 
called into the important sales conferences 
of the executive family. Sales 
managers are being appointed to coordinate 
display and 
There will be no lopsided appro- 
that kind of a It’s 
interesting to note that in many the 
display director is getting the sales promo 
tion job 


out store, and are being 


promotion 


other selling and advertising 
mediums 
priations under set-up. 


Cases 


“Like some other good things that came 
unanticipated war, the 
was emphasized as neve 
before to the store and the public alike. In 
a way, it was a severe proving ground for 


irom a tough and 


value of display 






limited props were available because of lim 








ited and unavailable materials and a dis- 
play manufacturing industry gone to war. 

“When any factor in retailing proves suc- 
cessful, it’s only natural to reason, ‘let’s do 
more of it. That may be why display is 
uppermost in retailers’ minds today. Sur- 
veys are now being conducted, and more will 
be instituted to get at the very fact 
source of display as a promotional medium. 
The far, reveal that the figures 
quoted by the industry as to display’s ef- 
fectiveness have been right. 

“an opinion, the displaymen and _ the 
industry need not further about its 
future but must certainly continue to intelli- 
gently make the best use of their expanded 
opportunities to hold and improve their new- 
found responsibilities. Fortunately, we're 
on the aggressive side of business, the busi- 
ness of selling, and we will never assume the 
attitude that just because something was 
done one way in the past, that it is the only 
Display will prove the 
spearhead of retail store merchandising. As 
long people’s impulses are stirred to 
action by what they see, display will pro- 
gress into a constantly improving science. 

“So many have written and spoken with 
great faith in the future of our country be- 
ing in the hands of the youth of our country, 
that I can not fail to point out our need to 
give the youthful members of our profession 
every cooperation so that they can expand 
the selling value of display, and make an 


soon, 


tests, so 


my 
worry 


way it can be done. 


as 


important place tor themselves in the re- 
tailing picture.” 
George Silvestri, Silvestri Art Manutfac- 


turing Company, Chicago, and president of 


the National Association of Display Indus- 
tries: “In the past few years, it seems to 
me that display in the strict sense of the 
word has changed itself into sales presenta- 
tion rather than just display in itself. There 
seems to be a trend towards theme selling 
in windows and in interiors instead of dis- 
played merchandise from various depart- 
ments in scattered fashion. 

“It has always been the tendency of the 
promotional, advertising and publicity de- 
partments to attempt to dominate merchan- 
dising in the retail stores, but the past few 
years have shown that planned promotional 
selling can be done with much greater eff- 
ciency through the medium of display. 

“Displaying the merchandise creates 4 
psychological sales appeal that does not ex- 
ist with the customer before he enters the 


store. This has proved itself in the past 
few years more than any other period in 
display. 


“Large retail stores are now looking to- 
wards their display department as one oi the 
most important functions of their organiza- 
tion and it is now a necessary, integral and 
coordinated unit of department store mer- 
chandising. 

“Every promotion today is handled by the 
display department as a promotional and 
publicity function as well as a medium 0! 
selling merchandise. 

“The display department of a retail store 
does more to institutionalize its organization 
than any other function in the organization. 
The atmosphere and surroundings that the 
display department creates has much 
to do with selling the community in g¢ neral 
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acai 3 the type store that the store wants to set 
lf up to be. It can more or less discour- 
certain customers by creating an air of 
; gance to such an extent that low income 
cket groups will not even attempt to 
er the store. Display can also create the St. Valentine, the patron of sweethearts, 

osite. It all depends on which policy | and his impish envoy, Cupid, lend their 
whimsy to the delicate colors and festive 








management wishes to create. Because 


sep Naat Sai 


your Valentine packages with Taffel Val- 
entine ribbon, and you creote a beautiful 
and appropriate wrapping, in tone with 
the time. 


h an integral part of retail merchandis- 
it is only natural that more money has 

allocated to this department so that 
licity can be reached in a more bene- 


the fact that display has proved itself | ~» prints of Taffel Valentine ribbons. Tie 
| 























al manner. 
| also believe that higher taxes have had | 
siderable influence on the part of man- | 
ement to allow more money to be spent in 
the display field. However, since manage- | 
ment has had a taste of the returns that they | 
have received for this investment, most of | 
them will continue this practice even to a | 
id larger extent because they found out that | 
+h when they spend a dollar they can make an- | 
i other dollar. | 
es ‘It has been the job of our National As- | 
ns sociation of Display Industries to try to in- | 
fluence management so that a greater pro- 
n- ; : i ; 
portion of the promotional dollar should be 


“k. spent on the display department—because 


for value received a display dollar brings r i ) e 
° back a greater return. A, ft CoLLON 
ES “There is nothing more lonesome than | € 


esterday’s ad in the newspaper. However, 
a beautiful display of merchandise lingers 
in the customer’s memory for many days 


Unique in the ribbon field, Taffel’s lus- 


after it has been seen. 





8 “| think this new year will show an even trous ribbons are especially designed 
greater tendency towards promotional sell- bring the spirit of the occasion to any 
ing by way of display in windows and gift package. From a wide assortment of 
a | timely motifs, choose the appropriate 

— Clemens Scheuer, Scheuer Manufacturing | : y y PP ‘4 
nauna tA Company, New York City: ribbon for any event. For Taffel ribbons 
of the “Yes, display has advanced in the past | are the crowning touch that creates 


lew years and it will continue to do so. The 
There reason for all this is because there has been 
selling a greater appropriation. Displaymen were 
: of die encouraged to go beyond their year’s budget 
and a demand was created for better dis- 


resenta- package perfection. 








depart- —_— 
i plays rs and display materials, which was the Ls pl —— TAFFEL BROS. 
vy of the direct cause for the advancement. Secondly, | od booklet, Roo 
mee the — was improved and the per- | ie thon os teem 95 MADISON AVENUE 
? sonne TA - > 7 « ¢ " ‘“ | F; 
nerchan- hy eo ee Write for it‘today, NEW YORK 16, N. Y. 
past few rah ype of work more quic ly. he in- 
motional dustry experienced that with better tooling, | ‘mais — 
ater effi- and the demand for their product advanced 
wy the manutacturers. 
wcniaes . the future looks very promising due to 
; not ex- expansions and alterations in all types of 


t 


stores, which were not permitted during the 
emergency, and which will go into full swing 





nters the 
the past 


as soon as materials for such wi > avail- 
ee S soon as laterials fo1 such will be avail 
ab] rhe display manufacturers know and 

Nave prepared and are willing to meet 


yking to- 


: , ‘ ds ‘ ‘ rei eS : = i - es z ? 4 « : 
an _ eman ind requirements. Knowing 7 a Gee J DISPLAY STYLISTS AND: uanuracture, 


suanell> tact, the entire industry is enthused : 
se K. &. _ kurtis studio 


~gral aa . veryone is doing their utmost to assist 
es ae t isplay profession to develop a_ better 
in which to live.” 
n M. Mendle, president, American 
re & Manufacturing Company, St. 
“1. Has display advanced during the 
ew years? 


ed by the > 
onal and | 
edium o! 


me can deny that display has advanced 


‘tail store : plat hee 
last few years. This is merely the 


raniz ation 





‘anization ot a lot of factors. Our major in- 
1 that the ; should be developed around the 
1S much . Will they continue? If not, what 

= 'c those in display do to offset the 














| 
in genera! 






















































FACT, FUN and 
FANTASY in DISPLAY 


TO MEET YOUR NEEDS IN ALL MEDIUMS 





EASTER NOVELTY 


Mache 


complete 


Mul Round Papier 


Write wire or phone tort 


TALLY-HO Display Studios 


150 E. 22TH STREET NEW YORK CITY 16 


details 








Accentuate the Natural: 


WITH 


YUCCA 
POLES 


3” Diameter x 9’ 
Special $2.40 


These durable lightweight poles are 


an ideal “as is” display item, or may 


be used for fabricating trees, fences, 


etc. Sizes available, 1” to 6” diameter. 


Immediate shipment. 


We also carry a complete line of 
imports suitable for display 
items. BAMBOO poles, handwoven 
GRASS MATS, PANDANUS 


tropical 


braid. 


TROPILRATT 


535 SUTTER ST. 
SAN FRANCISCO 2, CALIF. 
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changing picture? This naturally leads to 
the next question: 

“2. What factors have been the causes for 
this progress? 

“One of the underlying reasons which we 
all must recognize is the overall 
picture. Increased volume of retail 
has led directly to increased display budgets. 
During this period the displayman has had 
the opportunity to translate into displays 
many of the things he had only dreamed of 
in the past. The manufacturers, too, have 
developed with this trend. The net result 
is that the stereotyped standard of display 
is a thing of the past. 

“The certain and 
wartime restrictions taxed the ingenuity of 
all. The quality of displays speaks for itself. 


business 
sales 


scarcity of materials 


“Another factor in this progress is the in- 
interest that retail management is 
giving to display. I feel that this is inde- 
pendent of the other two, but the most im- 


creased 


portant. It is our hope for continued 
progress. This brings us to the third phase: 

“3. What can display do to maintain its 
present momentum during the next five 
years? 


“Both the displayman and the manutac- 
turer of display have the prospect of healthy 
budgets for the next few vears. During that 
period both should make every effort to 
build the best selling tool of each retail store 


display. If this can be accomplished, then 


the position of display as compared with 
newspapers, radio, or direct mail will im- 
prove. This decision rests with store man- 


agement. 
“We continue the 
born of wartime necessity to raise the qual- 


must using ingenuity 


ity of display when all materials are avail- 


able. The displayman and the manutac- 
turer must constantly strive to raise the 
standard of display in order to earn more 
recognition 
“We have seen how display boosted the 
sale of War Bonds. Let us all use those 
same talents to sell merchandise and conse 
quently raise our industry another notch.” 
Leo Weyman, Carrata Mannequins, Los 
\ngeles: “It 1s undoubtedly true that the 
tremendous business enjoved by all stores, 
SN ME en Sah ee cei ti 
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large and small, has released the purse 
strings of the owners for improvement to 
stores in every way possible, and as_ th: 
remodeling was limited due to shortage of 
material, the displayman was given a great 
amount of money to spend. It is also trt 
that if that displayman spent this added al 
lotment wisely he was able to show 
startling results in improving his interior 
and window showing. If this was obtained 
it should be very gratifying to his superiors 
—to such an extent as to recognize that de- 
partment as most‘essential to the business. 
“It is a commonly known fact that di 
play as a whole has been secondary in the 


son 


eyes of store management to other means ot 
advertising, but on the other hand it is in- 
teresting to note that a great many of these 
officials who have into business for 
themselves gave display the foremost consid- 
eration in the opening of their stores. 

“Tt is, therefore, my opinion that if the dis- 
playman has wisely the additional 
money he has been allotted and proved that 
his department, with a little help, can be 
the most important in presenting the insti- 
tution as well as merchandise to the public, 


gone 


spent 


that he now is in the position to demand 
the withdrawal of some of the obstacles 
heretofore contronting him. I further be- 


lieve better results can be obtained by the 
with the general 
connection with 


displayman working only 
merchandise manager, in 
the publicity director and advertising man- 
ger, with ever) 

f the buyers in the store. 

ter results can be obtained with a great deal 
friction, and he can establish himself 
and his department while he is at his peak 
so that in the lean that will surely 
follow he will gain all the consideration he 


and 
In this way bet- 


a instead of each one 


> 
less 
years 


is entitled to. 

“Buyers achieve their reputations and are 
paid according to the amount of profit they 
make for the organization, and as it is true 
that how this merchandise is displayed is 
a great factor in the selling of same, there 
should be some way that the displayman is 
given credit; credits could be so 
booked that if he is responsible for a great 


these 





many sales scoops throughout the year 
they should be recognized and due credit 
me ee ee 


TELL 
a 
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—Georges Loewy, DISPLAY WORLD's correspondent in Switzerland, plays host to a group of 


American men and women in service. 


They are pictured here, the arrow indicating Loewy, 
before some of the League of Nations buildings at Geneva— 
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n as to his reputation and compensa- 


know that a good displayman can make 
an appealing display on some buyer's 
take that it can be moved without loss 
so save this buyer without credit to 
self. On the other hand, a poor display- 
can make a mediocre, non-appealing 


lay of good salable merchandise which | 
s not catch the public eye, and in this | 
nt I can assure you that the buyer will | 
the blame where it belongs. There- | 
if some system can be arranged in | 
res whereby the displayman gets equal | 


lit for the work he does in selling mer- 
indise instead of, as most do, get credit 
vy for institutional displays, it would be a 
) forward. 
Wardrip Leaves Kaufmann's 
For Kern's, Detroit 
\V. L. Wardrip has resigned his position 
is display director for Kaufmann’s Depart- 


ment Stores, Pittsburgh, and on January | 


10 became visual sales coordinator and dis- 


play director for The Ernst Kern Company, | 


Detroit. Prior to joining Kaufmann’s a year 
and a half ago, Wardrip served as an off- 


cer in the Merchant Marine, was in charge | 


of display for I. Miller’s, New York City, 
and was in a similar position with the 
Hahn Shoe Company, Washington. 

\t Kern’s, he replaces John Nichols, who 
resigned recently to head display for Hig- 
bee's, Cleveland. Mrs. Nichols, Kern's in- 


terior display manager, has joined her hus- | 


band in Cleveland. 





Donnelly Rejoins 
Indianapolis Firm 
Capt. C. F. Donnelly has received his hon- 
orable discharge from the army, and_ has 
rejoined National Decorators Supply Com- 
Indianapolis, as sales representative. 
Donnelly entered the army as a private dur- 
ing March, 1941, and served with the Medi- 
cal Corps until the fall of 1942. He then 
vent to Engineering Officers’ Candidate 
School, received his commission, and was 
issigned to a camouflage group for a year, 
itter which he served as an officer in In- 
lligence, being stationed in Germany. 
Donnelly was then ordered to Japan, but 


two days out from Gibraltar the orders were | 


hanged to read the United States instead. 





Younger Coan 
Joins Father 


Following his release from the Marine | 


. 4 


ps, Jack Coan has joined his father in the | 


operation of Natural Creations, New York | 


(4 


iluction at the workshop and shipping 
tment in New Jersey. 





Sherman Resigns 
From Staples-Smith 
ng Sherman has announced his resig- 
from Staples-Smith and Staples- 
Inc.. New York City, where for the 
ve years he held the positions of art 
tor and vice-president. He is the origi- 
of many new techniques and processes 
have been adopted by and widely used 
display field. Sherman’s future plans 
announced at an early date. 


display firm. The son will have charge | 
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GOODBYE TO LOSSES FROM 
SUN-FADED MERCHANDISE 


You Can't Afford To Be Without 
TRANSPARENT 


“SUN SHADES: 


We were the originators of the Transparent Sun Shade and 
we are very happy to announce that we are again in full pro- 
duction. Our sun shade is a superior product and has proven 
its value in actual use in thousands of stores throughout the 
country. We believe that they should be used in every store 
to eliminate the heavy losses that result from sun-faded and 
sun-damaged display merchandise. 


@NOW ALMOST INDESTRUCTIBLE (LASTS FOR 6 YEARS) 
@A ONE-TIME INVESTMENT PAYING DIVIDENDS UP TO 
1,000 PER CENT. 
@REAL SUN INSURANCE. 
@ GET OUR PRICE NOW; FAST DELIVERY; INSTALLATION. 
REPRESENTATIVES WANTED 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
IRVINGTON II, N. J. 


7811-83-85 CHANCELLOR AVE. 
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PEACE TIME 


v¢ E HAVE JUST STARTED working 
on a Peace time schedule. Many of our ar- 
tists and craftsmen have returned from the 


armed forces, and we are now developing new 


and unusual display settings. 
You will see some of these on your next visit. 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City II 



























LOOKS LIKE 


Sensational Lining and Cov- 
ering Papers By Makers of 
COVERAY give you the rich appear- 


ance of costly rare wood panels at lower cost 
than many ordinary display papers. Ideal for 
backgrounds — lining display cases — covering 
shelves and tables or any similar use. Easily 
tacked, glued or pasted on and is ready for 
immediate use. Some numbers have a 100% 
washable baked-on enamel finish—all printed 
in washable inks. Unusually wide—40” to 48” 
—25-ft. rolls—$1.75 to $2.25. Many other ef- 
fects available with CLOPAY display papers. 
Write for samgles. 


GARRISON-WAGNER CO. 


1629 Locust st. ST. LOUIS, MO. 








Rich F, lywoods 


GIVE DISPLAYS 


NEW DRAMA! 


Emphasize quality or style in merchandise by 
using fine natural plywoods in your displays — 
Mahogany, Walnut, Curly Birch, Bird's Eye 
Maple! Wide assortment of panel sizes and 
thicknesses. Send today for catalog of special 
plywoods and materials for display builders. 
Address Dept. 1-D 


CARMEN-BRONSON CO. 


165 EAST 3*° ST., MT. VERNON, N. Y. 











HIGH CLASS MECHANICAL AND STATIONARY 


DISPLAY MODELS & DECORATIONS for | 


EASTER, CHRISTMAS & Other SEASONS | 


Papier Macl Plaster, Wood, 


INDUSTRIAL ART STUDIOS 


4501 West Ist St. Los Angeles 4, Calif. 
DESIGNERS & MANUFACTURERS 


Composition, et 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 





$3.00 Per Column Inch 


CASH WITH ORDER 
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are 41 by 25 by 


shelves; the dimensions 
inches 


The 


tion is 


palm tree seen in the final illustra- 
Walter E. Zemitzsch Decorative 
and is made entirely of angel's 


by 
Company 


hair and glass fibre sheeting, highlighted 
with metallic foil. It is designed for lght- 
ing at the base and in the center of the 


palm leaves, where the illumination is picked 
up by the glass fibres and radiated in a soft 
glow to bring out the soft pastel tints of the 
unit 


Billingsley Joins 


Garrison-Wagner 
Clay Billingsley, formerly with Stix, 
Baer & Fuller and several other St. Louis 


stores, and more recently display manager 
for Mermod, Jaccard & King, is now asso- 
ciated with the Garrison-Wagner Company 

He will 
Southwest 
in 


of that city in a sales capacity. 
cover Kansas,. Oklahoma and 
Missouri. Billingsley participated 
International Association of Display activi- 
the past, and last the 
Louis Display Guild as secretary 


has 


ties in served 


wt 


year 


Larger Quarters 
For Standard 


\rt ot Cleveland, who opened 
Detroit office and showroom less than a 
year has been compelled to take much 
larger quarters in the Capitol theatre build- 
1550 The 
will be occupied in January. 


serchak, 
his 


ago, 


showroom 
Van 
Kckout has been appointed manager of the 
Detroit 


new 
Charles 


ing, Broadway. 


branch. 





Trade Mark Made Into 
Life-Size Display 

The sleepy child holding a candle and an 
automobile tire, made familiar to 
through the slogan, “Time to Re-Tire,” has 
been made into a life-size point-of-sale dis- 
play. It will be made available to dealers 
for Fisk Rubber Company. 


everyone 


FLOWERS AND SET PIECES 
[Continued from page 60] 
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—Upper right, by The Adler-Jones Company. 
. . At the 
bottom of the page, by Zemitzsch Decorative 


. . . Center, by Doerr & Associates. . 


Company. ... At the upper left, by General Dis- 


play Corporation— 
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MANNEQUINS AND FORMS 
[Continued from page 42] 
heads can be flocked in any color, or 

painted with spring leaves and but- 


terfiies. The mask is of composition plaster 
ey as a cosmetic finish. 

center, a millinery head by K. G. 
Kurtis Studio, New York City, done in 
mache with a ceramic finish and 
sculptured hair. These are available in 
| der-head, neck-head (as illustrated) 
al eckless-head, and also in smooth tex- 
tu skin-tone with horse hair wig. 


Center, right, one of The Greneker Cor- 
tion's figures used in a display at Frank- 
lin Simon’s, New York City. 
Lower left, a mannequin by Naegele- 
Horner, Inc. 
Lower right, two mannequins by Jas. B. 
Williams, Inc., taking their inspiration from 


the ballet’s rhythmic curves which are in 
the fashion news for spring. 
The final illustration is from the “Sam- 


son” line of display forms, a product of the 
Fren-Zee Store Equipment & Fixture Com- 
pany, New Haven, Conn., and Providence, R. 
I. This form is of full-round papier mache, 
sturdy but light in weight. Detachable 
shoulders for all sizes in the line are also 
available. 

New Display Rooms 

For Art R. Cohen 


\rt R. Cohen has announced the comple- 
tion of newly decorated display rooms at the 
\rt R. Cohen Company, Pittsburgh, distribu- 
tors of display equipment. Former facilities 
have been greatly enlarged by the removal 
of the stock and shipping department to 
other quarters. A dramatic modern touch 
is attained through the use of floor covering 
in diagonal tile stripes, while the ceiling is 
finished in “Acoustics Tile.” 

\ccenting the modernity of the new dis- 
play rooms are ceiling-mounted “Reflecto- 
Spheres,” which supplant ordinary illumina- 
tion Kach of these units, equipped with 
louvres to diffuse the light, can be turned in 
any direction, spotlighting the variety of 
displays 

Model show windows have been installed 
to dramatize the use of fixtures and ma- 
terials in actual window settings, assuring 
greater ease and accuracy of selection. 

Both the model windows and the new dis- 
lay room walls are covered with varied 
patterns and colors of display papers. 
plaster pieces outline niches around 
The area occupied by the offices of the 
is enclosed in glass with unusual 


| tuited rose leatherette. The offices 

tilize fluorescent lighting to make them 
right and cheerful. 

rl w display rooms were designed by 


{) ’ I) 
S( 


Ne wi 


an, display director of Anderson- 
b Company, Huntington, W. Va 


Callahan to Appear 
Before Ad Women 
f 


second consecutive year, Henry 
display director for Lord & Tay- 
York City, will be guest speaker 
e Advertising Women of New 
- Ors The meeting will be held on 
18 at the New York Herald 
uilding. 


( 1 
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FORECASTING 











Keep in touch with your regular Crescent Board 
dealer for latest developments 


Quality 
BOARDS 
sar 


J 


A Product of 


CHICAGO CARDBOARD COMPANY 


670 Washington Boulevard « Chicago 6, Illinois 


































No. 5609—MORNING GLORY ARCH UNIT 


White wood lattice, light green cedar uprights, grass covered base, varied color morning glories 
and green leaves. Size 7 ft. high, 714 ft. wide—$37.50 ea. VINES ONLY—36" long—$18.75 doz. 
















DISPLAY MANUFACTURERS MART, inc. 
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The BINDER you've been 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND e HOLDS 12 COPIES 



































ORIN EE Ag PMS 


DISPLAYS 





es 
— | 


ae 


These binders are beautifully bound in maroon, with the 
name in gold. Each holds a full year's issues of DISPLAY WORLD. 
Insertion or removal is easy and fast. Keeps your copies clean 
and handy for reference. 


ORDER YOURS TODAY AND START THE NEW YEAR RIGHT! 


$ 2.50 Each 


POSTPAID 
DISPLAY WORLD - CINCINNATI 1,"OHIO 
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| Practical Display Course 
At Washington University 
The Department of Retailing of Washing- 
ton university, St. Louis, in conjunction with 
University college, has announced a course 
in display techniques for the second sem- 
ester. The course will be held every 
Wednesday evening, beginning February 6, 
Window frames with lighting equipment 
are being built in one of the classrooms 
in the building occupied by the School of 
Architecture. Students will have the op- 
portunity to set up displays for various 
types of merchandise. The course will be 
under the direction of Dave Estes, display 
director of the Bond Store in St. Louis, and 
also president of the International Associa- 
tion of Display. Estes has conducted many 
training programs in the past. He will be 
assisted by a group of specialists who will 
lecture upon certain phases of display. 
The windows are being built by Adver- 
tisers Display, Inc., and are donated by them 
to the cause of display education. The 
models, fixtures, papers, and fabrics will be 
supplied by the American Fixture & Manv- 
facturing Company and Garrison-Wagner 
Company as their contribution to the plan. 
Merchandise will be obtained from Bond's 
and other member stores of the Associated 
Retailers of St. Louis, who are giving finan- 
cial support to the new retailing department 
headed by Professor John W. Wingate. 
The course will appeal, particularly, t 
those executives in smaller stores who must 
be able to set up compelling displays as well 
as to merchandise and operate their stores 
But it 1s believed many display specialists 
also will welcome the opportunity to receive 


constructive suggestions in regard to their 
craftsmanship. Due to the need for close 


supervision of each student, the course will 


be limited to 35. 


Shipman Covers Canada 
On Coast-to-Coast Trip 

Frederic Shipman, New York City, pat- 
entee of “The New Use of Mirrors,” has 
just concluded a complete coast-to-coast 
business trip during which he covered Can- 
ada and sold franchises for his mirror sys- 
tem in the cities of Montreal, Ottawa, Tor- 
onto, Winnipeg, Calgary, Edmonton and 
Vancouver. He reports much interest in 
window display in Canada and a demand 
for the latest display equipment and acces- 
sories. The country offers a fine market for 
American display manufacturers as the dis- 
play industry there is of limited scope 
Shipman reports. 


Slonecker eck _ 
With Simon & Sons 


Recently discharged from the army, Ray 
Slonecker is now back with Ben Simon & 
Sons, Lincoln, Neb., as display manager 
He replaces Roy Erickson, ex-serviceman 
who is returning to college under the G.I 
Bill of Rights. 


Lenhart Wins 
Contest 
First prize of $50 in a display contest 


sponsored by Colura Feminine Fashions 10° 
to 


& 


“Luron” gowns has been awarded 
Charles S. Lenhart, Hochschild, Kohn 
Co., Baltimore. 
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THINK THIS OVER 
[Continued from page 8o] 


| \nderson, of Kline’s.... V. L. Lutter, 
director, The Emporium, St. Paul, 

lively puppet show in his toy window 

the operator, Virginia Upson, is a 

1) teer in her own right and now on the 
Emporium staff; she carved all the puppets 
ut on a 15-minute show on the average 

! times daily ... her three themes for 

her shows were Grimm’s Fairy Tales, a 
va ville skit, and the story of the Night 
Before Christmas. . . . Everett Quintrell, 
& Johnston, Dayton, has 10 girls and 
three men on his staff now and his display 
lepartment is planning to move into larger 
quarters soon. ... Clem Kieffer, Kleinhans 
Company, Buffalo, says: “Henry Hess has 
eturned from the Pacific area after four 
and a half vears ... looks great, and mighty 
to have him back. . . . Bill McCauley 
the job now about three months after 
uur years of service ... glad to have him 
back, too .. Sam Taneously and Bob 
Heidinger joined the navy, and Jack De- 
laney joined the marines, so I'm right where 


sid 


I left off.” ... Carl C. Atnip just returned to 
the display department at Bond's, St. Louis, 
‘iter three vears in the navy. ... Dave Estes 
will instruct a class in display at Wash- 
ington university in that city, starting the 
spring semester. . . . Donald D. Kester, 
Rothschild’s, Kansas City, reports that his 


1). Richard Kester has entered Colgate 
university, Hamilton, N. Y., to begin the 


Navy V-5 training ... for six years he has 
been Don's right- and left-hand man after 
school and during vacation periods. ... Don 
says he trained him, but the last two years 
Richard taught him a few things . .. Rich- 


rd’s display of women’s shoes made the 
ver of DISPLAY WORLD in April, 1945 
he is just 18, tall, dark and handsome 


ic navy doesn’t make him an admiral 
} } 


+ th 


« back doing his stuff and showing 


some more new tricks ... Don's 

on, Bill, who is 12, is also display- 

inded and his father thinks he will be just 
as good as his brother ... this last Christ- 
mas even though he was handicapped with 
‘broken ankle he directed the decorations for 
iol... the three Kesters, Don, Dick 

bill, are a trio worth watching out 
Kansa City way... and now we'll close 


lumn with a word from H. FE. Schlich- 

lisplay and advertising manager, New- 

mans, Emporia, Kansas, who writes: “I be- 

\ splay is truly on the march and I am 

lorward to 1946 as the greatest 

the history of the display profes- 

| the greatest volume year in retail- 

ng. May it be so.” ... and I join Schlich- 

hat wish and I am sure all my read- 
May it be so! 


Capt. McCollum Returns 
To Civilian Life 


\. F. McCollum, for many years 
‘¢ of display for Davison-Paxon 
\tlanta, prior to the war, has re- 

is honorable discharge from the 

i has returned to civilian life. “Mac” 

e service for more than three years, 

vhich time he spent in charge of a 

f-war camp. He will take a 
acation before returning to display. 
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MORE ... 
and 
MORE... *.2. 


Oard 





Yes, more and more “NAT-MAT” cardboards and “HI-ART” 
Illustration boards are being produced day after day, to shorten 
the gap between supply and demand. 


Keep on asking for “NAT-MAT” cardboards and “HI-ART” 


Illustration boards thru your authorized dealer. 


NATIONAL CARD, MAT & BOARD CO. 


MANUFACTURERS 
4318-36 CARROLL AVE., CHICAGO: 24, ILL. 
ALLIED MILLS — LOS ANGELES, CALIF. — PETERBORO, ONT., CAN. 





MANNEQUINS BY 


VATIONAL 
_ MANNEQUIN 
/ MPG. 00. 


306-308 S. Market St. 
Chicago 6, Ill. 





Quality Since 1915 


Write 
for Photographs 
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'] Do you 
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Street 
City 








Dis 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU. 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. 
yourself of our service facilities without cost 
This service includes an analysis 


ion. 
splav problem. 
Air Brushes 


Pl 


ay 





If you do not find 


Avail 


Alrpainting Equipment 


_| Animated Signs 
] Artificial Flowers 


Artificial Snow 
Backgrounds 


Background Colors 


Background Coverings 


Brushes and Pens 


Card & Mat Board 
Cardwriters’ Materials 


Color Lighting 


Composition Pieces 


Crepe Papers 
Cut-out Letters 


Cutting Machines 


Decalcomania 


Decorative Papers 


Display Forms 


Display Furniture 


Display Letters 
Display Racks 
Drawing Boards 


Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 


Fixtures 


Flags and Banners 


Foils 
Glass Specialties 
Grass Mats 


Hosiery & Shoe Forms 


Invisible Glass 


Lithographed Displays 


Mannequins 


] Metal Sheets 


Millinery Heads 
Motion Displays 


Motion Mechanisms 


Mouldings 
Natural Foliage 


Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 


Plaques (Window) 


Plastics 


Price Cards—Tickets 
Price Ticket Holders 


Ribbons 

Sale Banners 
Show Card Colors 
Show Cards 
Show 


Designing 
Socks— Window 
Store Equipment 


Signs—E lectric 
Sleeve Forms 


} Store Fronts 
[]) Tackers 

] Time Switches 
| Turntables 

] Valances 


Case Lighting 
{] Show Cases 
(] Store 


| Signs—Brass—Bronze 
] Signs—Card Holders 


Veneers (Imitation) 


Wall Board 
Wigs 
Window Lighting 


wish a copy of their catalogue? 


([] Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 


Display Manager 


State 
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Interesting Settings For 
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Rugs and Carpets 


Display tor the home furnishings indus- 
try was the neglected poor relation of the 
promotional family until Robert Heller As- 
Inc., New York industrial design- 
ers, retained by the Alexander Smith 
and Masland companies, among the country’s 


sociates, 


was 


largest rug and carpet manufacturers, to de- 
sign a series of promotional window displays 


for their wholesale showrooms in New 
York and Chicago for the annual Winter 
Market. The resulting products have helped 


launch an industry-wide promotional cam- 
paign. 

Last fall the home furnishings industry, 
oi which the rug and carpet makers are im- 
portant members, adopted the plan of coor- 
dinating color in all home furnishings items 
to promote the sale of matched ensembles to 


the consumer. For this purpose it was de- 


cided to standardize on nine most-sought 
“basic” colors determined by market re- 
search and christened “Basic Home Furnish- 
ings’ (BHF) colors. The colors were named 
for regional and the whole 
tion designated, “Colorcade of America.” 

Heller’s assignment was to design promo- 
tional displays for Alexander Smith and 
Masland around the BHF campaign. Work- 
ing with the entire available window space 
at the companies’ wholesale showrooms, the 
designer created dramatic presentations of 
all the BHF colors, and forceful sales pieces 
tor the Alexander Smith and Masland rug 
and carpet lines. 

At Chicago, where three large windows 
were available, the displays were designed in 
groups of three colors to a window. In each 
window a large gray panel was erected, into 


areas, promo- 


by Tony Brinker 








































Wor AGOOD JOB with AN | 

RATOR 3O YEARS AGO TO TAKE 
A JOB AT $15 AWEEK SO WE COULD 
LEARN DISPLAY. AFTER A SHORT TIME 
IN THE ARMY DURING WORLD WAR 
ONE, KE WORKED FOR FOUR YEARS 
IN MEMPHIS, THEN DALLAS FOR. 

FOUR YEARS. JOINED LOWENSTEIN’S 
WHEN THEY OPENED THEIR NEW STORE 
IN MEMPHIS 21 YEARS AGO AND 
HAS BEEN THERE EVER SINCE. 









4] 
vow [eter a4 — _ 

\S FAVORITE SPORTS ARE 

GOLF (WHICH WE PLAYS WELL), 
FOOTBALL AND BASEBALL. HE 
ALSO ATTENDS MOST OF THE 
WRESTLING MATCHES AND 
PRIZE FIGHTS. BOTH 
AND MRS. BOOTH HAVE TAKEN 
GREAT INTEREST IN DISPLAYS 
ADVANCEMENT AND TAKE PART 
IN ANY ACTIVITY TOWARD THAT 
END. THEY HAVE ONE SON, !7 
YEARS OLD. 





Boe ith 


DISPLAY DIRECTOR, 
LOWENSTEINS, 
MEMPHIS , TENN. 
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were cut three modern-shaped open- 
Behind each such cut-out was mount- 
sample of the Alexander Smith or 
\fa-land carpet or rug from one of the basic 
groups. Directly in front of each 
ypening, extending from the panel outward 
rd the viewer, a_ three-dimensional 
mi of carved and shaped 
|, dramatizing the region from which 

that color derived its name. 


wood was 


roup of tans, called the Alamo 
epresented by a model of the 
_ executed in the eight different 
complete 
which 
models 


group, 
Alamo 
shades 
group. 
color groups were 
dramatized with and 
iature figures included Santa Fe, Shenan- 
Cod, Grand Great 
Smoky, and 


i tan which comprise a 
ther 


similarly 


basic 


mil 
Canyon, 


Adirondack 


loa Cape 
Lakes, Great 
Prairie 

\t the New York 
BHF range was dramatically presented in 
one with a 7'%4-foot wide map of 
States upon which carpet and 
in all the basic were 
mounted in the regions from which the col- 
ors their names. The other New 
York presented the Great Lakes 
group in a setting similar to that in Chicago 


showroom the entire 
window 
United 


rug samples 


the 
cok rs 
derive 

window 


with a dioramic relief map of the Lakes 
chain as the model. 
The displays were designed so that they 


1 


uuld be adapted into nine individual units, 
crated, and shipped to retail stores for point- 
Alexander Smith and 
Masland have already announced that they 
intend to the displays to 
throughout the country upon the conclusion 


ot-sale promotion. 


route dealers 


1 the current wholesale showings. 


Of related interest is a new technique of 
displaying large of 
t samples within a limited showroom 
area as devised by Robert Heller Associates 
showrooms of the Alexander 
Masland rug lines. Revelation 
1 the innovation was made at the January 
in both locations when elaborate 
displays presented renderings 

1 the reconstruction planned by the indus- 
trial ce signers. 

Ihe New York showroom encompasses 
in overall display of 12,650 feet. Of 
his, a space of 4,800 square feet was al- 
lotted for a spacious rug department, leaving 
only 7,850 for the usually-sprawling 
department, a model store, a recep- 
oom and a_ contract department. 
the ingeniously devised carpet dis- 

2,800 square feet of space is re- 
or adequate presentation of the ex- 
Smith carpeting line, leaving ample 
r the other required components. 


dramatically numbers 


cart 
dal pe 


tor wholesale 


Smith 


and 


showings 


promotional 


area 


feet 
pet 


tion 


ay nly 


ving the problem, Heller designed a 
tilted wall panels, indirectly lighted, 
por hich carpet 
hount So resultant 
arn sus, the samples will 
vit] logous colors side by 


sample 
that the 


squares are 
effect is 
arranged 
side, exhibit- 
ng e buyer a pleasing rainbow of car- 
| s plus an impressive stretch of the 
npl Smith line. By means of this origi- 

tation it will be possible to display 


be 


ove lineal feet of carpet samples on 
els alone, to which will be added 

n floor platforms for further display 
it Chicago showroom, where the 
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SHOULDER-HEADS 
WITH ARMS 


adjustable arms and original hairdos in 


the latest classical-modern styles. 


NEW STYLE STUDIO 


63 MADISON AVENUE 


NEW YORK 


is, Ww FT. 








space problem is even more acute, the new 
technique will make possible a full display 


of both rugs and carpets within 6,000 square 


feet. 

Liberal use is to be made ot indirect 
lighting, using combined pink and_ blue 
fluorescent tubes with the occasional addi- 


tion of incandescent spotlights to highlight 
special displays. Translucent glass screens 
will admit daylight through existing win- 
dows. Elaborate promotional displays, 
which are flexible enough to allow for fre- 
quent changes, are planned for both show- 
rooms, as well as dramatic presentations of 
dealer aids. 


Construction of the modern showrooms is 
scheduled to commence this spring. 


Pamphlet Offered 
By Chicago Statuary 

Raphael head the Chicago 
Statuary Company, 55 East Wacker drive, 
Chicago, is offering a brochure entitled “Art 
in its Glory” on request. The firm special- 
izes in the creation and production of plaster 
figures of all kinds for display use. 


Groppi, 


European Trip Planned 
By Lester Gaba 

Lester Gaba, designer, plans on leaving 
for Europe about the middle of February. 
Gaba will be remembered as having been 
actively engaged in display several years 
ago, notably as a mannequin designer. 











In the GOOD OLD 
SUMMERTIME 


Are you wishing for that too; — we are, 
along with thousands of you in Display. 

Winter usually gets under our “skin” and 
your manikins too; but — in our modern 
studio expert skilled workmen will restore 
unusable manikins to a _ state equal to 
brand new ones. We guarantee satisfaction 

why not give us a try. Average cost is 
$25 or less per manikin. 

Eliminate your wig problems by having us 
clean and redress them by our new method. 
We take pride in assuring you of our ability 
to satisfy the most fastidious. 

Plastic-Weld is gaining favor each day; 
with it you can repair your own plastic 
fixtures. 

For fresh looking manikins, use—‘‘refresh.” 


Agents wanted for 


Refresh Plastic-Weld 


$4 Gal. - $1.25 Qt. $1.50 4 Oz. 


Everett M. Bridge 


991 Main St. Buffalo 3, N. Y. 


MANIKIN REPAIR SPECIALISTS 
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DISPLAYS 


SAN” 


2 7 ° ANSI SSA 


EATON BROTHERS % 
CORP. 3 


HAMBURG, N. Y. 











NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 














© Please Mention DISPLAY WORLD When 
Writing Advertisers 
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I am writing to inform you of a change 
in my address, which I[ think will be rather 
If vou will 
inform- 


permanent for quite some time. 
recall, I wrote to vou a while back, 
plans to create a display 
Since then | 
have a 


ing you of my 
firm to be located in Omaha. 
have given up the idea, as I now 
chance for a position with a store here in 
Sioux City. 

About the first of December, while walk- 
ing down the street, | bumped into a fellow 
standing on the walk, looking into one of 
Davidson’s department store windows and 
who should it be but my old friend from 
Omaha, Hans Carstens, who is now display 
manager for Davidson’s. Due to that meet- 
ing, | worked with Hans, helping to put up 
his Christmas decorations, and have now 
accepted an offer to work there with him 
after I’m discharged Army Ai 
which will be the first part of 


from the 
Forces, 
January. 

I might add that 
wonderful job at Davidson's, and should be 


Hans is doing a very 


commended for his fine work there—C. B 
Camden, Sioux City, Iowa. 


[I have been a regular subscriber to your 
magazine for several years and have always 
been impressed with the way DISPLAY 
WORLD has taken part in the advancement 
of display. I must say I have been a keen 
admirer of the American type of display. 1 
only hope we will see the same style in all 
our stores in the near future, as it seems to 
popular with the majority of the 
displaymen in this country. 

\t present we are experiencing hardships 
before 


be very 


in procuring new display materials; 
the war we relied on overseas supplies and 
on account of the shipping shortage we are 
so it is left to 
our own department to see us through.— 
FE. J. Johnson, Charles Moore & Co., Ade- 


not receiving any new stocks 


laide, South Australia. 
DISPLAY WORLD is worth ten times 
$3. per year. My congratulations on the 


successful job you are doing.—N. Zohn, 
Zohn Display Company, New York City. 


In your December issue you carried an 
article on pages 34 and 35 covering “Jewel- 
.’ | am wondering 
possible to borrow tor the 


ry Display in Switzerland 
if it would be 
purpose of review the original photographs 
that were illustrate the 
jewelry displays pictured with the article. 
If you could lend them to us we would be 
very grateful—Gordon Howard, advertising 
manager, Elgin National Watch Company, 
Elgin, Il. 


used to various 


In the issue of DISPLAY 
WORLD erroneously re- 
ported Blu Pinnell as being made assistant 
to Charles Borum, display director. 

This should have read, Lu Pinnell has been 


current 


your magazine 


JANUARY, 












extraor- 


salesman 
dinary for Nat Siegel, New York City, and gin 
rummy player par excellence, as seen by Lieut. 


—This is Milt Goldstein, 


Alan E. Koplar, USNR. Lieut. Koplar is the 
son of S. E. Koplar, president, Durable Dis- 
plays, Inc., Chicago— 


appointed assistant display director 

We hope you shall be able to note this 
correction in your next issue of DISPLAY 
WORLD.—B. L. Pennell, director of pub 


licity, Desmond's, Los Angeles. 


Catalogue Issued 
By Adler-Jones 

“Guide to Better Displays for Spring” 1s 
the title of an elaborate catalogue just re- 


leased by The Adler-Jones Company, 52! 
South Wabash avenue, Chicago 5. A wide 


variety of flowers, set pieces and other dis 
play items are shown. Copies can be had 
from the address given above. 


Frost Brothers 
Names McWilliams 


Succeeding the late Elmore Rice, Hugh 
McWilliams is joining Frost Brothers, San 
Antonio, as display director on February 
1. For the past several months he was with 
Silvestri Art Manufacturing Company, Chi- 
cago, and prior to that time headed display 
for The Vogue, San Antonio. 


Don Ferguson 
To Clayton's 


Donald A. Ferguson, formerly in charge 
of display for S. L. Bird & Sons, Detroit, 
and at one time president of the Detrott 
Display Club, has been named display 4i- 
rector for F. G. Clayton's Men's Store 0! 
the same city. 


Coyle Now With 
Simpson's 
Following the resignation of June Brech- 
ler, as noted elsewhere in this issue, Wil 
liam Coyle, Jr., has been appointed display 
Madison, Wis 


for Simpson's, 
from more than 


manager 
Coyle recently 
three years service with the armed for 


returned 


s 


1946 
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TELEVISION AND THE DISPLAYMAN 
[Continued from page 47] 





d « well enough to analyze the market in 
order to make a proper selection of produc- 
tio) material. 

ere are many physical problems which 
should be studied before actual installation 
of cquipment has begun. (In this matter, 
television groups will be of great help due 

to their experience and preparation.) 
ncipal among these considerations 
W d be studio facilities within the store 
building—large enough, if possible, to ac- 
conimodate two complete settings, and sit- 
ti! space for customers who will like to 
see the intra-store pickup. Ultimately, the 
novelty of television pickup will wear off and 
will, therefore eliminate the necessity of 
IN, audience space. Equally important would 
> ( careful survey to determine the best 


tions for tele-screens 
limitations of 
equipment, directing skill, acting talent and 


cost Ot 


| present television 





programming seems to indicate 





omen that would be best to stick to simple, di- 
nd gin r straight-forward presentations; this 
Lieut. st indicated also in view of the fact 
is the that at present the novelty and newness of 
e Dis- television will be sure to attract and hold 
attention. As in all methods of selling, it is 
better to give a good, simple story rather 
elaborate and amateurish presenta 
Published herewith are the visual 
ote this etations of various ways in which 
SPLAY tele-screens might well be employed. 
of pub Phere will be available, of course, many 
educational films on sports techniques, 
cooking, sewing, fashion and the like, which 
may be televised throughout the store at 
small cost. 
ring” is Itinerant Displays 
aoge* By Gardner 
ie Formerly specializing in the production 
ae? istrial type displays, Gardner Display 
i taal Company, Pittsburgh, is enlarging its facili- 


tles to sott 


goods manufacturers. Servicing, routing and 
shipping will be handled by Gardner, and 
oth window and department displays will 


} oe 
e produced. 


produce itinerant displays for 


> Hugh In connection with this expansion, Gard- 


has asked for an amendment to its cor- 


ers, San 

Tebruary porate structure to provide for a_ stock 

vas with capitalization increase from $75,000 to $400,- 
(M}() 


ny, Chi- 
| display ee ee eee ie 
Two Men Return 

To Display Products 


Lew Cohen, Display Products Company, 








‘12 West Lake street, Chicago, announces 
1 charge the return of two key men to the firm. They 
Detroit, are Svarc, who spent four years with 
Detroit u ineering Corps m India and Burma, 
splay di an Bennon, who was engaged in de- 
Store ol lens rk three years. 
mpany expects to undergo consid- 
tral ‘pansion during 1946. 
Sanders Replaces 
e Brech- Blain at Maas | 
ue, Wil- \iter three years in the army, Sam Sand- | 
1 display TS eturned to his former position as 
yn, Wis disp] anager for Maas Brothers, Tampa. 
-eo the H 
ore na ices Joseph Blain, whose future | 
forces Plans not been released. 
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Build... 
COLORFUL DISPLAYS 
that make SALES! 


elt's the display that is different that catches the 
eye ... stops the customer . .. and helps make 
the sale. 


That's why more and more progressive retailers 
are building background displays with Fred Leigh- 
ton's zesty, colorful Mexican materials—authentic, 
imported, inexpensive items that set merchandise 
off in a grand selling fashion. Just think what you 
can do with brightly colored chairs, both large and 
small; straw men on horses; woven petates; round 
display mats; Pancho Villa hats; and many other 
fascinating materials that will put your own creative 
imagination in high gear. 





Remember—Fred Leighton is the foremost 
importer of Mexican display materials, 
used for years by leading stores. 


FRED LEIGHTON’S MEXICAN IMPORTS 


24 UNIVERSITY PLACE NEW YOR 3. N. YF. 


For displays that are different, write for full de- 
tails today. 














Raphael Groppé 
Studia 


A glimpse of our show- 
room, where many interest- 
ing display ideas always 
can be found. 


A pamphlet showing the 
full display of different 
periods of “Art in their 
Glory" will be mailed to 
you upon request. 


DIVISION OF 


CHICAGO 
STATUARY COMPANY 


862 N. State St. Chicago 10, Ill. 











Latest Stlle WAGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 
ARRANJAYS WIG CO., xew Yann City 


Telephone Chelsea 3-834] 


BIRCH POLES 


e@ CEDAR POLES 
@ CEDAR SLABS 
e BIRCH BRANCHES 
e BIRD HOUSES 
e@ RUSTIC DISPLAYS 








e BIRCH DISPLAYS 
e@ RUSTIC FURNITURE 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft”’ 
Phone 68 Day— —Night 147 
WILLIAMSTOWN, N. J. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 






















































BUNNY AND 
FLOWER UNIT 


Spring classic in papier mache 


$-Dimensional! Bunny 20° x37 


Flower 347° 43" Grass Platform 
GREAT DISPLAY POSSIBILITIES 
WONDERFUI HUMAN INTEREST 


ONE OF MANY SYLVOR CREATIONS 
NOW ON DISPLAY IN OUR 
‘FASHION SHOWROOM” 


SYLVOR CO. 


DISPLAY STUDIOS 
136 W. 24th STREET 
NEW YORK 11, N. ¥ 





Write for Catalog 

















Champion Display 
aterial Co. 


1417 FOURTH AVE. 
SEATTLE 1, WASH. 





LARGEST COMPLETE STOCK OF 


DISPLAY MATERIALS 


CARRIED ON THE COAST 
Featuring 


L. A. DARLING CO. 
METAL FIXTURES 


NEW YORKER 
MANNEQUINS 


SHOE FORM CO. 
FAIRY SHOE & HOSIERY FORMS 














BULKLEY DUNTON & CO. 
BACKGROUND PAPERS 


LEADING LINES OF 
DECORATIVE FOLIAGE 
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Decorative Plant Celebrates 


JANUARY, 


1946 





Fiftieth Anniversary 


HEN the hoofbeats of plodding horses 

\X/ echoed along Broadway in New York 
City, and the nation’s pressing prob- 

lem was whether to go on a silver or gold 


standard, the Decorative Plant Company 
first opened its doors early in the year 
1896. 


This was the era of the potted palm, and 
the principal customers of Decorative at that 
time hotels and restaurants. All the 
merchandise was imported and strictly lim- 
ited in variety. and plants were 
purchased solely for ornamentation; display 
From 


were 
Flowers 


as we know it had not yet arrived. 
this modest beginning, the firm grew rapidly 
and attracted the attention of D. A. Lauferty, 
a prominent figure in the leather goods field. 
Lautferty, whose foresight proved most ac- 


curate, sensed great future possibilities in 
this new and promising field, and in 1906 


purchased the Decorative business from the 
original owners. 

The firm continued to prosper and, when 
D. A. Lauferty died in 1924, it was bought by 
Freund, one of the present own- 
ers, who started with the company at the 
turn of the century, and Ralph Behrisch, who 
joined the firm in 1907 and was an outstand- 
ing personality in the display field until his 
untimely death in 1945. He traveled wide- 
ly and was largely responsible for the mer- 
chandising of flowers and plants through 
department stores for home use. He 
pioneered the use of decorative plants and 
flowers for general window and interior dis- 
plays. Prior to with 
the company the firm had limited itself to a 


Emanuel 


also 


Behrisch’s association 


—Standing, left to right: 
Alfred A. 


Irving Pearl, Julius Polack, Max Frank and Sylvan Freund. 
Vogel, E. M. MacCartney and Emanuel 


line of plants, palms, hedges, foliage and 
vines. When he assumed ownership with 
Emanuel Freund, the teamwork of these two 
reflected itself in the consistent 
and development of Decorative’s 
business. Freund’s capacity for organization 
and management made many of 
Decorative’s accomplishments this 


partners 
growth 


possible 
during 
period. 

Throughout the past 50 years Decorative 
has witnessed many changes in the display 
field. The first World War, for example, 
cut off the foreign sources upon which this 
country depended for its floral decorations 
As a result, the company turned to domestic 
manufacture and today its creations are 
acknowledged to be among the finest in the 
world. Perhaps one of the greatest  in- 
fluences in the world of display was _ the 
Paris Exposition in the late 1920's. Out of 
this stemmed the popular trend toward 
“modernism” which created a furor in decor- 
ative circles. In line with this vogue, Deco- 
rative extended its facilities with a wood- 
working shop to create modern backgrounds, 
furniture and wood fixtures. The great de- 
pression that followed, however, severely re- 
stricted further expansion of the firm. With 
the return to normal conditions and national 
prosperity, a greater number of Decorative’s 
newest creations were again to be seen in 
the windows and interior of stores through- 
out the country. 

The Decorative line today includes novel- 
ties in plaster and papier mache, wood fix- 
tures, stuffed animals created by Fannie 
Pierce Goodwin, wire novelties and fixtures 


Seated, 
Freund— 
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if which are designed and produced at 
th. factory and showrooms located at Ninth 
ue and 27th street in New York City. 
e personalities associated with Decora- 


t are well-known to the trade. Under 
th leadership of Emanuel Freund and _ his 
5 Sylvan, who entered the business upon 
hi, graduation from the University of 
Pennsylvania in 1927, the organization is 
well-balanced with creative, executive and 
sales personnel. 

e head designer is E. M. MacCartney, 
who has been with the firm since 1933. 
MacCartney was at one time display man- 


iger for Joseph Horne & Co., Pittsburgh 
Supervising production is Alfred A. Vogel, 
a veteran of more than 33 years with the 
firm, except for a brief period during World 
War I. 

Representing Decorative in the trade is 
Max Frank, who has traveled in this line for 
the past 33 years. He the middle 
West, South, and Pacific coast. Julius 
Polack, who has with Decorative for 
the past 19 years, is the Southern representa- 
tive. The larger stores in the New York 
area are contacted by Irving Pearl, 
Decorative veteran of 25 years service. 
Pearl has recently taken over some of the 
territory formerly covered by Ralph 


covers 


been 


Behrisch. 

feeling justly proud as 
record of accomplishment 
stretches over a half century, predicts 
the which is now enjoying 
the greatest business in its long and eventful 
history, will continue to contribute to the 
growth and prominence of the display field. 
Plans for greater expansion have already 
been developed. Much larger quarters 
contemplated in the near future, calling for 
an entire building, departmentalized into a 
model plant for the creation of display pieces 
in tl manner. 


Freund, 
he surveys a 
that 


that 


Emanuel 


company, 


are 


ie Decorative 





Christmas Party 
For Detroit Club 


The annual Christmas 
the Detroit Display Club was a great suc- 
cess, reports Ralph D. Johnson, treasurer of 


cocktail party of 


the organization, with more than 50 door 
prizes donated by various stores. The most 
popular awards were gift boxes of nylon 


hose and $10 gift certificates. Following the 
event, a number of dinner parties were held 
embers at the Statler terrace and Ca-e 





Resigns to Enter 
Free Lance Display 
[he resignation of 
‘ho had been assistant to 


at Lo | & 


Frederick W. Davis, 


Henry Callahan 


Taylor, New York City, has been 
‘nnounced. He plans to do free lance dis- 
play. While at Lord & Taylor's, Davis had 
harg of men’s wear and institutional dis- 
avs 


Chichester Now With 


Floridc Firm 

Foll.wing his recent discharge from the 
rme ervices, James N. Chichester his 
med Sears, Roebuck & Co., Ocala, Fla., 


iv and advertising manager. 


another | 
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$y p00 


Cat. No. 372 
Portable Type 


419 WEST 55TH STREET 


DRAMATIZE YOUR 
MERCHANDISING STORY 


WITH 


DRAMALITES 


U. S. Patent 


EASY TO 
EASY TO OPERATE 
EASY TO MAINTAIN 


Arranged for Portable or Permanent Mounting 
State Clearly Which is Desired 


Obtain Century's new color suggestion booklet. 
enhance color values for your displays. 


Pending 


INSTALL 





$yy-C° 


Cat. No. 373 
Permanent Type 


Full of ideas on how to 
Free copy with each order. 


ORDERS WILL BE FILLED PROMPTLY 
CENTURY LIGHTING INC. 


NEW YORK CITY 19, NEW YORK 











Depend on the Varied Display Line of 


MIDWEST MANNIQUIN DISPLAYS 


532 N. WATER ST. 


ASK ABOUT OUR BEAUTIFUL SPRING LINE 


MILWAUKEE 2, WIS. 




























Baby Manniquins 


Step up 





your sales in 


merchandise for the little 


tots. 


Six- 


months-o!d life 


size manniquins, made of 


sturdy composition. 


Un- 


limited disp!ay possibili- 
ties for showing jackets, 
bornets, rompers, dresses, 


and stockings. 


24” high, 


adjustable arms. Group of 


four, $75; individually, 
$19.75. IMMEDIATE 
DELIVERY. 


Jobber 


manniquins 











inquiries on 
invited. 


















Send for the 


“In 1891 


AIR BRUSH 


CATALOG 


THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 


PEBBLE-TEX 


For copy 


cards, 


scrolls 


and cut-outs 


Six Sun Glow Colors and White 


ive Distr 


w. Cc. HURLOCK 


4105 Taylor Ave. 


Drexel Hill, Pa. 


SAMPLES ON REQUEST 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 











STORE DIRECTIONAL SIGNS 


IN NATURAL WOODS OR COLORS 
Store Name Plates and Floor Directories 
and Wood Letters for Ledges and Signs 


DISPLAY CRAFT 


963 Lake Dr., S. E., Grand Rapids 6, Mich. 
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THE 2 WINNERS! 


IMMEDIATE DELIVERY 


INDISPENSABLE 
For Window or Store 


Ideal for Sweaters, Blouses, 
Dresses, Suits, Coats, etc. 
Made sturdy of four-ply papier 
mache with full bust and 
shoulder. Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 

No. 101, each $3.50 
No. 1, each 3.75 


Net F. O. B. Chicago 








314 W. 





THE FIXTURE MART, INC. 


JACKSON BLVD. 
MANNEQUINS — DISPLAY FIXTURES — SHOW CASES 


OUR G32 SIXTY PAGE CATALOG IS FREE FOR THE ASKING 


CHICAGO 6, ILL. 








6 
SIDE VIEW 





and Children’s 


Women’s, 
Forms made by hand by experienced Mannequin 


“Papier Mache’ Men’s, 


Manufacturers. 
nequin composition. 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 


Finished in Papier Mache or Man- 
Price list and description sent 


You Can Start 





nen Now 


i FOR Lt, iS 
to design your Postwar 
Motion Displays — because 
Speedway will be right 
there, too, with the proper 
motor to create the motion 
you'll need. Come to 
Speedway with your dis- 
play motion problems — 
Show us your blue prints 
with full dimensions and 
all characteristics — and 
we'll “power” it for you. 


ROTARY 








OSCILLATING 


2 SPEED 
















Speedway pioneered com- 
pact, low priced electric 
activating units for adver- 
tising displays. And offers 
the most complete line of 
electric motors - solenoids 
and gearmotors for the 
display industry. 





Write for Catalog. 











1842 South Laramie Ave. 
CICERO S50, ILL. 








Editor Pays Tribute 
To Display 


The large growth of the super-market 
attributed to 
mass impulse buying induced by display, a 


Max M. editor and 


publisher of Merchandising 


during the past decade can be 


Zimmerman, 
Market 


made 


cording to 
Supe 
Zimmerman re 


The statement was 





cently while addressing the American Mar- 
keting Association in New York City. 
He reported: “Surveys disclose that 75 


per cent of the women in food stores buy one 


or more items on impulse; 50 per cent buy 
one-third of their purchases on impulse, 
while two-thirds of the items bought on im- 


he result of display 


pulse are t 





| 
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IAD NEWS 


[Continued from page 104] 


cago and New York, most of the commit- 
ments made have been pursued; in some 
cases plans have been carried through to 


in others only the ground work 
has been laid. One of the prime considera- 
tions was to have been the formulation of 
a workable plan whereby all local clubs and 
their membership would automatically be- 
come a part of the IAD. Progress on this 
has slow of necessity. The reasons 
are simple. The IAD has no intention of 
coercing or forcing such association. The 
real action will have to be spontaneous and 
come trom the clubs and the members them- 
When everyone begins to realize the 
sound security that can be found in such as- 
sociation there will be opposition and 
cooperation to bring about this  har- 


completion, 


been 


selves. 


less 
more 
mony. 

The records show 80 new members for 
1945, making a total of close to 500 mem- 
bers, coming from the United States, Canada, 
South America, and South Africa. The 
records also show a ream of complimentary 
correspondence about “Display on Display,” 
a profit on the publication and a liquid finan- 
condition. The year 1945 has shown, 
a willingness of the IAD members to 
help on any constructive job. Members all 
over the United States have given freely of 
their time to inaugurating and administer- 
ing educational programs throughout the 
country. They have shown willingness to 
assist the government by going all out to 
build Bond _ sales. Othere members 
given freely of their time in local 
civic and charitable enterprises. Specific 
mention of all these instances would. take 
pages and they will have to be covered 1 
this broader sense. 

Now let us look at the future. February 
will see the IAD begin the installation of a 
retail display class at Washington university, 
St. Louis. This will be more of the 
pioneering that been going on for the 
last February should see the begin- 
ning of a regular release emanating 
St. Louis office. While not a direct 


cial 


too, 


have 
to assist 


has 
vear. 
news 
from the 


attribute of the IAD, the month of April 
will see the Houston conference in which 
the IAD will take an active part. Most of 
the persons responsible for the Southern 


Association and the conference are 
members of the [AD and have been for man) 
In May the new edition of “Display 
appear, and in June the 
take place in connection 

Association of Display 
Industries Market Week. Members of the 
[AD are at present working on plans to 
make the June meeting outstanding enough 
to compensate for the lack of meetings the 
last few years. 

It is interesting to note that over 50 per 
cent of the correspondence coming in to the 
LAD office is from non-members who are 1n- 
terested in information or as- 
information 


Display 


years. 
on Display” 


IAD 


will 
meeting will 
with the National 


securing 


sistance. In many cases the | 
can be supplied by this office. Questions 
that can not be answered here are fre- 


ferred to those in a position to give the right 
information. It seems that members s! yuld 
be able to utilize this office to a much better 
than they have in the past. No 


advantage 
goes unanswered here We 


correspondence 
want to be of assistance. 


1946 
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Group Meets to Discuss 
Display Research 

t a luncheon meeting in New York City 
recently, a number of display and promotion 
held an informal discussion of ways 
‘ means of evaluating retail display, a 
project in which the National Retail Dry 
Goods Association has expressed interest 
in the past. Among those present was Dr. 

rles M. Edwards, dean of the School of 
fetailing, New York university, who de- 
‘lared that his organization is at the service 
if the NRDGA if a decision is reached to 
undertake such research. 

[hose present, in addition to Dr. Edwards, 
included Arthur M. See, publicity director 
of Saks-34th Street, who is chairman of the 
display committee of the Sales Promotion 
Division of the NRDGA; Alan Wells, pub- 
licity director, Kaufman's Department Stores, 
Pittsburgh, chairman of the Sales Promo- 
tion Division; Llewellyn Harries, manager 
of the division; Lee Court, display director, 
Wm. Filene’s Sons Company, Boston; Carl 
\. Haecker, assistant director of sales pro- 
motion, W. T. Grant Company, New York 
City; Dana O’Clare, formerly display man- 
ager for Lord & Taylor before entering the 
armed services, and Al Bliss, Bliss Display 
Corporation, New York City. 


a = 
ao 





Three Hundred Guests 
At Schack's Party 

Morris and Phil Goldberg, Schack’s, Inc., 
319 West Van Buren street, Chicago, were 
hosts on December 21 to 300 guests at the 
firm's annual Christmas party. All samples 
were removed from the big showrooms and 
replaced by 50 tables and chairs in night 
club style, while chefs were stationed in 
the smaller showroom to serve turkey, ham 
nd other delicacies. Music for dancing 
was turnished by an orchestra made up of 
onvalescing veterans from near-by Vaughn 
General hospital. 

This was the second Christmas party 
held by Schack’s, and it is planned to make 
the event an annual affair. 





"Dusty" Rhoads Joins 
Decorative Plant 

The Decorative Plant Company, 27th street 
it Ninth avenue, New York City, announces 
that F. A. “Dusty” Rhoads will soon be as- 
sociated with the firm in a sales and creative 
apacity. Rhoads for some time has been 
lisplay director of the Electric Power Board 
i Chattanooga and is well known in the 
‘splay field. He was secretary-treasurer 
! the Southern Display Association until 
iccepting his-new position. 

The addition of Rhoads to the Decorative 
‘aff is one of many expansion moves 
tlanned by the firm during its Golden Anni- 
versary year, 





Witte is Back 
At Fantle's 
\iter two years in the navy, half of the time 
ting spent on a destroyer in the Pacific, 
“. W. Witte has returned to Fantle Brothers, 
ux Falls, S. D. as display manager. 

RK. Hamilton, who did double duty by 
inch-\itting for Witte during the latter's 
ser once more is devoting his full time 
store’s advertising. 
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MESSMORE STUDIOS 


Original display promotions, available to 


a limited number of accounts exclusively. 


Write for information or visit 


our studio when in New York. 


* 


MESSMORE STUDIOS 


404 WEST 27TH STREET NEW YORK 


CITY | 











SNAP-IN TAG NEEDLES 


PRICE TICKET AND fs | 
CARD HOLDERS 


Send for Illustrated Price List | 





Orthwine Merchandising Assn., Inc. 








520 W. 3th St., New York 1, N. Y. 














145 to 151 
W. 18th St. 
New York 


, Manufacturers 


of 
Wood Letters 
















MEN’S SEMI-DRAPE 


COAT 
MODEL 
Covered 


in Jersey 


Sizes 
35 - 36 - 37 
complete 
with 
8”’ chrome 
base 


$10.00 ea. 


with wood 
neck block 
walnut or 


bleached oak 


$11.25 ea. 


Write for New 
Catalogue 


QUENSELL DISPLAYS, Inc. 


71-23 Austin Street, Forest Hills, N. Y. 








——— 














SCATTER 
COLOR and APPEAL 


Around Your Window 


Latest Spring Colors 
By using either Wood Flakes. Kubes. 
Chips. Stones. Sand. Bark, Glass Tinsels. 
Crystal Beads. Pearl Chips. ete. Gives 
a quality Background to almost any 
kind of merehandise, catches customers’ 
attention, helps to bring them in. 


PROMPT SHIPMENT 


Made in all rich. standard colors and in 
combination of colors. Good for open 
around tree trunks. posts. odd 
spaces. Leading stores have used KEW- 
BEE-KUT PRODUCTS for years. 

Inexpensive and most sensational way 
of solving your floor problem. No ex- 
Anyone can 


Displays 


areas 


perience is 
sprinkle around. 


necessary. 


These being manufactured in 
our modern factory under 
supervision and carefully inspected for 
quality and uniformity. Send for eat- 
quality and uniformity. Send for catalog. 


are now 


new close 


Manufacturers of 





PR 


ODUCTS 


Reg l S. Pat 


National Sawdust Co., inc. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 


\I Ott.) 
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INFINITE VARIETY IN DISPLAY PAPERS 


[Continued from page 102] 


flexible “Comura”™ stock. The “Archaism 
Capstone” is sized 40 inches by 90 inches, 
while the “Archaism Column” is 15 inches 
by 90 inches. 

The final illustration is of a design called 


“Rhythm Abstract” by Bulkley, Dunton & 
Co., New York City, its creator. It 1s 
adaptable for a window panel or for an in- 


terior spot display, or can be used in har- 


mony with a complete storewide promotion. 
The 


low 


design is executed on a forsythia yel- 
seamless background, with a predomi- 
nance of pearl gray contrasting with dark 
green. Each panel is 40 inches wide by 53 
inches in length. 

In speaking of the use of stylized abstract 
designs, Bulkley, Dunton’s sales representa- 
tives say: “The ever-increasing trend today 
in the medium of abstract as a form of de- 
sign lends itself readily to the field of dis- 
stylization of 
play such an important part. Abstract de- 


which 


play where form and color 


sign is a_ technique reduces forms 


—At the upper left, a cocktail hour design by 
Reyburn Manufacturing Company, Philadel- 
phia. . . . Upper right, by Coy, Disbrow & 
Co., New York City. Lower left, two 
"Comura" designs by W. L. Stensgaard & 
Associates, Inc., Chicago. . . . Lower right, an 


abstract pattern by Bulkley, Dunton & Co., 
New York City— 






to their most simple terms and expresses the 
idea by using valuation in line, texture, 
value and hue. From the artistic stand- 
point this reduction of form to basic shapes 
shows an understanding of structure. De- 
signs are simple, rhythmic and pleasing to 
the eye, thereby giving a quick, facile im- 
pression, yet commanding interest because 
of the design quality. We are enthusiastic 
about abstract design because 
of its eloquent simplicity; this concept lends 
itself to the contemporary design of fashion. 
Overall backgrounds or single panels such 
as these will make for simplicity in display 
take away from the 


stvlized or 


and decoration 


prosaic.” 


props 





Christmas Party 
For Chicago Club 


Members.and friends of the Chicago Dis 
play Club met the evening of December 19 
at the Northside auditorium for the organi- 
zation’s annual Christmas party. An_ or- 
chestra provided music for dancing, and the 
festivities included a buffet supper. 


Stempler Returns 
From Miami 

Following a brief vacation in Miami, 
David Stempler is back on the job at Sun 
Display Manufacturing Company, New York 
City. The firm makes garment racks, hang- 
ers and plastics. 
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chandising seasons . . . 








Presentine an original and complete line of arti- 
ficial flowers and display decorations in keeping with 
the best display technique for the approaching mer- 


SPRING an 


We are in position to supply 
your requirements. Write us. 


OM DECORATIVE SUPPLY CO 
]14 NORTH FRANKLIN STREET 


SUMMER 


CHICAGO ©, ILLINOIS 











SOUTH AFRICAN DISPLAY 
page 


it not for a war shortage of building ma- 
terials, the new structure would be erected 
even now. 

For the present, interior displays are kept 
low so that a clear view right through the 
obtained. Neat signs show the 
customer at a glance the location of the de- 
partment she is seeking. 

Lighting effects to dramatize the displays 
are not so very much.in use here, but that 
will come, too, as soon as the materials to 
gain effects are available to us 
“displaymen of the Dark Continent.” We 
ire entirely dependent on the imports from 
England and America so far as display fit- 
tings and other materials are concerned. It 
would not pay a firm here to manufacture 
especially for the display field. 


[Continued from 114) 


shop is 


these also 


Planning ahead is of course a big factor 
here, just the same as every other place, 
the seasonal displays are planned 
months in advance. But times it is 
necessary to put in a display at a moment's 
something new in merchandise 
which customers have been waiting for and 


and 


some 
notice, as 


not seen for years arrives from over- 


Nave 


sea (Oh, when nylons arrive!) 
To conclude, I am convinced that in the 
luture display technique in South Africa 


will leap forward and that honest competi- 
ton between the displaymen will do much 


t. improve the artistic side of our pro- 
iession here. Competition, as I knew it in 
Holland between two rival firms, is. still 
wiknown here. In Holland a displayman 
vas not allowed to breathe a word of fu- 


lure plans to some fellow displayman—on 
being liable to instant dismissal. 
Not that I hold entirely with this attitude, 
{ gives one’s work a certain individuali- 
d brings a feeling of pride when the 
ins go up on one’s work and it is found 
ve more public appeal than that of the 


Pain of 


Stensgaard and Malloy 
Address Merchants 

Merchants irom five states, meeting in 
Dallas for the Men’s Apparel Show held in 
that city, were addressed by W. L. Stens- 
gaard, of the Chicago and New York City 
firm of that name, and Guy Malloy, display 
director for Neiman-Marcus Company, 
Dallas, and president of the Southern Dis- 
play Association. (Stensgaard’s address 
will appear in the February 15 [ 
DISPLAY WORLD ... Ed.) 

Malloy presented an over-all picture of 
the SDA’s Educational Conference scheduled 
for Houston during April 22-26, and stressed 
the importance of retailers attending the 
meeting as well as having their display per- 
sonnel do so. Eighty-five display manufac- 
turers will exhibit during the Conference, 
according to Malloy, who promised that the 
event will have lasting educational value for 
all those who attend. He outlined a_pro- 
gram made up of many display personalities 
from various parts of the United States. 


issue of 





Dana O'Clare Expects 
Army Discharge Soon 

Formerly display director for Lord & 
Taylor, New York City, Dana O’Clare has 
returned from European with the 
armed forces and expects to receive his army 
His future plans have not 
yet been announced. 


service 
discharge soon. 


Prospects Better 
For Grass Mats 


Grass mat production, which in common 
with most other display products was handi- 
capped by wartime conditions, im- 
proved prospects for 1946 according to 
Eaton Brothers Corporation, Hamburg, N. 
Y. The firm also produces “Scatter-Grass,” 
a loose, grass-like material which can be 
spread as desired around trees, stones, and 


the like. 


taces 
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OPPORTUNITY 
‘> EXCHANGE ~ 


DISPLAY MANAGER 
WANTED 


Qualified to handle advertising and win- 
dows by old established medium size in- 
dependent Department Store in Upper 
Michigan. Excellent opportunity and fu- 
ture for right man. Write giving full 
details of past experience and age. 


Address “BOX E. F.” 


DISPLAY WORLD 














Care 








|| DISPLAYMAN WANTED 


Modern and progressive store, indepen- 
dently owned, desires the service of a 
competent and experienced displayman to 
handle its window displays and interior. 
Fashion type of presentation, popular and 
better type merchandise handled. A good 
opportunity for the right man. 

Write details, salary expected, and when 
available. 


Address “BOX I. H.” 


DISPLAY WORLD 


Care 








| 





WANTED IMMEDIATELY 


By large department store in city of 
50,000, competent displayman who has had 
experience and can make cards. Ex- 
cellent opportunity for the right man at a 
good starting salary. Apply direct by 
mail to S. Holstine giving references. 
Would like someone who can take over 
job within 30 days. 


THE LEADER 


LIMA, OHIO 








SALESMAN 


Would like to contact salesmen who 
can handle smartly designed plaster, 
papier mache and paper sculpture 
decorative figures, animals, etc. for 
display. 





Address “fA. C.”’ 


Care DISPLAY WORLD 








CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, IIl. 











ADDITIONAL WANT ADS 
ON PAGES 138 AND 139 
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Opportunity Exchange 


DISPLAY WORLD 


JANUARY, 


1946 








SPECIAL 


13 to Ye PRICE 


Spring @ Valentine @ Easter 
Summer ®@ Fall @ Christmas 
Displays from leading Los 


Angeles stores. 


List sent on request 


O’DAY 
FOR 
DISPLAY 


729'’2 S. Hill Street 
Los Angeles, California 





WANTED 
A Wide Awake Salesman 


To sell best grade mannequins on com- 
No jobbers. 
other 


mission basis. No objection 


to salesman having lines or a 


showroom. — Replies confidential. 


Address “F. Z.”’ 


DISPLAY WORLD 


Care 


WANTED 


MEN’S WEAR DISPLAYMAN 
For Top Store in Ohio 
Must be expert man, with definitely 
a Fifth avenue touch. Salary com- 
mensurate with ability. This is a 
real opportunity. Give full details 
in first letter. 


Address “S. M.”’ 


Care DISPLAY WORLD 























WANTED 


Traveling Sales Representative 
to Carry Our Line on 
Commission Basis 


Mannequin Salesman Preferred 


Modern Art Studios, Inc. 


1201 W. MADISON STREET 
CHICAGO 7, ILL. 


POSITION WANTED 
Progressive display executive and assistant de- 
sire change together to New York or vicinity. 
Prefer working with Ladies’ Wear. Experienced 
in windows, interior, designing and all phases 
of decorating. Excellent reputation and refer 
ences. Photos of windows on request. Address 


“G, H.” Care DISPLAY WORLD. 














WANTED 


EXPERIENCED 
WINDOW TRIMMER 
By large Central Louisiana 
Department Store. 


Give reference and experience 


when applying. 
Address “A. D.” 
Care DISPLAY WORLD 





WANTED—Show Card Writer. Permanent po 
sition, pleasant working conditions. Prefer 
some one with Department Store experience. 


Display Department 


P. A. BERGNER CO. 
200 St. Adams Street Peoria, Illinois 


SALESMAN WANTED 


All Territories Open 


FOR NEW AND ORIGINAL LINE 

OF PAPIER - MACHE, PAPER 

SCULP, WIRE SCULP, AND 
CUSTOM DISPLAY. 


Address “C. T.” 


Care DISPLAY WORLD 














SALESMEN WANTED 


ALL TERRITORIES 
Brand New 
Materials 


Line of 
Display 
\lso line of beautiful, entirely new 


and different display units 


Address ‘‘W. M.” 
DISPLAY WORLD 


Care 


NEW LINES WANTED 


We have enlarged our force and 
showrooms, and are in a position to offer 
display manufacturers excellent repre- 
sentation in New England. 
What have you to offer? 


MARCUS WINDOW 
DISPLAY SERVICE 


114 LINCOLN STREET 
BOSTON 11, MASS. 


sales 

















WANTED 


Send full 


details to Max P. Heavenrich, Heaven- 


Displayman and Sign Writer. 


rich’s, Saginaw, Michigan. 








WANTED 
High Class Display Man 


\ progressive, medium) sized Department 
Store in Pennsylvania has a- vacancy 
for an experienced displayman The ap 


plicant should be able to take full charge 
of all displays. Assistance is provided. 
Knowledge of advertising and sales promo 
tion is desireable but not absolutely neces 
sary. Good salary, permanent position and 
opportunity for advancement. Moving and 
traveling expenses will be paid 


Address “BOX L. S.’’ 
Care DISPLAY WORLD 


stating age, approximate 


salary 


experience and 
bracket 





WANTED 


LIVE WIRE 
DISPLAY JOBBERS 
a very fine me- 
Lucite display 
fixtures can alert 
awake display jobber a dandy propo- 


A manufacturer of 
dium priced line of 
offer an wide- 
sition. 

Let us know your show room facili- 
ties, number of sales, territory cov- 


ered, etc. 


Address “H. M.” 


Care 


DISPLAY WORLD J 











Representative Wanted — Sell displa) 
flowers and novelties, exclusive territor- 
ies, liberal commission. 
Write “M. D.” 
Care DISPLAY WORLD 


























Vy 





























lay 
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BRAZIL 


Reliable Brazilian organization on dis- 
plays, accepts distribution on own ac- 
count for all display materials. Best ref- 


erences. Please write to 
INTER COMERCIAL E 


INDUSTRIAL LTDA. 


Caixa Postal 52 Sao Paulo, Brazil 








SALES REPRESENTATIVE 


We have an opening for an experienced sales 
man for the Midwestern territory to handle a 
complete and well-known line of smartly de 
signed Papier Mache, plaster, lucite, metal and 
wood. 

This highly-regarded line will be sold on a 
basis of protected territory. The line is well 
known, and of proven worth. We will con 
sider those who will want to handle it in con 
junction with their present line, if non-con 


flicting. 
Address “W. F.” 


Care DISPLAY WORLD 











WANT TO BUY 


50th ANNIVERSARY 
Display Posters and Props 
in good condition. 


GEENEN DRY GOODS 
COMPANY 


120-22-24 EAST COLLEGE AVENUE 
APPLETON, WISCONSIN 








FOR SALE — 1945 Christmas 
Window Displays 


Silvestri’s famous series of ten windows, de 
icting “The Night Before Christmas.”” Set con 
sists of 10 large plaster books, beautifully il 
lustrated in relief, natural colors; 20 boy and 
irl figures; 40 bells in four different size: 10 
pine sprays; and records of ‘ The Night Before 
Christmas.” Regular value  $2,500.00—Special 
ce $900.00. Photos on request. Other Christ 
mas pieces, also, at one-third their original 
Ine. Must sacrifice to make room. 


RICHARD A. STAINES 


Display Manager ; 
VANDEVER DRY GOODS COMPANY 
Tulsa, Oklahoma 








SIGN EXECUTIVE 
Mechanical Equipment 





Familiar with all types of Sign Making 
“quipment. Also basic knowledge of dis- 
printing and advertising. 








| Copy Layout Production Experience, 
}Vesires responsible position with future. 


Care DISPLAY WORLD 


Address “B. E.”’ 








DISPLAY 
FIXTURES 


for 


Immediate 


Sale! 


e Set of six, 6’ x 6, 
two panel plastic 
books ‘‘Story of 
Christmas.’ All 
white, silver copy. 
Original cost $1,500. 
Excellent condition 

ready for imme- 
diate shipment. 


e Christmas window 
set in papier mache, 
two units of 3 horses 
and sleighs finished 
white, high color 
trim. Original cost 


$1,020 .. 


condition. 


e Also: Other display 
props for sale. All 


excellent 


seasons, in window 
sets, interior trim- 
mings, miscellaneous 
fixtures. Will sell at 
’2 of original cost, or 
less. 


Sketches or photo- 
graphs sent an_ re- 
quest. Contact Miss 
Bond, Display Di- 


rector at 


KERR’S 


Oklahoma City |, 
Oklahoma 





DISABLED VETERAN SEEKS POSITION 
Disabled veteran who has lost both legs desires 
employment. Can drive car and walk with 
canes. 20 years experience in display profes 
sion. Qualified to manage display dept., do 
cutawl work, signs and card work, or sell dis- 
play fixtures and materials. Fine references. 
ARRY GREENAWAY 
3 Glover Street Marblehead, Mass. 








WANTED 


Combination Window Trimmer, Sign 
Writer, and Advertising Man for De- 
partment Store in Western town of 15,000 
population. Prefer man between 25 and 
40 years old. Please give details of pre- 
vious experience and references. — Cor- 
respondence will be treated confidentially. 


Address “BOX J. P.” 


Care DISPLAY WORLD 








LINES WANTED 
By California Distributor 


We thoroughly cover the trade over 
Northern California and West Nevada. 
Interested in window display materials, 
and a complete Tacker-Stapler line. 
Send full details. 


Address “E. S.” 


Care DISPLAY WORLD 








Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 

WILL H. BATES, Box 101, Ellsworth, Il. 














For any WANT AD purpose: 


USE THE 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 

FOR SALE 

REPRESENTATIVE WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 
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6 a New Year, a Ne Day, alh New 





Trends tn Display. . Shal’s why we hope 





you will accepl our cardial ineilalion bo 
wisel our neve, enlarged New York Display 
Rooms, 47 West 324th Street, abso our new 
Chicago Display Rooms, 222 West.ddams 
Sheet... Fee Darling first for everylhing 
youneed in Melal, Plastic, Papter-Mache, 


Composition orc Wood Desf tla yf Equipment. 











L.A.DARLING COMPANY: BRONSON - MICHIGAN 

















THE NEW SPRING DISPLAY 
AND SUMMER GUIDE 


ease 
DISPLAY ADVERTISING MATERIALS 


Irs TIME to get set for that Spring Buying Surge—And what better 
way to start your preparedness program than by ordering your new 1946 Spring and Summer 
Quali-Craft Display Guide now—And it is New—and better than ever—Chock full of the 
latest and most outstanding display items and finishes—literally a thousand and one items 
—to give you a million and one ideas. Just clip the coupon—Sign your name and address 
and mail it to us—Your copy will be mailed post haste. You’ll say it’s the best one yet—So 


be an Early Bird—Order your copy NOW. 


Naturally you are planning to attend the preview of 


display matermls and finishes soon to be held by your S 


nearby Quali-Craft Distributor or Sherwin-Williams 


Branch. Watch for announcement of this coming event. 


GRAPHIC ARTS FINISHES 
and DISPLAY MATERIALS DIVISION 


101 PROSPECT AVENUE . on SS a a ee 





